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M. M. & R. MICROSCOPIC SPECIALTIES 


We have built an enviable reputation in the 
scientific field for the unvarying quality of 
MMaeR Essential Oils and Balsams for micro- 
scopic work. 

The products we offer are guaranteed to con- 
form with the exacting standards of the research 
laboratories. 


OIL CEDARWOOD 


Microscopic for Clearing—uU. S. P. Reagent. 
Microscopic for Immersion—U. S. P. Reagent. 


Refractive Index—1.515 at 18°C.) 
BALSAM FIR CANADA—Paper Filtered 


BALSAM FIR CANADA—Paper Filtered, 
Clarified, Commercially Neutral. 


BALSAM FIR CANADA—In Xylo! 
Prepared in accordance with U. S. Specifica- 
tions, uniform in viscosity and non-volatile 
bodies. Recommended for attaching cover 
glasses. 


BALSAM FIR CANADA—Dried 
The Resinous residue obtained by removing 
the volatile oil or terpenes: 


OIL ORIGANUM CRETIC 
TERPINEOL—Miicroscopic 














M. M. & R. AQUASOLS 


(Water Soluble Perfumes) 


Recommended for use where a strong scent is desired in an aqueous media. 


Under this classification there is available to the manufacturer the complete line of Essential 
Oils, Aromatic Chemicals or perfume Bouquets in water solution, with a special vehicle incom- 
patible with strong saline solutions, solutions of metallic salts, acids, or salts of the alkaline earths. 


It is recommended that Aquasols be diluted with distilled water. Should a slight haziness 
develop, this can usually be eliminated by the addition of a small quantity of Borax or 


Soda Carbonate. 





MAGNUS,*’MABEE & REYNARD, INC. 


32 Cliff Street 


Mohawk Brand Oil Peppermint 
Aromatic Chemicals 

Natural Isolates 

Perfume Oils 

Infused Oils 


Balsams 





New York City 


Terpeneless Essential Oils 
Basic Flavoring Materials 
Paragon Olive Oil 

Essential Oils 

Oleoresins 
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which never vary 





N a world of fluctuating values, here's one chart which 
records a never varying stability. Manufacturers of 
tooth paste know this. To their chemists, production 


men, their department executives, it’s an old story. 


Sturge’s Standard Precipitated Chalk is dependable. Once 
you determine the precise grade suitable for your formula, 
you can be sure that no trouble from the precipitated chalk 


will ever hinder the growth of your product. 


Rigid uniformity in its pure white color, its physical and 
chemical constants, Sturge’s Standard Precipitated Chalk 


will meet your requirements wherever precipitated chalk is 
used. 


Stocks carried in the United States 


JOHN & E. STURGE, Ltd., Birmingham, England 


Distributors: 


H. J. BAKER & BRO. 
271 Madison Ave., New York, N. Y. 
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LILAS FLEURS No. 31 


Puts A High Grade Lilac Within Reach of the 
Lower Priced Cosmetic Line! 


For an exceptionally fresh lilac note, this Lilas Fleurs No. 31 
can be used either alone or in combination. It is suitable 


for use in a complete line. It causes no discoloration. 


Tots all be sbere! 








Let us send you samples 


of Lilas Fleurs No. 31 





— 


| N w Yor 
Eighth oe aaa | so you can make a test. 
Drug 7" Astoria You will be convinced! 
| Hotel Walder} 16th, 1933 | 
| Thursday, Marc nae aaa $ 50 





per pound 





INCORPORATED 


80 FIFTH AVENUE NEW YORK, N. Y. 
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Made from | 
American Lemons | | 


Exchange Brand Citric Acid U. S. P. is made from American Lemons 
by the Exchange Lemon Products Company of Corona, California. 
It is backed by the Sunkist group of 13,200 California Citrus growers, 
the largest in the world. Immediate shipments are made from ware- 
house stocks in New York, Chicago, Philadelphia and St. Louis. Consult 
any of our distributors for prices on kegs, barrels or carloads. 








CITRIC ‘ACID U.S. P. 


CRYSTALS - GRANULAR - POWDERED 


DISTRIBUTED EAST OF THE ROCKIES BY 


Atinckred xEMICAL. WORKS J. T. BAKER CHEMICAL COMPANY 
St. Louis Philadelphia Phillipsburg 
New Jersey 


New York Chicago 
NEW YORK QUININE & CHEMICAL 





DODGE & OLCOTT COMPANY, WORKS 
180 Varick Street, 101 North Ith Street 
New York City Brooklyn, New York 


SWANN CHEMICAL COMPANY, Birmingham, Alabama 


PACIFIC COAST SERVED BY 
Products Department - CALIFORNIA FRUIT GROWERS EXCHANGE, Ontario, California 
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**$O THAT'S THE PACKAGE 


Possibly the gentleman with the glint in his eye is 
a production manager—which would account for 
his slightly skeptical air. 

As a hard-headed business man he’s naturally 
suspicious of radical innovations. He knows that 
some packages, even though artistic, can prove 
perfectly impossible in actual production—con- 
sidering economical packing and sealing proc- 
esses. And who doesn’t have to consider economy 


today? 
x *k * 


Anchor has always been strong for good looks in 
packages and ia closures. We've preached it for 
years, and are fully convinced of the sales power 
of pleasing appearance. Yet we’re more than sym- 
pathetic with production-minded men. It’s almost 
an obsession with us that a closure first and last 
be practical. 


OF THE CENTURY... EH?’’ 


On the one hand, we admit there are other clo- 
sures on the market besides Anchor that are at- 
tractive in appearance—although Anchor takes 
off its hat to none in the matter of good looks. 

But on the other hand, what we do say, as em- 
phatically as we can, is that every single Anchor 
style is designed, first of all, to do the best possi- 
ble sealing job—to adequately protect the prod- 
ucts for which it is adapted. They have been de- 
veloped and improved by sealing experts, by men 
familiar with production problems, by an organ- 
ization that for a quarter of a century has been 
making closures to fit packaging methods and 
production conditions...economically. 


* 


ANCHOR CAP & CLOSURE CORPORATION 
Long Island City, N. Y. Toronto, Canada 
BRANCHES IN ALL PRINCIPAL CITIES 





ANCHOR. 


MOLDED CAPS 





@ In the foreground is the Anchor Molded Bottle 
Cap, a style that has rapidly come into popular 
favor and been adopted as standard for hundreds 
of drugs, toilet preparations and specialties. Note 
the finely knurled design that aids the fingers in 
gripping, which is an advantage both to the man- 
ufacturer in application, and is appreciated by 
the consumer in using the product. 


MOLDED CAPS WITH APPLICATOR DEVICES 


Back of the standard bottle cap are shown the 
jar cap with its severe and simple lines; and the 
medium and tall bottle caps with their conserva- 
tive Gothic design to give them smartness with- 
out flashiness, to accentuate their height and to 
provide a good gripping surface. 


In order to provide maximum convenience for the user, 
certain products can use to advantage various types of 
@ STYLE A CAP Saiere car applicators that are an integral part of the package. For 
meeting these conditions, Anchor Molded Bottle Caps are 

@ STYLE D CAP @ STYLE N CAP supplied in a number of variations to accommodate differ- 
moog shes ent types of applicators. The closures and liners designed 

ee cs: to accommodate the applicators are furnished by Anchor; 

the assembling with the applicator device being done 
either by the packager or the manufacturer of the applicator. 
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Style A Cap is constructed with a projection for inser- 
tion of a glass applicator rod or quill brush. 
Style D Cap has the same sort of projection of a suitable i 
size to aecommodate a wire dauber. I 
Style N Cap is provided with a hole molded in the top, 
into which is inserted a nipple and dropper tube. The 
nipple is so constructed as to hold the tube in place. 
Style P Cap has a solid pin over which a quill brush is 
fitted and cemented. 

















“FOR EF FICIENCY 


@ Caps made of plastic materials are inherently beautiful; the 
material itself rich and lustrous. Added to that, Anchor has 
created special designs for the different styles to take full ad- 
vantage of the beauty of the material. Anchor Molded Caps are 
conservative, dignified, well proportioned, tasteful. 

But beyond appearance, Anchor Molded Caps are unique in 
other ways—in their sealing efficieney. in their adaptability to 
either machine or hand application, in their ease of removal 
and eonvenience to the consumer. It is these less spectacular 
but highly important points of superior efficiency that we 


° 
want to emphasize. 


rhe sealing results provided by Anchor Molded Caps are at- 
tributable to certain specific features of construction. Chief 
among these are the liner retaining ledge and the liner recess. 
These consist of a ridge or projection which encircles the in- 
side of the eap; and the recess above it into which the liner fits. 
The function of these two features is to hold the liner securely 
in place; and yet at the same time allow it to rotate freely as 
the cap is applied er removed. 

By ensuring that the liner always stays in place, the product 
is never left unprotected. Hence a positive safeguard is pro- 
vided against leakage, evaporation or deterioration of the con- 


tents. And against consumer or dealer dissatisfaction, as well. 


More directly, too, the manufacturer benefits—because these 
features make practical machine application; because they 
permit caps to be delivered completely assembled, saving time 
and expense; because they make unnecessary the use of over- 
size liners which are apt to buckle, wrinkle or cause cap break- 
age; because they permit the liner to rotate freely, thus pre- 
venting injury to its surface from imperfections in the glass as 
caps are applied, removed, or reapplied. 


The scientifically constructed thread in Anchor Molded Caps 
is specially designed for application to glassware made to Glass 
Container Association standards. It is broad and shaped to 
conform to the glass thread and to give a firm, sure grip 
around the entire circumference of the bottle. Its length is ex- 
actly predetermined to prevent jamming or interfering with 
the proper seating of the liner. The unique thread construction 
promotes an even distribution of sealing pressure, provides 
greater strength to the cap, and is the determining factor in 
easy application and removal. 


In the medium and tall styles, the thread is exactly the same 
length as in the other caps, enabling them to be applied with a 





imum number of revolutions, and adding to their conve- 
nience for the consumer to remove and replace. 


On the inside of the top of the cap where it contacts with the 


liner, the surface is not horizontal but slopes slightly toward 
the center. This wedge top construction increases the pressure 
on the liner at the point of contact with the top of the glass 
container, providing a tighter seal. It also forces the liner to 
bend slightly, putting it under tension, and offering a gradual 
and increasing resistance to the tightening of the cap. Hts effect 
is also to automatically center the cap on the container. It is a 


feature that contributes much to the unusual sealing efficiency 


of Anchor Molded Caps. 


Anchor Molded Caps are preferred by production men, due to 
their perfect adaptability to the processes of application, either 
by hand or machine. They are started easily because of the 
loose way in which they fit over the container finish before 
tightening. They require a minimum of turning. They seat 
easily, and offer gradual resistance as they are screwed home. 
Where the gripping surface is limited as in the bottle cap, the 
knurling of the design provides a secure grip for the operator’s 
fingers or machine gripping devices. 

In machine application, the general strength of the caps and 
the use of correct size liners are the two outstanding factors 
that make for smooth operation. One big advantage is that 
Anchor Molded Caps need not be inspected to assure the pres- 
ence of the liner, even though they be tumbled about in a 


machine hopper. The liner retaining features take care of that. 


If Anchor Molded Caps had no other advantages, their ease 
and speed of application alone would amply justify their 


adoption. 


CUTAWAY VIEW OF THE 
ANCHOR MOLDED CAP 


Just below the liner you can 
plainly see a projection. That is 
the liner retaining ledge — an 
improvement that means much 
in iding a aol eee 

as well as p ting 
dissatisfaction. 

Note also the special construc- 
tion of the cap thread (described 
above), how it continues to the 
lower edge of the cap. This in- 
sures a firm, sure, close grip 
around the full 360° circumfer- 
ence of the jar or bottle. 

The wedge top (the part of the 
cap in contact with the liner) 
presses the liner down, keeping 
it under tension, which adds 
greatly to its positive and effi- 
cient sealing. This also is de- 
scribed above. 


























It is the very differences in products, in product 
characteristics, in methods of packing and seal- 
ing that make Anchor closures eminently practi- 
cal. For Anchor does not attempt to do everything 
with one or two types of caps. It recognizes that 
no single type of closure could possibly meet all 


the diverse needs that exist. Hence there is no 


temptation for Anchor to urge the adoption of 
any closure for a product or a package to which 
it may be imperfectly suited. Through the years 
Anchor has developed new types of closures and 
improved existing types to meet new conditions 
of packaging and to adapt new types of prod- 
ucts to glass packing. 





ANCHOR 
CAP & CLOSURE CORPORATION 


22 Queens Street, Long Island City, New York 


* *& * BRANCH OFFICES k k * 
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The Orzental Note! 


ADASTRA 
Vidal-Charvet 


Long one of the finest of the Vidal—Charvet group, 
the possibilities of ADASTRA V-C as a successful 
perfume is emphasized by the present day popularity 


of the semi-Oriental note. 


ADASTRA was designed particularly for use in per- 
fume extracts and has no superior for this purpose, 
but is of equal value in face powders and toilet 
waters. It is not recommended for creams or 


lotions, however. 


Lower costs now permit a reduction to the price 
quoted below. Its great strength suggests the use 
of less than the ordinary percentages in powders and 


toilet waters, placing it within the reach of all. 


$32.00 per pound 


Let Us Send You A Testing Sample! 


UNGERER & CO. 


13-15 West 20th Street 
NEW YORK 
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Sometime ago we said 
in an advertisement: 





“We know more about the kind 
of odors the public will buy 
than most other people do.” 





Don’t take our word for it; prove it. 


The public will buy an odor like 
our JALMA. It comes in several 
grades from $12.00 per pound up. 


Lilas Veritable—for the new season, a new odor 
along the lines of the lilac blossom itself. Sweet 
and lasting—more so than you generally expect 
in a lilac. For perfume, No. K-19, $20.00 per 
lb.; for powder, No. K-20, $12.00. Lilas Véritable 
No. K-21, $10.00 per lb. for creams. 





Send for a sample | 
and see for yourself [ 


van Ameringen-Haebler, Inc. 


- Manufacturers and Importers of 


Aromatic Essentials 


Flavor Materials, Aromatic Chemicals 
Essential Oils, Perfume Specialties 


315 FOURTH AVENUE, NEW YORK 


180 North Wacker Drive Chicago 438 W. 48th Street, Los Angeles 42 Wellington Street, E., Toronto 
Factory, Elizabeth, N. F. 
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K i MBLE GLASS COMPANY 


K VINELAND, NEW JERSEY. 
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Hodernize and economize — 


by Packaging in Kimble Vials 


Smartness is the watchword in modern selling. An attrac- 
tive package that shows the product to the best advantage 
pays big dividends in rapid turnover and steady demand. 

Why experiment with doubtful package designs when 
the leading drug, pharmaceutical and toiletries manufac- 
turers are standardizing on Kimble Automatic -Machine- 
made Vials? These sparkling, uniform, colorfully closured 
small glass containers are ideal from the standpoints of 
easy handling, strength and durability, and lightness in 
weight. They have solved thousands of packaging prob- 
lems, putting many an old product into the front rank of 
modern, sales-winning merchandise. 


=> => = 


Consult us at once on your sampling and packaging requirements—and 


see how Kimble Glass can cut your production costs and stimulate profits. 


NEW YORK ° PHILADELPHIA ° 
<> CHICAGO ° DETROIT 
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CT OF CHI 


In these vats in the St. Louis plant 
gallotannic acid is extracted from Chinese 
Gall Nuts—the first step in manufacturing 
Mallinckrodt ACID TANNIC and the 
other salts listed below. Mallinckrodt 
Tannic Acid has a considerably lower ash 


content than allowed by U.S.P. 


Also 


Acid Tannie Technical (an Acid Pyrogallic Crystals 


exceptionally good com- Acid Pyrogallic Resublimed 
mercial grade) 


_ NUTGALLS—AS 
_ WE GET THEM— 









‘SELECTED PROD- 





It is exceptionally light in color—therefore, 
gives a correspondingly light colored solu- 


tion. 


Two forms: Powdered and Fluffy. The 
Fluffy grade is about ten times as bulky 


as the Powdered. Available in barrels and 


smaller containers. 


Scmples sent for comparison 










Acid Pyrogallic Technical 


Acid Gallic U.S.P. IX 
Lumps and Powdered 


Acid Gallic Technical 
Specially manufactured for medicinal, photographic use, 


ink manufacturing, dyeing, etc. One of 1500 Fine Chemicals 





ST. LOUIS : CHICAGO « PHILADELPHIA ‘ NEW YORK : TORONTO - MONTREAL 
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Editorials 


Open Season 


Open season seems to have started 
for reputable manufacturers openly 
to shoot straight at the products of 
one another. Most striking of these 
moves has been the introduction by 
the Drug, Inc. subsidiary, Vick 
Chemical Company, of the Listerine 
type antiseptic—‘‘Vick’s Vorotone,” 
—“A Good Antiseptic ... at Half 
the Price of Other Quality Anti- 
septics.”” In seeming retaliation of 
this invasion of their market, Lis- 
terine immediately announced over 
the radio that they would send a 
tube of Listerine Rub free to any 
who would write in, thus apparently 
attempting to strike out aggres- 
sively at the market for Vicks 
VapoRub. Not to be quieted in 
their claims of the cheapness of 
their product—Pepsodent imme- 
diately announced that their anti- 
septic is still the cheapest since it 
permits of dilution, which is not the 
case with the Listerine type if anti- 
septic action is desired. 





But further in reprisal, well sub- 
stantiated rumors have it that Pep- 
sodent plans to market a ten cent 
package of Aspirin. The rumor 
goes that this action was planned 
by Pepsodent last Fall, but the plan 
was dropped. Now, however, with 
Vick shooting at their antiseptic, 
Pepsodent is said to have lost any 
compunctions which they had about 
shooting at other manufacturers, 
and are quite happy to be able to 
shoot at the Drug, Inc. subsidiary, 
the Bayer Company. 

Indications are clear that the 
finished product market is on the 
downward trend, and while the ex- 
treme extension of private brand 
merchandise at very low prices 
presaged such a movement, the 
newer competition between manu- 
facturers promises to make it more 
certain and much more rapid. 
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Going Down 


As further indication of the down- 
ward trend in the prices of the 
finished products of the industry, 
Bristol-Myers—a Drug, Inc., sub- 
sidiary—announces a reduction of 
Ingram’s Shaving Cream from fifty 
cents to thirty-five cents per jar. 
This means a reduction of 30 per 
cent. in the price and means that 
Bristol-Myers now receives only 
$2.80 for a dozen tubes or jars, 
against a former price of $4.00 per 
dozen. Not that Bristol-Myers 
should not be among the first to 
make such voluntary reductions 
since the vice-president of the com- 
pany was among the first to pro- 
claim that a lower level was here 
when he worked very aggressively 
over a year ago to force advertising 
rates downward. 

The answer advanced by an 
executive of the company when the 
question was asked why Bristol- 
Myers products were not reduced 
in price since raw materials were 
lower, was that a tube of Ipana or 
Ingram’s Saving Cream was exactly 
the same product, while the adver- 
tising space was not, since circula- 
tion was lower. The fact that fewer 
advertisers in a magazine gave 
greater power to the same space 
and therefore offset the decrease 
in circulation seemed to make no 
impression. 

But the lower prices of raw ma- 
terials are bound to have their 
effect, especially when the buying 
public must seek lower prices for 
the finished goods. While we do 
not like to think so, we believe that 
the general market for a great many 
nationally advertised drugs and cos- 
metics will continue to work lower 
for some time ahead. It is in the 
class with the market for mortgage 
loans—it has stood out for a long 
time with all other values crumbling 
around it—it could not last forever. 


The Drug and Cosmetic Industry 


Patent Puzzles 


Pharmaceutical patents are a 
subject which makes some manu- 
facturers stop and wonder. They 
can see many defects in our system 
of granting patents, and they wonder 
why some of the patents are ever 
granted. One manufacturer is of the 
opinion that the heavy influx of 
chemists for production and _ re- 
search into the industry is partly 
responsible for some of the foolish 
patents granted. It is his opinion 
that the skilled pharmacist per- 
forms many feats in compounding 
a prescription which astound the 
ordinary chemist who has never 
practised pharmacy. In fact, it 
is claimed, when the chemist dis- 
covers some of these tricks he im- 
mediately applies for a patent cover- 
ing his discovery. 

Another fact which surprised an 
executive of a manufacturing house 
who was not acquainted with patent 
law, was the fact that a patent was 
granted upon results which were 
obtained upon rats, while the medi- 
cine was, naturally enough, to be 
used upon human beings. He did 
not know that the fact that this 
medicine would cure disease in a 
rat was of great public benefit, and 
that therefore, the inventor was 
granted a patent which granted 
him a monopoly upon this product 
for the cure of all animals including 
human beings. 

Patent law in this country has 
many surprising angles to it. Not 
the least surprising is the fact that 
prior knowledge of the subject of 
a patent will invalidate the patent 
even though this prior knowledge 
was kept secret. And we always 
thought that one of the purposes 
of the granting of patents was so 
that the information would be pub- 
lished for the benefit of the public. 
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Grocer-Pharmacist 


The entrance of chain grocers 
into the drug business with regis- 
tered pharmacists in charge of their 
licensed pharmacies will be no small 
factor in causing prices to work 
downward. Whether manufacturers 
like it or not, these stores will offer 
for sale to their customers such 
goods as they can sell, whether they 
be nationally advertised or not. The 
merchandising scheme will probably 
be the same as the merchandising 
scheme of any other outside dis- 
tributor—that is, the featuring 
of nationally known goods at at- 
tractive prices. Following the edu- 
cation of the public to buying their 
drugs and cosmetics with their 
groceries, there will undoubtedly 
flow an unlimited supply of private 
brand merchandise. 

But 
grocers is such that they do not 
attempt to substitute to any great 
extent on food specialties. Also 
they handle in a routine manner a 
large percentage of 


the character of reputable 


surprisingly 
nationally advertised goods with no 
attempt to displace them with their 

They 
far better 


are in 
many instances than 
many drug stores in this respect. 


own merchandise. 


Just how the large manufacturers 
will handle the situation which con- 
fronts them with the entrance of 
the grocer into the drug business 
remains to be seen. Some will un- 
doubtedly refuse to sell for a time 
at least, but if a real demand from 
this source is created, there will be 
very few who persist in this policy. 


Vitamin Progress 


About two or three years ago we 
thought that activity in vitamin 
preparations was at a high level, 
but 
only the beginning. 
which development as well as con- 
sumption of vitamin products has 
spread with the past three years 
The introduction of 


now we realize that that was 
The extent to 


is amazing. 
Viosterol has proven to be only the 
start of highly concentrated vitamin 


preparations. Since that time we 


110 


have seen the development of Hal- 
ibut Liver Oil, first introduced by 
Abbott and Parke Davis, and now 
also marketed by Mead Johnson 
and Squibb; we have seen the pro- 
vitamin A, Carotene, incorporated 
in cod liver oil preparations by 
S. M. A.; we have seen the marked 
improvement in combinations of 
vitamins A and D with malt; we 
have seen numerous tablets of stead- 
ily increasing potency in vitamins 
A and D, as well as high potency 
liquid concentrates. 

Now we notice that the vitamin 
potency of the plain cod liver oil 
is increasing to vitamin potencies 
which a few years back were un- 
believable. Plain cod liver oil 1,250 
units of vitamin A, and 500 units 
of vitamin D is now available on 
the market at the usual price of cod 
liver oil. This is undoubtedly due 
to the improved conditions sur- 
rounding the production of cod liver 
oil, and the greater knowledge now 
available as to how to protect its 
vitamin content. 

Truly vitamin therapy is making 
remarkable progress. 


Therapeutic Cosmetics 


The term “Therapeutic Cosmet- 
ics’ has become of increasing in- 
terest and importance to manufac- 
turers in this industry due to the 
intense efforts now being made by 
all manufacturers to expand their 
markets and to make their products 
necessities rather than luxuries. The 
urge to give to many cosmetics 
something other than the mere 
property of beautifying by means of 
pigments is strong in those manu- 
facturers who are active in research. 

There are many cosmetic manu- 
facturers, however, who regard with 
fear and trembling the possibility of 
having their products come under 
the jurisdiction of the Federal Food 
and Drugs Act. At the present 
time there is no Federal control of 
cosmetics, although there is always 
the likelihood that such regulation 
might be enacted. But many cos- 
metic manufacturers at the present 
time anxious to keep their labels 
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clean of therapeutic claims, might 
not fear this further regulation 
nearly so much if they were under 
Federal regulation of any kind. 

But regardless of those manufac- 
turers who cross the bridge from 
merely beautifying agents to thera- 
peutic cosmetics, there will be many 
who take the risk, some with much, 
and some with little success. Also 
there is always the direct threat 
from the pharmaceutical branch of 
the industry which will in increasing 
numbers encroach upon the field of 
cosmetics with full knowledge as to 
how to handle therapeutic claims. 


Colored Glass 


Promises held forth for the use of 
a grass-green glass as protection 
against light rays are not nearly so 
great as they at first appeared. This 
was mainly due to the fact that in- 
formation released regarding this de- 
velopment was too sweeping in its 
claims. Certain limitations were 
disregarded, and the one type of 
glass was made to appear as a cure- 
all for all the ills to which products 
packaged in glass are heir. 

The subject of deterioration of 
products in glass containers is a 
complicated one, and the color of 
the glass is only one of the factors 
involved. As a matter of fact one 
manufacturer has recently told us 
that while amber glass does greatly 
retard the destruction of Vitamin A 
in cod liver oil when the product is 
packed with air in the bottle, the 
color of the glass has no effect what- 
ever if the air is eliminated and an 
inert gas substituted in its place. 
However, so strong was the effect of 
publication of research to the effect 
that amber protected cod liver oil to 
a greater extent than flint, that this 
manufacturer was forced to change 
to amber in order to obtain window 
displays of his product. 

There is much information given 
on the subject of deterioration 
which fails to take into considera- 
tion all of the factors involved. The 
second article on the subject of green 
glass which we publish in this issue 
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corrects some of the false impres- 
sions created by the first article and 
gives a more accurate picture of the 
possibilities and limitations of this 
development. As time moves on, 
ereen glass will find its place. Man- 
ufacturers in this industry are well 
accustomed to having definite lim- 
itations follow the announcement of 
a product which makes almost un- 
believably broad claims. 


Changing Times 

With the outlook for the period 
ahead as a time of continued intense 
competition from smaller houses 
coming into existence due to the 
delay of large national distributors 
to deflate prices on finished goods, 
the market for supplies to the indus- 
try takes on a somewhat different 
aspect. Plants of these new and 
smaller producers will not be yearn- 
ing for much completely automatic 
equipment, although they will want 
to do things as effectively as pos- 
sible. and will be in the market for 
equipment of the portable and flex- 
ible type. 

Likewise with containers, there 
should be a definite rise in the sale of 
stock containers, and not so much 
business in private moulds.  Like- 
the sale of containers will 
spread to a larger number of buyers, 
and producers will cease to depend 
few large 


wise, 


so strongly upon a 
accounts. 

And likewise throughout the en- 
tire list of supplies and raw mate- 
rials, smaller orders and a greater 
number of buyers will constantly 
Branded raw materials 
and advertising of them will be of 
far greater importance to raw ma- 
terial suppliers than at any time in 
over a decade. 


develop. 


Many ideas of how to sell sup- 
plies to this industry will have to be 
abandoned, if a high relative posi- 
lion is to be maintained by a supply 
house. Changing times have forced 
practically every type of business to 
change their methods to some ex- 
lent as the conditions surrounding 
their customers have changed. This 
industry is no exception. 
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New and Non-Official 


The Tommittee on Foodsies 


After the first shock, we think we will 
bear up under the news that the dear old 
A. M. A. has withdrawn its acceptance 
from Kiddie Kanned Foods. 

Now if they'll only get after Wheaties, 
Cwispies, Thinsies et al, Life, capital L 


and all, can go on. 


) 3 & 
Quick Henry,.... 


Professor C. B. Lipman’s announcement 
that living bacteria have been found in 
meteorites means thal the school for preven- 
tive medicine should support development 
work on the rocket ship so that the offending 
planets may be liberally sprayed with S. T. 
37, Zonite, Astringosol, Pepsodent, Lister- 


ine, Metaphen, Merthiolate, ete. 
8 ® ® 
You Great Big Beautiful Guinea Pig 


The Federal Trade Commission has an- 
Theo. White, 
Theo White Company and Palace de 


nounced that trading as 
Flores, Los Angeles, vendor of a perfume 
alleged to be irresistible, agrees to discon- 
tinue representing that such is irresistible 
and can captivate the soul or that it will 
enable the user to be exclusively attractive 
and to attract and win the love of any 
person desired, when such are not the 
facts. 
es 32 ) 
The Greeks Had a Word for It 


Firm A sells Firm B a certain product. 
Firm A 


decided to try to sell Firm C and sent 


Firm B, in turn sells it to Firm C. 


samples, quoting the same price and send- 
ing the same material to Firm C as to 
Firm B. 


C sent it back saying that it was adul- 


After testing the material, Firm 


terated and too high in price anyhow. 

Firm A is still trying to figure out (1) 
how Firm B can resell material purchased 
from them at below the purchase price 
and (2) how Firm B can improve upon 
Nature. 

{11 we can say ts that Firm B has a damn 
smart chemist and he must have extracted 


some high-priced adulterants. 
3 cs) 9 
Odorana 
Two news items have impressed us with 


the fact that in searching for new indus- 
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trial uses, the aromatics manufacturers 
have overlooked the moonshine industry. 

One item, from Atlantic City, reports 
that a distillery was located by the odor of 
mash despite the fact that the moonshiners 
had kept the carcasses of eight dead 
horses in outbuildings surrounding the 
distillery. 

The other, from Castleton, N. Y., re- 
counts the story of the discovery of 
another distillery through the taste of 
mash in the town’s drinking water. 

On behalf of our friends in the aromatic 
business, we invite all those engaged in what 
is still the illegal occupation of distilling 
spirituous liquors to communicate with 
them when confronted with odor and taste 
problems of this nature. 


% 7 ® 
Get Together, Boys 
Ether was discovered twice the other Sun- 
day. First Squibb did it over WEAF and 
then, during the program following over 


WJZ two hours later, Sharp § Dohme did 


it all over again. 


e e @ 
Getting Away From the Shovel 


Walther Buchen says an appropriate 
coat of arms for American business would 


be a chisel rampant on a field of red ink. 


Ten Years Ago 


From our pages, February, 1923 


At a conference with newspaper cor- 
respondents, President Harding expressed 
himself as favoring some kind of a nar- 


cotie control bill. 


Bauer & Black, Chicago, purchased 
additional property near their plant at a 
cost of $110,000 for an extension. 


$150 a 


month are paid on shares of the Lambert 


Dividends of approximately 


Pharmacal Co., manufacturing chemists 
St. Louis. 


Changes in control of alcohol are urged 
by New York Board of Trade. 
Chemical 


Drug and 


Section, sends recommenda- 
tions to Prohibition Commissioner—would 
allow use of 100 gallons in ninety days for 


private formulae preparations. 


V. Vivaudou, Inc., New York, has de- 
clared a dividend of fifty cents per share 
on its common stock. Orders on hand at 
the end of January totaled $1,539,986 as 


compared with $567,479 January 31, 1922. 
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O. Dexter Neal 


Cosmetic Eherapy 


Contributors: 


Dr. Marston T. Bogert 


Dr. Everett G. McDonough 





R. L. Flett 


Prof. Marston T. Bogert 
of Columbia University 


a ee is no good reason why 
cosmetics should not be so pre- 
pared as to be not merely innocuous but rather dis- 
tinctly beneficial to the user. No cosmetic that is in 
any sense injurious can long survive, even if for a time 
it escapes the watchful eyes of federal, state and 
municipal authorities, and no reputable firm would 
attempt to market such a product. On the other hand, 
every effort should be made to develop cosmetics which 
shall be hygienically as beneficial as possible to the 
user. This can be accomplished most effectively and 
most expeditiously by the cooperation of chemical, 
pharmacological and medical experts, and is the type 
of research which merits the financial support of the 
industry for whose benefit it would be undertaken. It 
would seem that the Associated Manufacturers of 
Toilet Articles should be interested in such a program 
of constructive effort. It is quite likely that in the 
development of improved cosmetics, increasing em- 
phasis will properly be placed upon the hygienic 
properties of the goods. 

‘At the same time, the fact must not be lost sight of 
that the principal appeal of such products is and 
always will be the extent to which they minister to 
personal adornment and beautification. The moment 
the medicinal or therapeutic properties are over- 
emphasized, the product ceases to be regarded as a 
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O. Dexter Neal 

Dr. R. L. Flett 

Dr. William E. Morgan 
Dr. Frank C. Gephart 


cosmetic and is classed as a drug. “Therapeutic cos- 
metics’ if advertised and sold primarily because of 
their medicinal properties, will be subject to the regu- 
lations and restrictions governing the sale and handling 
of all drugs. Further, the very fact that such cosmetics 
are bought because of their therapeutic properties, 
implies the need by the users for such medication and 
will inspire a feeling of repulsion in those who are 
perfectly healthy in much the same way that one 
naturally shrinks from too close personal contact with 
an individual whose circumambient odor suggests 
immediately the presence of communicable disease. 

“In my judgment, the future development must be, 
as in the past, the appeal primarily to the desire for 
personal beautification, and the trade should supply 
for this purpose cosmetics which shall be hygienically 
distinctly valuable.” 


Dr. Everett G. McDonough 


of Marinello Corporation 


om BELIEVE there is a trend to provide 

a sound scientific basis for cos- 
metic products, but the work of the well established 
and reputable houses of the trade is being obscured in 
the eyes of the public and Federal government by the 
fantastic claims made for the flood of cheap and 
imitative cosmetics. 

“According to my interpretation of Therapeutic 
Cosmetics, the development of this branch of cos- 
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— A Symposium 


Should cosmetics be developed to 
the point of having therapeutic 
merit? Such a move would bring 
cosmetics under the Federal Food 
and Drug Act. Or should cos- 
metic manufacturers stick merely to 
beautifying agents at a time when 
expanding markets are required 
and pharmaceutical manufacturers 
are turning to cosmetics? Read the 





Dr. EverettG. McDonough 
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divergent views. 


metics is not a trend. It is an actuality. I believe it 
would be more appropriate if we would substitute the 
word ‘improvement’ for ‘development’. 

“There is a trend towards the development of 
pharmaceuticals in the cosmetic trade. Here, I believe 
in the trade’s only means of expanding its field. Just 
as some of the better known drug houses have invaded 
the field of cosmetics, so will the cosmetic houses 
reciprocate. On the other hand, we should realize that 
ours is an uphill battle. We have not the recognized 
scientific background, nor do we possess to the same 
degree, the public’s or the physician’s confidence. 

“Tt is with these deficiencies predominantly fixed in 
my mind that I have briefly outlined some suggestions, 
which, I believe, will do much to gain scientific recog- 
nition and public confidence. 

“Cosmetic as defined by the dictionary is a prep- 
aration used to improve the appearance of the skin. 
This is rather a general definition and can be broken 
down into two specific interpretations, depending upon 
how the appearance of the skin is improved. First, 
a product improving the appearance of the skin by 
artificially hiding defects and enhancing the natural 
beauty. Second, a product improving the appearance 
of the skin by improving the skin itself. The first is 
temporary and artificial, the second is more or less 
permanent and natural. 

“With the first, products such as lipsticks, rouges, 
face powders, etc., there is no great adverse criticism 
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Dr. Marston T. Bogert 


or opposition. In fact, history has been made, and will 
continue to be made, by the use of these beautifiers. 
They are the accompanying signs of advanced civiliza- 
tion. Today even the health authorities recognize their 
psycological merit. 

“But to continue to bask in the light of such wide- 
spread approval should we not do everything that we 
can to be worthy of this sanction? One of the things 
we can do is to modify our definition in this manner: 
A product improving the appearance of the skin 
without injury to the skin. With the acceptance of such 
a modifying phrase, and the subsequent recognition 
of this new requisite in a cosmetic, we would always be 
assured of continued public approval and use. 

‘In the second interpretation of how a cosmetic 
might improve an appearance of the skin, we are 
approaching quite close, and in some cases even in- 
vading, the field of dermatology. 

“There is a definite need for this group of products. 
No one will question the necessity for soap, tooth 
paste; yet their sole purpose is not to beautify. So why 
should we not include with them such products as 
cleansing creams, lubricating creams, astringent creams, 
stimulating and astringent lotions, etc. They will 
certainly serve as preventatives and corrective prep- 
arations for such influences as neglect, weathering, ill 
health, and ageing. In that sentence you almost have 
the limitations of Therapeutic Cosmetics. It should 
be modified still further by adding, insofar as these 

(Continued on page 117) 
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Storm Warnings 
for Sales Managers 


q currents in distribution continue 
to embarass manufacturers in the 
industry. the latest trouble that is rapidly becoming 
acute is the determination of grocery stores, par- 
ticularly in Southern Texas, to distribute drugs and 
cosmetics. Some retail grocers have gone so far as to 
employ registered pharmacists and have obtained state 
licenses as pharmacies. In these cases they are able to 
sell all medicinal products, while without these licenses 
they might be restricted from selling those products 
which the public goes to the drug store most frequently 
to obtain. 

The question naturally has arisen as to just how the 
reputable manufacturers vitally interested in legitimate 
distributors of their goods are going to base a refusal 
to sell the grocers. Certainly a reason is difficult to 
find when the grocer has a license as a pharmacist. 
Most of these manufacturers have a policy of long 
standing to sell licensed pharmacies and none other. 
True it is that in some instances they have refused 
to sell stores registered as pharmacies when these 
stores have been consistent price-culters, but generally 
this policy has been maintained. 

It seems that it is hardly up to the manufacturer to 
choose among registered pharmacists. He can refuse 
to sell plain grocery stores; he can refuse to sell cigar 
stores; he can refuse to sell department stores; but 
he is faced with a different problem when any of these 
types of stores are actually licensed under the state 
laws as pharmacies. It certainly seems that it is 
strictly up to organized pharmacy which is largely 
responsible for the state laws to determine which types 
of stores are to be licensed as pharmacies. The manu- 
facturers are vitally interested in maintaining legit- 
imate drug stores as distributors of their products, 
and doubtless have always been willing to aid the drug 
stores in protection of their market both morally and 
financially. But the manufacturers can not play too 
strong a part in organized pharmacy both from their 
own point of view as well as from the point of view of 
the pharmacists themselves. 


114 The Drug and Cosmetic Industry 


Entrance of grocery retailers into 
the field of drugs and cosmetics is 
only one of the warnings of the 
new conditions which sales man- 
agers are daily being forced to face. 
The trend is definite and the method 
of meeting it is clear. 


There are those who believe that the drug stores have 
to a large extent invited the competition of the grocery 
stores. Many food items have long been sold through 
the stores although these products have had no possible 
connection with a drug store in the strict sense. Coffee 
is an item in point. The fourth largest selling brand of 
coffee in the country is the product of a drug manu- 
facturer and is sold exclusively through the drug stores 
which have the agency for the drug products of this 
manufacturer. Likewise has this same manufacturer 
offered grape-juice and other grocery store products 
through its agencies as particularly attractive prices 
on special deals. As a matter of fact the drug store 
has encroached upon the domains of many types of 
retailers, for some reason feeling that it enjoyed some 
sort of prerogative in this invasion. 

There are some drug stores in Texas which have held 
the grocery chains in check. In Dallas it is stated that 
the owner of a chain of stores threatened reprisals 
against the grocery chains if they should attempt 
to enter the drug field. This threat was to the effect 
that the drug chain would immediately enter into the 
sale of meats at retail, telling the grocer that since he 
made his money at the meat counter, that is the point 
at which the drug chain would aim. He stated that he 
would have cuts of meat ready cut and wrapped and sell 
them at little or no profit. The grocery chain im- 
mediately saw the point and stayed out of the drug 
business. The grocery chain knew that here was a man 
who knew how to fight back at them, and they had no 
desire to enter the drug business in they were going 
to endanger the profits from their legitimate business 
by so doing. 

But the situation is typical of the trend in prac- 
tically all retail lines today. In an effort to hold volume 
and profits from falling off to the point at which serious 
losses might be sustained, retail outlets have extended 
their lines to include everything for which they might 
possibly have a demand. Thus the cigar stores long 
ago became distributors of more or less importance to 

(Continued on page 160) 
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Es the Skin 


Penetrable ? 


By Dr. William Brady 


| ie is the common belief that cer- 
tain medicines, foods, poisons or sub- 
stances of unknown composition may be absorbed into 
the body through the unbroken skin under some cir- 
cumstances. This notion is not only held by many 
physicians today but is stoutly upheld by good medical 
authorities. 

Four or five years ago some one cited in refutation of 
our teaching that the unbroken skin is quite impervious, 
the writings of Dr. Bernard Fantus. Dr. Fantus is one 
of our acknowledged medical authorities and at that 
time he still taught that “fatty substances favor pene- 
tration partly because they are mixable with the 
fatty secretion of the sebaceous glands through which a 
certain degree of absorption is possible. Friction, by 
forcing material into the sebaceous ducts, obviously 
favors penetration.” (The Tecnic of Medication,” pub- 
lished by the American Medical Association. ) 

Dr. Fantus says friction, that is, rubbing, “obviously” 
favors penetration of the skin by the substance. Scien- 
tific tests, however, fail to give any evidence that sub- 
stances so applied penetrate farther than the mouths or 
openings of the sebaceous ducts. How many such 
negative experiments must be made before Dr. Fantus 
will concede that penetration is not so obvious as phy- 
sicians have long believed? 


In the Old Days 


From away back in the infancy of scientific medicine 
physicians have used inunctions of mercury ointment or 
salve as a method of treatment for syphillis. In the be- 
ginning we assumed that the mercury thus applied 
penetrated through the skin and was absorbed into the 
body. We thought this was quite obvious, for patients 
thus treated showed the systemic effects of mercury 
absorbed, and sometimes, indeed, they suffered mild 
mercurial poisoning from absorbing too much mercury. 

Then a few critical observers noticed that if an excess 
of the ointment was left on the skin, without any 
“rubbing in” at all, the patient showed the systemic 
effects of the absorption of mercury just as surely as 
though much time were devoted to “rubbing it in.” 





*Reprinted from ‘Brooklyn Daily Eagle”’ 


Feb. °33: XXXII. 2 


Many medicinal and cosmetic 
preparations base their claims to 
merit upon the assumption that 
the skin is penetrable. There are 
arguments on both sides, we should 
like to hear from the affirmative. 


Next good physicians observed that a more pro- 
nounced mercurial effect was obtained from inunctions 
among the unwashed than among more cleanly classes. 
From this some of the doctors concluded that more mer- 
cury is absorbed through the skin if the mercury oint- 
ment is not too quickly washed off after the inunction, 
or if the patient does not mind wearing the same shirt 
for a week or two, the shirt being more or less impreg- 
nated or saturated with the mercury ointment. But 
other physicians drew a different conclusion. They 
thought that perhaps a certain amount of the mercury 
might be volatilized or vaporized by the warmth of the 
body, and inhaled by the patient whose skin or clothing 
was soiled with the salve. 

Finally a number of cases of acute mild mercury 
poisoning were reported, where individuals applied mer- 
cury salve (“blue ointment”’) freely to the skin for the 
purpose of destroying lice, then retired to bed and slept 
with the head and all covered, thus breathing all night 
air more or less impregnated with mercury volatilized by 
the heat of the body. 

In recent years the administration of mercury by 
inunction (rubbing mercury ointment on the skin) has 
been almost wholly discarded by the medical profession, 
for various reasons but chiefly because we know it is an 
uncertain and crude method. I think it is fair to say 
that most physicians at the present time recognize that 
any systematic effects of mercury applied to the skin are 
produced by the absorption of the volatilized mercury 
through inhalation. 

Dr. Carl G. Zwick, Cincinnati skin specialist, carried 
out a careful investigation of the question of the absorp- 
tion of mercury through the skin. His reports are on 
record and any physician may study them. Briefly, he 
found that no matter how carefully the inunctions of 
mercury ointment are given it is impossible to detect 
any mercury in or under the skin, but only in the 
mouths of the sebaceous ducts. 

There are on record rare cases in which deposits of 
metallic mercury have been discovered in the living 
tissues, but these anomalous cases are of questionable 
significance, for the mercury may have penetrated 
through an open wound or abrasion. 
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Prof. Fantus or other good medical authorities to the 
contrary notwithstanding, it seems to me that we can 
logically arrive at but one conclusion in respect to the 
permeability of the normal skin, and that is the teaching 
I have upheld here, namely, that nothing can be 
absorbed through the unbroken skin. 

Although I am always ready to subject my own skin 
to any reasonable test of this teaching, under the 
observation and control of qualified scientific students, 
I beg that wiseacres and even obscure healers or nos- 
trum makers refrain from anonymous advice as to what 
I should apply to my skin. If you are prepared to back 
up your opinion or notion about the matter, why should 
I take your suggestion seriously ? 


Here's A Bet, You Skeptics 


On the other hand, I wonder if anybody who thinks 
certain things are absorbed through the skin would be 
willing to back his belief to the extent of a contribution 
to the charitable or educational purpose I designate if 
my skin fails to absorb the stuff applied as he directs. 
I’m willing to risk my health or life against anybody’s 
$5,000, on such a test of the question of skin absorption, 
and I don’t care what poison or substance is used in the 
experiment, provided it does not burn or blister or 
scratch an opening through my skin. 

To read the letters I get about this, one would suppose 
there are a lot of people who are confident that the not 
infrequent cases of poisoning by shoe dye are proof that 
that poison is absorbed through the skin of the feet, and 
they quote various coroners or physicians as explaining 
that the poisonous ingredient of the shoe dye (nitro 
benzol) is absorbed through the feet. All right, make it 
shoe dye and apply. it to my feet just as you please— 
for any length of time you please, provided that my air 
supply shall be entirely free from any nitro benzol or 
other poison. 

In conclusion I beg that the sophomores spare me the 
onus of explaining why I recommended such external 
applications as iodin, liniment, mustard plaster, poul- 
tice or salve if the skin doesn’t absorb anything. It 
would be just too bad for the patient if the skin did 
absorb these things. 





Industry's Books 


100,000,000 Guinea Pigs, by Arthur Kallett and F. J. 
Schlink, 312 pages, Vanguard Press, New York, $2.00 net. 
Following in the footsteps of ““Your Money’s Worth” and “The 

Degradation of Science,” this volume is sort of a combination of 

the two, without, however, retaining the best features of each. 

But an extremely clever title and sensational advertising should 

make it a better seller than either of the previously mentioned 

works, and every manufacturer in this industry should read 
the book so that he may be familiar with the charges which have 
been made against the industry. 

The book consists wholly of destructive criticism, with the 
profit system being blamed and nothing of constructive nature 
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being offered in its place. The criticism, itself, is so determined 
to be as devastating as possible, that errors of fact are numerous 
enough to awaken many doubts as to the infalibility of the 
author’s fact-finding agency. A book which calls saccharine 
a poison and 15 out of 17 cod liver oil concentrates mislabeled 
as to potency cannot expect to be accepted at its face value. 
And when it intimates that the Food and Drug Administration 
is in cahoots with the manufacturer, it misses the mark com- 
pletely as anyone knows who has ever had anything to do with it. 


Perfumes, Cosmetics and Soaps, by William A. Poucher, 
vol. 2, 600 pages, D. Van Nostrand Co., Inc., New York, 
$9.00 net. 

The present volume is the fourth edition. While it follows 
the arrangement of its predecessor, there are two new flower 
monographs, and a review of Continental practice. The cracking 
of soaps is more fully treated and a wider range of raw materials 
given. There is also a new chapter dealing with fruit flavors 
which considerably widens the appeal of this work. 

The section devoted to cosmetics has been considerably 
revised in the light of modern research and includes many in- 
teresting developments, including cholesterin preparations. Also 
included in this edition is a cosmetic color chart. 

There is not much which can be added which is not already 
known about this book. It should be, and in most cases is, con- 
sidered indispensable by cosmetic manufacturers. 


The Terpenes, by J. L. Simonsen, vol. 2, 627 pages, The 

Macmillan Co., New York, $7.00 net. 

The terpenes, particularly the dicyclic and sesqui-terpenes 
described in this volume, have even greater significance than is 
generally realized. Not only are they the bases of the important 
aromatics and essential oils, but recently relationships have been 
traced between them and many important biochemical products. 
Thus a knowledge of complicated terpene chemistry is more 
than ever indispensable to investigators in chemical fields ap- 
parently unrelated to essential oils and perfume materials. 

However, the literature on the subject is enormous, and Dr. 
J. L. Simonsen has performed a valuable service in making a 
compilation which critically considers virtually every important 
contribution made. In addition, the author has presented the 
material in such a way as to give a well-rounded picture of the 
state of knowledge in the sections he considers. 

Each subdivision is headed by a reproduction of the structural 
formula of the compound to be described. A brief description 
of its natural occurrence and physical properties precedes a 
clear exposition of proof for the structure. Syntheses further 
proving structure and extended descriptions of derivatives and 
peculiar reactions (there are many of the latter in terpene 
chemistry) complete the picture. All are presented as lucidly 
as an involved subject permits, by a man of extensive experience 
in, and knowledge of the field. 

In part I, devoted to dicyclic terpenes, each chapter is par- 
titioned into sections covering hydrocarbons, alcohols, aldehydes 
and ketones. These chapters are, respectively, Thujane, Carane, 
Pinane, Santene, Camphane and isoCamphane, Fenchane and 
isoBornylane. The division on Camphor, in the fifth chapter, 
covers 120 pages. Part II, describing sesquiterpenes, is divided 
somewhat differently, but no less logically. The first chapter, 
Hydrocarbons, has separate divisions for Monocyclic, Dicyclic 
and Tricyclic Hydrocarbons. Chapter II, Alchools, is concerned 
with two Acyclic Alcohols, Farnesol and Nerolidol, in its first 
section, with the Cadalene alcohol in the second, Eudalene 
Alcohols in the third and Alcohols of unknown constitution in the 
fourth. Chapter III describes an Aldehyde, Nortricycloeka- 
santalal, while the concluding chapter is concerned with the two 
ketones, Doremone and Santalone. 
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Cosmetic Therapy 


(Continued from page 113) 


influences are reflected in the change of the appearance 
of the skin from normality and there are no skin 
lesions present. Perhaps this is a severe limitation, but 
it is a just one, not only for the consumer but also for 
the producer. 

“It is true that many of us have even entered the 
dermatologist’s field with our pharmaceutical prepara- 
tions. In every case of these types, the prospective 
user should be advised to see a competent physician 
and if he so advises, use may be made of the product. 
Cooperative actions will do much to establish under- 
standing and confidence. 

The medical profession has, in many cases, already 
shown its willingness to cooperate with reputable 
cosmetic houses. It is my impression that where skin 
blemishes characterize an internal disorder, the physi- 
cian welcomes a treatment for the effect while he is 
removing the cause. 

“To succeed and to expand the field of Therapeutic 
Cosmetics, and to develop pharmaceuticals, we must 
have the approval of the medical profession. To 
warrant the approval of this profession, whose records 
show a more disinterested public service than any other 
professional group, the cosmetic industry must keep 
the standard and quality of its preparations at a very 
high level. This can be done by research work, pre- 
liminary testing, and rigid control methods. 

‘Perhaps the real weak spot at the foundation of the 
cosmetic industry is the lack of co-ordinated research. 
Read any journal in any language and you will find 
few articles on cosmetics, and they will be of doubtful 
value. Yet our industry is one of the largest. 

‘Another weak spot is the lack of any general control 
to guarantee the quality of cosmetics. The high 
standard demanded by some manufacturers only par- 
tially offsets the great number of preparations that are 
literally dumped onto the market without any pre- 
liminary research or testing. We are all well aware of 
the typical manner by which a great many products 
enter the market. The ‘secret’ formula is obtained 
either from a pharmacist’s handbook or is given by a 
raw material or essential oil salesman, who hopes to be 
repaid with orders for his materials. Then, with testi- 
monials bearing the name of a popular movie, opera 
or stage star the product is placed on the market. 
There is no preliminary research work to determine the 
efficacy of the product. No tests are made to find out 
whether the product will be harmful. With great 
ballyhoo and exaggerated claims of a new discovery, 
it is ‘given’ to the public. 

“Exaggerated advertising claims will have to cease. 
The use of popularized medical words for sales appeal 
is one of the worst offenses the cosmetic industry is 
indulging in at the present. The two words in vogue 
now are: ‘Vitamin’ and ‘Hormone.’ 


“In food chemistry and also in physiological chem- 
istry, tremendous advances have been made in the 


Feb. ’33: XXXII, 2 





study of the vitamins, but in dermatological chemistry 
there has not, to my knowledge, been any meritorious 
work done relative to the effect of vitamins upon the 
skin. Just because there is a structural relation be- 
tween Vitamin ‘D’ and one of the constituents of some 
cream’s ingredient, and Vitamin ‘A’ and one of our 
well-known synthetic perfume compounds, (it is doubt- 
ful if those using this term, or self-made derivatives of 
it, are even aware of this), is no reason why such undis- 
criminating use should be made of a word which is 
gradually losing the potency of its useful appeal by a 
lot of unhealthy advertising. 

“The Hormone complex is quite pronounced today. 
The partial publicizing of the medical knowledge con- 
cerning the amazing actions of the secretions of the 
endocrine glands was avidly received by certain cos- 
metic houses. (It is a pity that it was not just limited 
to this one industry.) Overnight, creams containing 
the wonderful skin rejuvenating Hormone flooded the 
market. 

“The two most widely studied hormones are Adre- 
nalin and Thyroxine, and even with all its knowledge 
concerning them, the medical profession cautions that 
the promiscuous use of either of these two hormones is 
a dangerous practice, and even with a physician’s 
administration, utmost care should be taken. No 
wonder the doctor looks askance at a hormone cream. 

“Antiseptic is another popularized medical word 
with definite sales appeal. Its wide use has forced the 
Food and Drug Administration to define this term; 
yet the very low standard required is going to cause 
the word itself to lose, eventually, its scientific appeal. 

“Another practice which will ultimately prove to be 
a boomerang is the allowance of advertisements which 
over-estimate the ability of their product. It is not 
necessary to go into details, we are all familiar with 
the cure-alls, the superlative adjectives, and the over- 
exaggerated claims. Even the labeling of the products 
themselves are open to questions, and in some cases 
they are outright prevarications. 

“But in spite of all these adverse policies, the cos- 
metic industry continues to grow, the reason being that 
there is an insistent demand and a definite need for 
cosmetics. It is up to the industry to see that the 
demands are satisfied and the need is met with products 
of merit.” 


O. Dexter Neal 


of Primrose House 


6 ql osmrrc products and pharma- 
ceutical products are closely re- 
lated. As science progresses, as new products with 
therapeutic properties are discovered, as we find out 
more and more about the living cells of the body and 
their reaction toward the various chemicals, this 
relationship becomes closer. 

“The cosmetic chemist today, is consulting the 
dermatologist and the latter, in turn, is becoming more 
interested in cosmetics. There is a common problem 
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between these two which warrants a closer relation 
than now exists. 

“It is true the cosmetic chemist must formulate 
some of his products with no therapeutic value, but 
for beautification only, yet there are some which must 
be considered from both viewpoints. Regardless as to 
therapeutic value of a preparation, it is paramount 
that it has no detrimental effect when used. This 
factor is properly taken care of by all reliable cosmetic 
manufacturers. However, this fact is not as generally 
known as it should be. It is true that many of the 
medical profession believe lead, arsenic and mercury 
compounds are common ingredients of many cos- 
metics. The care which most cosmetic firms take to 
guard against any toxic or other than beneficial prod- 
ucts needs more publicity than it has received, espe- 
cially among the medical profession. 

“This will have the tendency to create a_ better 
reaction toward cosmetic products with therapeutic 
properties. 

“Many cosmetic firms now market products with 
therapeutic properties and this trend will increase. 
The cosmetic field is a separate field and will so remain 
with these products being included in it. 

“Cosmetic firms should be on their guard as to making 
unwarranted claims for their products just for the sake 
of sales. Such claims result in temporary sales, dis- 
satisfied customers and the general ill will of the 
public including the medical profession.” 


Dr. R. L. Flett 
of American Products Company 


om ADDITION to the beautifying prop- 
erties of cosmetics, reputable 
manufacturers are increasingly successful in adding 
therapeutic virtues to their products. Although the 
mitigation and cure of disease should logically rest in 
the hands of the skilled physician, there are those 
manufacturers with trained staffs of chemists, biologists 
and others who are devoting their time to these sub- 
jects, and as a direct result are constantly developing 
combinations in toilet preparations whose therapeutic 
value cannot be questioned. 

“There are many items that cannot be definitely 
classified either as a cosmetic, a pharmaceutical, a 
corrective or a medicine. Their overlapping properties 
prevent this. An example of this may be a foot powder. 
In this instance a preparation can be made, and should 
be made, that will prevent the recurrence of ‘Athlete’s 
Foot,’ materially assist in its cure and at the same time 
be a corrective for ill-smelling feet, as well as give a 
feeling of comfort and ease. Hence it is an overlapping 
cosmetic, pharmaceutical, and corrective. Many (or 
most) of the remedies used today by competent 
physicians are the direct results of this type of activity 
in the laboratories of manufacturers of cosmetics and 
toilet preparations. 

“There is a sad situation confronting us today in 
that both the Federal Government as well as the 
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American Medical Society and many others have seen 
fit to obscure very laudable results of this nature in 
the eyes of the public by giving undue publicity to 
certain worthless cosmetics, with the inference that all 
cosmetics and toilet preparations are fakes. This is 
certainly not so and is both unfair and regrettable 
and can be justified only by selfish motives. 

“In spite of this, our research work shall continue, 
constantly improving preparations as discoveries are 
made, and I believe that time will prove that many 
cosmetics as they are today will be altered to include 
therapeutical properties now non-existent or minor 
ones. 

“We all know that (generally speaking) teeth are in 
better condition today as the direct result of the 
activities of tooth paste manufacturers as well as tooth 
brush manufacturers. We all know that skin is in 
better condition today, thanks to the soap, skin cream 
manufacturers and others. This list can be extended 
almost indefinitely, so that there has been a constantly 
increased proportion of cleaner, more beautiful, 
healthier, and more comfortable men and women due 
directly to the research and scientific work done in the 
laboratories of manufacturing cosmeticians.”’ 


William E. Morgan 


of Inecto, Inc. 


ad | BELIEVE the suggested trend toward 
combining therapeutics with cos- 
metics is fraught with peril and injury for the 
legitimate cosmetic trade. 

“As I see it, therapeutics and cosmetics are properly 
distinct spheres. The province of therapeutics is the 
correction of defects or disorders of health, that of 
cosmetics, the correction of defects or disorders of 
appearance. Only insofar as appearances affect our 
self-respect, or social and economic standing, and thus 
indirectly our happiness, and state of mind, or body, 
may cosmetics legitimately claim to benefit the user, 
in the matter of health. With therapeutics, on the 
other hand, the influence on health is direct and im- 
mediate, and the influence on appearance, social and 
economic standing etc. indirect. 

“It seems to me that the proper path to the re- 
habilitation of cosmetic advertising and salesmanship 
in the eyes of the public and of governmental agencies, 
consists in recognizing always the clean cut distinction 
above described between cosmetics and therapeutics. 
If claims have been fantastic, the restoration of con- 
fidence must be based by self-respecting firms on 
absolute truthfulness, not on an increased confounding 
of terms and viewpoints. 

“T need hardly point out that reputable houses of 
the trade will not make unwarranted or wishfully 
anticipatory claims of therapeutic potency for products 
of merely cosmetic character, in advance of the com- 
pletion of the scientific studies necessary to support 
such claims. Research is undoubtedly continuous in 

(Continued on page 160) 
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salicyicum and dimethylamino- 
phenyldimethylpyrazolon as well as lactylphenetidine. 
acetyl-para-phenetidine and caffein. Tablets. For 
alleviating pain. Chupha G.m.b.H., Nuernberg, Ger- 
many. 

Albertistine—Paste containing specially prepared 
silicic acid, glycerin, boric acid, salicylic acid, iodine and 
essential oils. For alleviating pain caused by inflam- 
mation. Chemische Werke vormals H. & E. Albert, 
Wiesbaden, Germany. 


Angiolysin Diwag—Each tablet contains 0.012 gram 


adenosin phosphate in nucleotides and 0.125 gram of 


pyrrhodid (dimethylaminophenyldimethylpyrazolone 
sulphocyanide). Adenosin-phosphate is biological sub- 
stance, which exerts selective coronary indurating 
action. Pyrrhodid swells or hydrates colloidal tissue 
and has analgesic and spasmolytic properties. For 
angina pectoris, coronary sclerosis, cardiac asthma. 
Dose 1 to 2 tablets three times daily; 3 tablets in 
attacks. Chemische Fabriken Dr. Joachin Wiernik & 
Co., A. G., Berlin-Waidmannslust, Germany. 
Apicosan N—Contains special form of bee poison. 
For neutritis trigeminus neuralgia, sciatica, true, essen- 
tial migraine, chronic and non-infectious muscular 
rheumatism. Dr. August Wolf, Bielefeld, Germany. 


Aronit Balsam—Contains essential oils, menthol 
phenylquinolin, methylsal and-cholesterin-containing 
salve base. For gout, rheumatism, sciatica, etc. 
Privilegierte Apotheke Bad Blankenburg, Germany. 


Aronit Coated Pills—Contains formic acid, lithium, 
amidopyrin, phenylquinolin, quinine, arctostaphylos 
and cascara sagrada. For ills from uric acid, gout, 
rheumatism, sciatica, etc. Privilegierte Apotheke Bad 
Blankenburg, Germany. 


Arsenosol Bath—Contains compounds of best known 
type found in natural arsenic baths. For anaemia, 
nerve troubles, skin diseases, general weakened condi- 
tion. Novopin Fabrik Pharmacosma G.m.b.H., Ber- 
lin-Johannisthal, Germany. 





Arteriosal—Tablets containing chlorophyll compound, 


ground stinging neetle leaves, cocoa, lactose. For con- 
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Composition of medicines pro- 
duced in foreign countries indicates 
the components for the latest rem- 
edies offered for various ailments. 


ditions brought about by ageing, varicose veins etc. 
Apotheker Max Wagner, Leipzig, Germany. 
Arthen—Celalinized pills containing extracts of garlic, 
equisetum, viscium and crataegus. For stomachic and 
intestinal troubles, arteriosclerosis. Fabrik Pharma- 
zeulische Praeparate Karl Englehardt, Frankfurt-am- 
Main. 


Biological Nutrient Salt (A. Scholta)—Contains 
most active salts of seawater in homeopathic dilution. 
For diseases of thyroid gland, liver, glands of mucous 
membranes and other rejuvenating organs, high blood 
pressure, hardening of arteries, gout, rheumatism, 
goiter, etc. Gebeka Fabrik Chemisch-Pharmazeu- 
tische Praeparate, Weinboehla-Dresden, Germany. 


Caleciumbromatyl—Good-tasting fluid containing 
10% calcium bromate. For nervous irritations. Dr. 
Beyrich & Co., G.m.b.H., Neugreussing bei Doebeln 
Sa., Germany. 

Calciumchloratyl—Syrup containing 1 to 6% cal- 
cium chlorate. In calcium therapy. Maker as above. 


4 


Contralgin Paste—Contains 2% pantocaine; also as 
disinfectant solbrol, a colorless, odorless and tasteless 
antiseptic. Base used in making paste is free from fats 
and is easily resorbable. Possesses complete adher- 
ence to mucous membrane, so that long-lasting 
anaesthesia of mucous membrane is assured. In 
dentistry for anaesthesizing and disinfecting sound, 
inflammed and injured parts of mucous membrane of 
mouth so that infection is avoiding in fixing plates, in 
extraction of milk teeth, removing tartar from enamel, 
etc., and for combating dolor post extractionem. I. G. 
Farbenindustrie A.G., Leverkusen, Germany. 


Cupraemon—Composition of pills is 0.044 gram iron 
as ferrous chloride (0.1 gram), 0.0025 gram of copper 
in liver extract and 0.1 gram ventraemon. Gesellschaft 
Wissenschaftlichen Organpraeparate A.G., Berlin-Span- 
dau, Germany. 


Domal Suppositories—Contains extract of flowering 
tops of sage, adeps lanae petrolatum, boric acid, rose 
water, Peru balsam and cocoa butter. Bombastus 
Werke Freital Zuckerode bei Dresden, Germany. 


Eucatol Face Dew—Contains substances that aid in 
skin growth with carefully compounded and propor- 
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tioned addition of weak alcohol solution, containing 
disinfecting and aromatic substances. Preparation is 
adjusted to biological acidity of skin. Chemische Fabrik 
Promonta G.m.b.H., Hamburg, Germany. 


Fluosan—Terpene condensate of following formula:— 
R,.Ry.COOLi. For local percutaneous treatment of 
rheumatism, gout and neuralgic troubles. Has great 
diffusability through semipervious walls and is easily 
hydrolyzed. Chemische Fabrik Dr. Ch. Thaler, 
Vienna, Austria. 

Pankreon Pills—In coated form. Pancreas enzyme 
preparation. Contain 85 parts dry pancreatic sub- 
stance, 3 parts tannin, 12 parts inorganic and organic 
stabilizers. Made in form as not to be attacked by acid 
of gastric juice. In this form contain lipolytic, tryptic 
and amylolytic (diastatic) enzymes of pancreas. Used 
in substitution for fermentation therapy, in asthenia 
(debility), anaemia, anorexia, achylia gastrica, chronic 
gastritis, intestinal dypspetic fermentation, basedowic 
digestion disturbances, nutritional troubles in small 
children, diabetic intestinal disturbances, dermatoses. 
Rhenania Pharmazeutische Abt. der Kali Chemie A.G., 
Berlin, Germany. 


Pankrevital—Diabetic preparation, containing sodium 
phosphate, calcium glycerinophosphate, calciumlactate, 
sodium sulfide, pankreon, magnesium phosphate in 
homeopathic dilution; also syzygium jambolana (rose 
apple), taraxacum, sodium choleinate, phaseolum, and 
uranium nitrate. Apotheker Franz Konizek, Oberhau- 
sen in Rheinland, Germany. 


Paractol—Amino-acid prepared from sugar beet, which 
splits off hydrochloric acid. Called physiological acid 
water for treating stomach; acid lemonade. Single 
dose of 3 grams corresponds to ten drops of dilute 
hydrochloric acid (German Pharmacopoeia). For stimu- 
lating appetite, aidiing digestion; good tasting acid 
preparation in sub-acidity. Chemische Pharmazeu- 
tische A.G. Bad Homburg, Frankfurt-am-Main, Ger- 
many. 

Paratropin—Combination of atropine, papaverin and 
calcium benzyl-phthalate. For spasmodic and convul- 
sive phenomena of all sorts in various organs with 
smooth muscular structure, for example in convulsions 
in stomach intestinal canal, gall passages, urinogenital 
tract, bronchial tubes, and vascular structure. Dr. 
Ernst Silten, Berlin, Germany. 


Plantagin Zeltchen Bad Reichenhall—Contains 
plantagin and codeine phosphate. Treating bronchial 
convulsive coughing and irritations caused by coughing. 
Asthmosana Rudolf M. Mayer Bad _ Reichenhall, 


Bavaria. 


Radium Emanosan—Contains sodium phosphate, 
sodium sulfide, sodium carbonate, calcium glycerino- 
phosphate, magnesium phosphate, silicic acid, sodium 
chloride and percolate obtained from herba equisetum 
(horsetail), herba galeops., fucus vesiculosus (bladder- 
wrock), drosera (sundew) and radium solution of 600 
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Mache units strength per 100 tablets. For hardening 
veins. Hormo Pharma G.m.b.H., Berlin, Germany. 


Schock Calorose—Ampules containing 300 ce. of 40% 
sterile solution of invert sugar for intravenous injection 
in traumatic or toxic vascular stock. Chemische Fabrik 
Guestrow. 

Sedocaleium—Combination of equimolecular weights 
of calcium bromide and calcium lactate in double salt 
combination of following formula: CaBry,.Ca(C3H;03)>. 
Reliable action as sedative and hypnotic. Novopin 
Fabrik Berlin-Johannisthal, Germany. 

Sedocalcium Compound—Specific sexual sedative. 
Combination of sedocalcium and monobrominated cam- 
phor. For gonorrhoea to avoid painful erection of 
penis; preventing adnex disturbances, hyper-eroticism, 
onamia, pollution. Novopin Fabrik Berlin-Johannis- 
thal, Germany. 

Temoebilin—Contains all soluble active constituents 
of curcuma domestica (curry in natural combination 
and with ingredients in standardized proportion be- 
sides fluid extract of chamomile, folia menthae (mint 
leaves), and fructus carvi (caraway seed). Used as 
cholagogue in subacute and chronic diseases of gall 
bladder with or without formation of gravel, catarrhal 
jaundice as well as in after-treatment in gall bladder 
operations. Chemische Pharmazeutische A.G. Bad 
Homburg, Germany. 


Tyronorman—Thyroid prophylactic. Contains ati- 
bodies usually found in blood acting against hormone of 
thyroid gland in highly purified concentration. Its 
administration is based on principle of substitution 
therapy as in use of insulin. One tablet contains 10 
antithyreoidal units. For morbus basedowii, and threo- 
toxicoses; furthermore for preliminary treatment and 
after-treatment in Basedow operations, Saechsisches 
Serumwerk A.G., Dresden, Germany. 


Liquide de Menciere—Contains 75 grams tincture of 
quillaia bark, 2.5 grams saponin, 2.50 grams iodoform, 
10 grams guaiacol, 10 grams eucalyptol, 10 grams bal- 
sam peru, and 100 cc. water. Used pure or diluted with 
9 parts of water. Bulletin Ch. Synd. Pharmacie de la 
Seine, September 1932. 

Anti-Grippe Tablets—Contain 250 grams acetyl- 
salicylic acid, 150 grams pulverized ipecac opiat., 100 
grams camphor, 50 grams amyl tritic., 40 grams talc, 
6 grams pulverized agar-agar and 90% alcohol as re- 
quired. Jahresber. des Chem. Staatsblab. in Bandoeng 
through Farmac. Tidende and Apotheker Zeitung. 


Myridiasine—Contains 0.02 gram atropine sulfate, 
0.02 gram duboisine sulfate, 0.01 gram scopolamine hy- 
drobromide, 0.15 gram coaine hydrochloride, 5 grams 
petrolatum and 5 grams lanolin-petrolatum. Bulletin 
de la Ch. Syndicale des Pharm. de la Seine, February 
1932. 


Hepatosodine—Contains 5.00 grams hexamethylene- 
tetramine, 23.75 grams sodium phosphate, 15.75 grams 
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sodium sulfate, 7.90 grams sodium citrate, 7.90 grams 
sodium benzoate and 39.70 grams sodium bicarbonate. 
Bulletin de la Ch. Syndicale des Pharm. de la Seine, 
February 1932. 

Halyl—Contains 4 grams balsam peru, 15 grams tinc- 
ture of eucalyptus, 2 grams menthol, 15 grams tinc- 
ture of benzoin, one gram tar and sufficient alcohol, 90% 
up to 100cc. Used as inhalant. P. Ciateau, Paris, 
France. 

Sinusyl—Contains 15 grams myrtle oil, 4.50 grams of 
camphor, various vegetable essences and oils up to 
1,000 cc. as desired and 3 grams resorcinol. For nasal 
inhalation and spraying. P. Chateau, Paris, France. 


Tonifene—Contains stabilized 50 grams fluid extract 
cola nuts, 50 grams fluid extract of fenugreek, 2 grams 
disodium methylarsinate, 5 grams fluid extract of 
guarana, 5 grams fluid extract of osier, 25 grams tincture 
of Saint Ignatius’ bean, one gram manganese sulfate, 
15 grams phosphoric acid and enough excipient, as 
desired, to 1,000 cc. Tonic, energetic, antiasthamtic. 
Dumesny, Paris, France. 

Blum—Contains 5 grams of sulfur, 5 grams glycerin, 
10 grams camphorated alcohol and 80 grams distilled 
water. For local applications. 
Gastrodenin—Contains special mixture of decoctions, 
infusions and extracts of taraxacum officinale, achillea 
millefolium, salvia officinalis (sage), sanicula europaea, 
arnica montana, cardamomum seed, artemesia absin- 
(wormwood), humulus lupulus (hops) and 


thium ( 
erythraea centaurium. Treating ulcus duodeni and 


ulcus ventriculi. Hch. Reckeweg, Herford, Germany. 

Gynarcopan—Suppositories for easing childbirth. 
Prepared in two strengths, No. 1. contains 0.5 gram 
quinine hydrochloride, 0.015 gram narcaricin, 0.02 
gram ethylmorphine hydrochloride, 0.02 gram papa- 
verin, 0.0003 gram of scopolamine hydrobromide, 0.3 
gram diethylbarbituric acid, 0.3 gram dimethylamino- 
phenyldimethylpyrazolone, 0.1 gram bismuth oxide and 
cocoa butter. No. 2 contains 0.3 gram quinine hydro- 
chloride, 0.0005 gram of scopolamine hydrobromide, 
0.15 gram of dimethylaminophenyldimethyl-pyrazolone 
and 0.05 gram of ethylmorphine hydrochloride. Nar- 
caricin is chemical compound formed between agaric 
acid and weak morphine derivatives. Preparation 
number 1 excites uterine contraction and promotes 
partruition and soothes pain, while second preparation 
acts in reverse order. Chemische-Pharmazeutische 
Laboratorium Dr. H. Thiemann, Luesen a.d.Lippe. 


Babormenth—Contains boric acid, menthol, paraffin 
wax mixed with suprarenine and novocaine in certain 
-cases. Laboratorium Dr. Lindner, Karlsruhe, Ger- 
many. 

Heimfried Coated Pills for Asthma—Contain cal- 
cium and bromine compounds, ephetonine, extracts of 
drugs containing silicic acid. Heimfried Laboratorium 


Schloss Apotheke, Hannover, Germany. 
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Heimfried Metabolic Coated Pills—Contain ex- 
tractum rhei compound, extract of cascara sagrada and 
Laxative and for cleansing blood and 
Maker as 


sapo comp. 
counteracting tendency towards obesity. 
above. 


Hepaventrat Granules—Contain active substances 
found in liver and stomach in concentrated form; 100 
grams of pepsin, mixed with 500 grams of fresh liver 
and 500 grams fresh stomach mucosa. For anaemia 
perniciosa and secondary anaemia, achylia gastrica, 
achylitic chloranaemia, dyspepsia, gastrogenic diarrhoea 
with hypocholia. Nordmark Werke G.m.b.H., Ham- 
burg, Germany. 

Iosical—Contains two grams of potassium iodide in 3% 
colloidal silicic acid solution. Solution prevented from 
congealing by addition of inorganic serum protective 


colloid. For hardening arteries, sclerosae, goiter, gout, 
rheumatism. Apotheker Paul Bolder, Koeln a.R., 
Germany. 


Juvenal—Tablets containing 0.01 gram sodium nuc- 
leinate, 0.09 gram lecithin cerebrae, 0.05 gram of cal- 
cium glycerinophosphate, 0.15 gram of extractum 
guaranta (Brazilian cocoa), and obduc. cacaon. For 
general functional disorders; neurasthenia, hysteria, 
hypochondria, melancholia, in vagotonic illnesses, tired 
feeling, listlessness and exhaustion. Dempharma 
G.m.b.H., Hamburg, Germany. 





Macremal—New salve base containing stearin soap 
with 85% water content and spermaceti. For making 
salves containing boric acid, zinc oxide, sulfur tannins, 
liquor carbonis detergens, lithrantol and other tar 
preparations. Only small percentage of salicylic acid 
can be incorporated. Hirsch Apotheke, Frankfurt. 


Mercinol— Mercury preparation containing 18 to 35% 
metallic mercury. Engel Apotheke, Breslau, Germany. 


Merz Allium—Sirup allii sativ. comp. Contains garlic 
as well as extracts of mistletoe, horsetail and hawthorn. 
Prophylatic in intestinal catarrh, diarrhoea, rheuma- 
tism, colic and stomach worms. Merz & Co. 


Okanimal Tablets—Pluriglandular, biologically test- 
ed, sexual therapeutic preparation in tablets. For 
sexual troubles in animals. Contains active ingredients 
of ovaries, testicles, exterior lobe of hypophysis, brain 
substance, extract of yohimbine, extractum colae, ex- 
tractum gentianae, sodium chlorate. Hormo Pharma 
G.m.b.H., Berlin. 


Okatona—Tablets and suppositories. Contains epi- 
physia, lupulin, monobrominated camphor, belladonna, 
phenylallymalonylurea. For ejaculatio praecox and 
pollution. Maker same as above. 


Omnasulf—Highly dispersed, colloidal sulfur prepara- 
tion in aqueous solution. One ampulle contains 2cc. of 
solution or one mgm. of sulfur. Used in sulfur irritant 
therapy, particularly in arthritis, neuritis, neuralgia, 
acute and chronic septic processes, carbuncles, eczemias, 
and dermatoses. Dr. A. and Dr. O. Weil, Frankfurt- 
am-Main,’Germany. 
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Eighth Annual Dinner 


OF THE 


DRUG, CHEMICAL AND 
ALLIED TRADES 


® 


. . « Talk Business If You Like ... 


The keynote of the Annual Drug Trade Dinner is the promotion of wider ac- 
quaintanceships; and the function of the Reception Committee is to introduce 


you to those whom you wish to meet. 


You Do Not Have to be a Member 
of the Drug and Chemical Section of the New York Board of Trade or of any 
other association to make reservations to attend the dinner. The Board of Trade 
merely acts as host to the entire trade, and all Associations in the Drug, Cosmetic, 
Chemical, Insecticide and other allied trades cooperate in the dinner. It is a 
dinner for anyone connected with the trade who wants to come and meet other 


people in the trade. 


HOTEL WALDORF-ASTORIA 


Thursday Evening, March Sixteenth 
Nineteen Thirty-Three 


RECEPTION AT SIX-THIRTY 


Sd 


$6.00 per Cover 
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Write, or telephone, your reservations to: 


RAY C. SCHLOTTERER, Secretary 
41 PARK ROW, NEW YORK CITY Telephone—COrtland 7-1414 


The Drug and Cosmetic Industry 





123 











Clays 


Ree from the west indicate 
awakening interest in face clays. 
It seems unlikely that they will ever again become the 
best sellers as Mineralava did because of the fact that 
nearly everything claimed for mud creams can be ac- 
complished as well or easier with modern creams of one 
kind or another. Notwithstanding, a belief has per- 
sisted from ancient times that certain clays possess 
therapeutic properties and are also enhancements of 
beauty. Hence clays will probably always sell fairly 
well. At this date, however, no one seems to have 
investigated them very closely for the literature betrays 
a paucity of information on the subject. 

Beauty clays are used for many purposes. According 
to some claims they embody all the properties of the 
various creams and lotions. It seems safe to claim that 
they do stimulate circulation by mechanical means. 
Since the clays contain water and since water evap- 
orates, heat is drawn from the surface of the skin with 
a consequent cooling sensation. Some clays require the 
use of exterior heat and hence stimulate circulation by 
drawing blood to the surface. At all events the various 
types may be classified as stimulating clays, astringent 
clays, bleaching clays, wrinkle and blackhead removers 
and cleansers. It is hard to differentiate them exactly 
because several of these functions may conceivably be 
combined in the same clay. 

It is emphasized strongly that the following formulas 
are tentative only and are intended to guide investiga- 
tion and to illustrate manufacturing procedure. Each 
will have to be adjusted to suit requirements. This is 
particularly true of consistency and the tendency to 
hardening. 

STIMULATING CLAY 


NS inlay ede x oes ae be 600 grams 


ee peuticns RERBREENS i 
Tincture of Benzoin.................... > ee 
te asl ytanD ha.o xe ois ea ae eee a 
SEES Ce ane ee ee oe * 
Procedure: Mix first’ three ingredients, add_per- 


fume and work in water. Add or decrease water to 


obtain consistency. 
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Increasing interest is evidenced 
in Beauty Clays, especially in 
the West. This article gives 
components and methods of 
preparing these products. 


ASTRINGENT CLAY 


Sie hed sy ile sn wy KRG OR 40 Ibs 
Peoctmetated Cihtelk. ......... 66.6 ce cscens 20 “ 
IE oo occ boos 89 5 os HOS aaa KRES 1» “ 
Titanium Oxide..............0cccesecccses &* 

Tincture Benson... .... . 6. ccc cues ces 2% 

DN ote seins eanece KR ASE ES - ie 
VA CUI See nee ee ee STS, ee OO 8 26.“ 
TON ee nee eee Reem 2." 


Procedure: Mix the dry materials, add tincture of 
benzoin and perfume. Adjust consistency to suit by 
adding or decreasing water. 

BLEACHING CLAY 


Tri Caletum Phosphate.......... ....2445+. 87 lbs. 
MABE MLETONIGE 6 5 oo csi ois Sadan eiseetarw aia eeyeeeeeeceh rr 
ch 55 os ecg wn uted Severn a 
EN aes 94 ha on 4a can ees es ee is” 
Ni oo ai chart eae nial ata untade ube a“ 
EOE IO RCL Ce Go 
EDIING tere. ie Pee Hees hace ni ye ew 3 OZs. 


Procedure: Mix Tri calcium phosphate, zinc per- 
oxide, zine stearate, water and glycerine. Mix until 
smooth, add oil and perfume. 

WRINKLE AND BLACKHEAD REMOVER 


ERIN oe ee ee Re ee 35 Ibs. 


I So nics Sic Bales cena .* 
Piullerssmiiantinny 2s knccte. 2 ap 2002 Bre, NS Meee 60 * 
Magnesium Sulphate...................... ” 
\\ VIENIVES eta ave 2 aaa 00 Seo ee See ct 20005 
ee CE Oe eee Te 2 “u “ 
Rog. nts Sak Oohwtes hie ee bare eee 40 * 
ls betta ud ates Sas wk i cited Se 20 “ 
NS 228 ce ats thor IS ok Me a 16° 
PO RITRNG oe: chi oh a As ere ha wae eee ae 6 OZs. 


Procedure: Add the acacia to the glycerine and stir 
until dissolved. Warm the water, dissolve the mag 
sulphate and add this. Then slowly add the dry mate- 
rial and mix in a mass mixer until smooth. Finally add 
benzoin and perfume. Adjust consistency by means of 
glycerine. Because of quantity of acacia present 
preparations of this kind are likely to get hard. It is 

(Continued on page 160) 
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Quality toilet preparations 
now use this milder 


pigment 


@ Pure Titanium Oxide definitely has won a place 
as an accepted ingredient in high-grade cosmetics. 
This pure white opaque pigment has the following 
desirable characteristics: (1) chemical inertness and 
stability; (2) exceptionally fine and uniform particle 
size; (3) high neutral whiteness; (4) excellent tinting 
strength and covering power. @ Properties such as 
chemical inertness and stability have influenced 
manufacturers to adopt Pure Titanium Oxide in 
place of previously used pigments in the preparation 
of vanishing creams, face powders, compacts, pow- 
der bases and other widely used preparations. Pure 
Titanium Oxide will not react with other ingredients 
of the formula and cause chemical changes in the 
product. It will not increase alkalinity or acidity. 
It is an absolutely harmless inert pigment of 
high purity and uniformity manufactured under 
careful laboratory supervision. @ The excep- 
tional brightness and opacity of Pure Titanium 
Oxide render it. valuable for improving the 
appearance of cosmetic preparations... for masking 
undesirable shades such as yellowish colors of 
calcium carbonate in tooth pastes. @ Titanox-B 


(barium base) is another pigment that has wide 























& es USES FOR TITANOX-A hy oY application in the cosmetic industry. @ Ask us to 
we. 79 qk ‘ ‘ . , 
£ yf ey ae a ee \ * send you helpful information on Titanox pigments. 
aH ( 5 
f ¢ Cold Creams ¢ Bleaching Masks , 
ba : Bleaching Ointments ¢« Bleaching BS our ale 
f i Lotions ¢ Nail Polishes « Face Pow- 

a ders ¢ Tooth Pastes e Body Powders 

me Talcums e Dry Rouges « Liquid 

F Powders « Baby Powders ¢ Foot 0] 



















Powders e Cake Powders ¢ Phar- 
maceutical Ointments 





TITANIUM PIGMENT COMPANY, INC. 


Manufacturers of . . . TITANOX-B (Barium Base) 
TITANOX-C (Calcium Base)...PURE TITANIUM OXIDE 
111 Broadway, New York, N. Y.; Carondelet Station, St. Louis, Mo.; Pacific 
Coast Distributor: National Lead Company of California, 2240 24th Street, 
San Francisco, California; Canadian Distributor: Wilson, Paterson, Gifford, 
Ltd., 101 Murray Street, Montreal—132 St. Helen’s Avenue, Toronto, Ontario. 
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Hair Wash for Greasy Hair 


High alkali content in hair washes of 
this sort are harmful to hair and skin. 
Effective and harmless preparation is 1% 
resorcinol solution or 2% solution of 
salicylic acid in 50 to 60% alcohol. 
Preparation is advisedly perfumed with 
laurel preparation. Also possible to use 
2% solution of tannin, containing 0.25% 
formaldehyde, 40% _ strength. Beta- 
naphthol has been used in these prepara- 
tions. Betanaphthol has been found to 
have strong physiological action on kid- 
neys when absorbed into blood stream. 
It should not be used for this purpose. 
Another recommended mixture is 50 parts 
soap bark, 50 parts quillaia bark digested 
with 1000 parts water for 24 hours. 
Extract is filtered and mixed with 50 
parts glycerin and 1200 parts dilute 
alcohol. This preparation is claimed much 
superior to usual alkali, soap and alcohol 
preparation. 


Lemon Juice in Cosmetics 


Benefi¢ial effects of lemon juice, par- 
ticularly on skin, is common knowledge. 
Sun-burn cream containing lemon juice 
or citric acid is made with 12 parts 
alcohol, 20 parts 28° Be. glycerin, four 
parts gum tragacanth, 64 parts distilled 
water, four parts quinine bisulfate, one 
part citric acid. It is possible to use re- 
quired amount of citric acid in place of 
lemon juice, in which citric acid is active 
ingredient. Then again lemon oil may 
also be used in place of lemon juice, 
although latter, because of additional in- 
gredients that it contains, may have more 
characteristic action. For example lemon 
juice cream is made from 1.5 parts white 
beeswax, 2.5 parts ceresin, four parts 
petrolatum oil, six parts glycerin and 11 
parts glycerin monostearate are mixed 
and melted by gentle heating on water 
bath. To molten mass there are added 75 
parts fresh lemon juice (pressed). After 
mixture is completed, 10 to 15 drops 
lemon oil are added. One part of pre- 
servative, such as methyl hydroxyben- 
zoate, is added. After mixture has been 
allowed to stand for 24 hours in cool spot, 
it is again strongly agitated. Important 
step is addition of powerful antiseptic or 
preservative, because lemon juice is an 
excellent medium for growth of bacteria. 
It is best to add preservative, first dis- 
solved in smal] amount of alcohol, towards 


end of manufacturing process. In another 


composition 40 parts spermaceti, 120 
parts white petrolatum and 120 parts 


anhydrous adeps lanae are melted and 
allowed to cool slowly. Then, while 
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vigorously agitated, 80 parts lemon juice 
and 120 parts water are added. Mixture 
is agitated while it cools and towards 
end of process five parts lemon oil are 
added. Process is similar to that used in 
making cold creams. 


Platinum Blond Preparations 


These preparations consist mainly of 
sodium perborate or other per-salt. For 
example, recommended formula contains 
75 parts sodium bicarbonate mixed with 
275 parts borax, 500 parts powdered soap, 
90 parts calcium perborate. Caution! In 
perfuming only alkali-fast perfumes must 
be used, for example common soap per- 
fumes are suitable. Magnesium peroxide 
is also used as active ingredient. Other 
products have been used based on action 
of hypochlorous acid, which is new in 
hair bleaches. An interesting new sub- 
stance, which has been recommended is 
sodium dichloryl-sulfamide-benzoate. This 
is used in dilution of one to 200 parts 
water. One pastille is accordingly dis- 
solved in glass of water. Benzoate can be 
used in form of very fine powder mixed 
with other inert powdered substances, 
applied directly to hair. Inert materials 
simultaneously absorb grease from hair. 


Foaming Bath Salts 


Chief difficulty with foaming bath salts 
is they lose their activity before use. 
Composition which is said to keep well 
contains 15 parts anhydrous citric acid, 
25 parts sodium carbonate, 60 parts 
sodium chloride. Another contains 32 
parts citric acid, 48 parts sodium carbon- 


ate, 22 parts sodium chloride and 0.5% 
uranin. These two compositions are 
tablets. Formula for salts is 75 parts 


sodium bicarbonate, three parts sodium 
hydrogen phosphate, 22 parts borax and 
0.5 part uranin. 


Deodorants 

Ordinary deodorant is made with alum, 
either potash or soda, or aluminum 
chloride, the latter being probably more 
popular. Both alum and aluminum 
chloride are effective but they have cer- 
tain disadvantageous properties which 
may be overcome by using aluminum 
naphtholsulfonate. For example ordinary 
alum cannot be dissolved in alcohol, but 
must be used in water. This is disad- 
vantage since preparation does not dry 
fast. Furthermore, neither is aluminum 
chloride soluble it has 
additional fault in causing tendering of 
fabric due to evolution of hydrochloric 
acid during decomposition. Aluminum 


chloride is also irritating to tender skins. 


in alcohol, and 
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Aluminum naphtholsulfonate or alumi- 
num betanaphtholdisulfonate, as it is also 
known, is fine, white powder soluble to 
some extent in alcohol. It is astringent 
and deodorant and also mildly anti- 
septic. It is highly effective in removing 
odor of perspiration from under arm-pits 
and other parts of body. It is used in one 
to 2% solution in alcohol of 50% con- 
centration. 


Silver Nitrate in Hair Restorers 


Silver nitrate is generally considered an 
effective hair restorer, but while color 
given to hair is satisfactory and durable, 
nevertheless there is certain sheen that 
hair attains which is not desirable. Hair 
appears greenish black and unnatural. 
To overcome this difficulty is not easy 
and experiments must be made with 
addition of small quantities of organic 
hair restorers, like paraphenylenediamine, 
or other metallic compounds, such as 
copper, bismuth and other salts. By 
proper combination of these compounds, 
color will become natural and non-metallic 
in luster. 


Preparations for Large Pores 


Pastes are used to cause pores to close 
up. They contain betanaphthol and soap, 
the paste being rubbed into skin. In 
morning it is washed off with soap and 
water and face lotion applied. Paste 
contains from one to five grams _beta- 
naphthol, four grams precipitated sulfur, 
10 grams potash soap and 85 grams 
petrolatum. Face lotion for use after 
paste consists of five grams sodium thio- 
sulfate, 20 grams borax, 45 grams glycerin 
and 230 grams distilled water. Mechan- 
ical treatment of pores followed by ap- 
plication of face lotion can be practiced. 
Face lotion contains 10 grams acetic acid, 
80% concentrated, 25 eau de 
cologne and 55 grams distilled water. 
Another astringent face lotion contains 
three grams 80% acetic acid, 50 grams 
96% alcohol, 50 grams spirits of camphor 
and witch hazel to make 100 grams. 


grams 


Softening Calloused Skin 


Most useful for this purpose are potas- 
sium hydroxide, oils such as almond oil 
and olive oil and potash soap. Salves 
containing 60% lanolin and 40% salicylic 
acid, or 85°% potash soap and 15% 
salicylic acid are also useful. Sodium hy- 
droxide solution, 15% is effective, but 
not 3% hydrogen peroxide solution. 
Potash soap plus 10% potassium carbo- 
nate, potassium hydroxide or sodium hy- 
droxide is effective. One per cent. salicylic 
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Staple Products 
of High Quality 


A background of years of experience eminently qualifies our prin- 











cipals as leaders of the industry. 




















We highly recommend the following materials of their fabrication 








to the perfumer who specifies ‘the highest quality." 





Citronellol Organico Jasmin Absolute Dhumez 
Geraniol Extra Organico Rose Absolute Dhumez 
Phenyl Ethyl Alcohol Organico Fleur d’Oranger Absolute Dhumez 


Rhodinol Organico Neroli Petales Extra Dhumez 











Our extensive line of fixatives is of interest to those perfumers who 











desire to improve the lasting qualities of their perfumes. 








Rose Aldehyde F. Fixative Otto C. P. 


Vanylol Amber Synthetic 15A 


Samples and quotations on request. 


COMPAGNIE PARENTO, Ine. 


EXECUTIVE OFFICES AND LABORATORIES 


CROTON-ON-HUDSON, N.Y. oo op aneis 
NEW YORK TORONTO, ONT. 


507 FIFTH AVENUE 73 ADELAIDE ST., W. 
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acid may be added which increases effec- 


tiveness of preparation. 


Wettable Sulfur 


Ordinary sulfur cannot be wet with 
water. Precipitated sulfur thrown into a 
mass of water remains floating on surface, 
while pulverized sulfur sinks to bottom 
Sulfur must be in fine form of division 
and uniformly distributed throughout 
preparation properly to exert action. A 
new type sulfur has been perfected which 
when thrown into water and shaken 
thoroughly gives milky suspension. Sulfur 
is wetted by water. Sulfur is not changed 
chemically, but its physical structure is 
different from ordinary sulfur. Such 
sulfur is particularly well suited for mak- 
ing hair restorers. It reacts readily with 
metallic salt and a uniformly distributed 
black precipitate is formed on hair pro- 
ducing level black. It may also be used 
in skin salves and liquid hair tonics, 
which depend for their dermatological 
action on sulfur. Results have shown that 
new form of sulfur is much more active 


than precipitated sulfur. 


Cream Bases 


Cream bases are composed variously 
depending on their use. Potassium 
stearate base is easily soluble in water and 
giving a 


It is made from 


absorbs considerable water 
smooth, soft product. 
200 parts white stearin, 200 parts water, 
50 parts potassium hydroxide, 35° Be. 
concentration. Stearin is first melted and 
potassium hydroxide dissolved in water 
in another pot. The boiling lye is than 
added to melted stearin while entire mass 
is vigorously agitated. Strong foaming 
makes necessary addition of potassium 
hydroxide solution in portions. Use of 
sodium carbonate or potassium carbonate 
is inadvisable because stearate obtained 
is not smooth. 

Gum tragacanth gives good cream base. 
Forty parts of pulverized gum tragacanth 
are mixed with 250 parts alcohol, and 100 
parts of water added while vigorously 
stirred. When mass is uniform, more 
water is added, to make 8000 parts in all. 
Two per cent. agar-agar powder may be 
added. 

Good, water-soluble and easily-washed 
off cream base is made from 14°% casein, 
0.43°% sodium carbonate, 7° glycerin, 
21% petrolatum, 0.5° phenol, 0.5% zine 
oxide and distilled water to make 100%. 
Methyl parahydroxybenzoate may be used 
in place of the phenol. 

Non-greasy, stearin cream base con- 
tains 200 parts stearic acid, 100 parts 
glycerin, 80 parts sodium hydroxide, 50 
parts alcohol, 580 parts water and _ per- 
fume. Twenty parts potassium carbonate 
and 80 parts ammonia can be used in 
place of 80 parts sodium 
Glycerin and lye are mixed with 450 
parts water and heated to boiling. Stearic 
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hydroxide. 


acid, melted, is poured into mixture in 
thin stream with agitation until lye is 
Mass is cooled, alcohol, re- 


water and perfume then 


neutralized. 
mainder of 
added. 
Water-soluble, cerate base is 
from 90 parts yellow wax, 100. parts 


made 


water and 3.5 parts potassium carbonate; 
or 100 parts yellow wax 100 parts 10% 
ammonia water and 150 to 200 parts 
water. Solution of sodium oleate in 
glycerin is also used as cream base. 


Cod Liver Oil in Hair Preparations 


Best that can be said with respect to 
clinical experiments with various suk- 
stances used for increasing growth of hair 
is that results have been more or less 
indefinite. There is still no certainty as to 
correct composition of preparation taken 
internally or applied externally to pro- 
Nevertheless the 
work goes on and sooner or later real 
As far as ex- 


duce maximum effect. 


success will be obtained. 
ternal hair preparations are concerned, 
best that can be hoped from them, when 
they are simply ordinary shampoos or 
tonics, is that they will not introduce any 
injurious substance into scalp. 

Certain investigators have. been com- 
paring growth of human hair with that 
of animal hair. There is unquestionably a 
relationship between them. Healthy 
animal always has good growth of hair 
and this determines value of pelt in 
farming wild animals for fur purposes. 
Certain experiments made on fur farms 
with feeding animals cod liver oil have 
revealed an interesting connection with 
this product and quality of pelt, as 
determined by growth of hair. Health 
of animal has been improved, hair of pelt 
increased in thickness and strength and 
pelt itself rendered more valuable. This 
has been assigned to vitamin A and par- 
ticularly to vitamin D found in cod liver 





oil. 

Clinical records do not reveal that 
human beings, fed with cod liver oil or 
vitamin D, in counteracting rickets, have 
experienced increased strengthened growth 
of hair, but this does not mean that this 
has not taken place or that it is fact that 
when general health of body is good, 
health of hair is likewise good, and any- 
thing that tends to improve body health 
will not fail to improve condition of hair. 


It is possible to use cod liver oil emul- 
sions for rubbing into skin and to secure 
good effects as are obtained when the oil 
is taken internally. Vitamin D, contained 
in oil, has potential effect on hair and im- 
proves general scalp condition. It is also 
advisable to use oil treated with ultra- 
violet rays. 

It is absolutely necessary that cod liver 
oil be perfumed. Odorless oil is available, 
but such oil loses much vitamin activity 
from deodorization treatment. It is pos- 
sible to use for same purpose ergosterin, 
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fish oil, whale oil, salmon oil. Important 
point is that oil contains vitamin D. 
Banana oil contains vitamin D and also 
soya-bean oil. 


Lanolin Alcohols 


Mixture of alcohols is obtained by 
chemical treatment of lanolin. Product 
is light amber in color and has faint un- 
objectionable odor. Melting point is 
34° to 40° C.. 


acid number 0.1 and saponification num- 


iodine number 15 to 50, 


ber 0.1. Contains 90°, cholesterin com- 
pounds. Product’ is” practically non- 
saponifiable. Its use is indicated for 


petrolatum bases, which have high ab- 
sorptivity for water. Particularly useful 
in lipsticks, hair salves and skin creams 
Product is cheap; is heavy wax-like com- 
pound of high viscosity. Cholesterin is 
claimed to have particular value in skin 
and hair metabolism and the product is 
therefore useful in all kinds of cholesterin 
compositions as its content of cholesterin 
and cholesterin compounds is very high. 


Pine Oil 

Various applications in different indus- 
tries are discussed. Pine oil is largely used 
in textile industry, assisting in dyeing of 
textiles, for kier treatment or cleansing, 
for degumming silk, etc. Its use as flota- 
tion agent is also important in metallurgi- 
cal industry. It is potent deodorant and 
is used for improving odor of numerous 
industrial products, such as metal, shoe, 
floor and furniture polishes. It has many 
uses in cosmetic and toilet article indus- 
tries. Anon. The Perfumery and Essen- 
tial Oil Record, 1932, pages 105 to 106. 


Composition of Asarum Oil 


Oil sample had dark color, pleasant 
aromatic odor and reacted neutral. Den- 
sity at 15°C. was 1.0274. Asarone was 
precipitated when oil was allowed to 
remain quiescent for long time. Oil was 
unsaturated, contained saponifiable con- 
stituent and could be decomposed into 
5 fractions by distillation under vacuum in 
current of carbon dioxide. These were 
first terpene fraction, containing bornyl 
acetate; second, bornyl acetate fraction, 
containing sesquiterpene; third, fraction 
of methyleugenol and asarone 43.0% of 
oil, fourth in fraction consisting of 15% of 
oil and containing asarone and last, frac- 
tion containing asarylaldehyde. V. T. S. 
Bruckner. Journal fuer Praktische Chemie, 
volume 134, 1932, pages 107ff. 


Properties of Terpine Hydrate 

Behavior of terpine hydrate in hydration 
and dehydration processes substantiates 
view that compound is true monohydrate. 
Terpine and hydrate form eutectic mix- 
ture at 95°C., this mixture containing 
10% of latter. Second hydrate of terpine 
seems to exist. N. Schoorl. Naturwet- 
ensch. Tojdschr., Holland, volume 14, 
1932, pages 35 and 40. 
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(A) Cross section of Alseco pressure Mn, 
block, which fully seats the sealing : 
medium. 

(B) Cross section of Alseco Rolled- 
On Seal, showing how the bottle 
top indents the liner. 








(C) The patented Alseco spinning 


rollers. 


The patented features of this 
machine give leak-proof, 
fool-proef sealing...... 


ended eae... 






(D) The spinning rollers tailor the 
plain skirt of Alseco Rolled-On 
Seals into the threads of each in- 
dividual bottle. 


© e e 
Alseco Rolled-On Seals made of 
Alcoa Aluminum provide an 
initial hermetic seal that is easily 
opened and tightly resealed. 


(E) The spinning rollers tailor the 
plain skirt of Alseco Goldy Seals 
under the locking ring of each in- 
dividual bottle. 
* e e 

Alseco Goldy Seals made of Alcoa 
Aluminum provide a rust-proof 
vacuum seal that is tamper-proof, 


A 
ANSEL) 


TRADE MARK 





The Alseco pressure block and spin- 
ning rollers—the features that elim- 
inate twisting and jamming with 


their consequent ‘“‘leakers’’ and 
“*breathers”’ — are patented, available 
only in Alseco Machines. That’s why 
we claim that Alseco Machines do a 
better, more effective sealing job than 
other machines. 


But we don’t stop at claiming superi- 
ority. We'll gladly prove it to you, 
in your own plant, with our machine, 
operator and seals. We'll cap your 
bottles for you, seating the cap with 
stationary top pressure, allowing the 
bottle to indent its own liner. We'll 
tailor the skirt of the cap into the 
threads of the individual bottle, in the 
case of Alseco Rolled-On Seals—under 
the locking rim, in the case of Alseco 
Goldy Seals. We'll do all this without 
rotating cap, liner or bottle. The 


ALSECO 


Seals and Capping Machines 
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Alseco Machine does all the rotating. 


After we've finished, you can test 
these hermetically-sealed bottles for 
““leakers” and “breathers”. Test them 
any way you please. We'll abide by 
the result. 


Alseco Machines, with slight adjust- 
ments, will cap one ounce bottles or 
gallon jars, wide or narrow-necked 
containers. Alseco Automatic Ma- 
chines cap up to 130 bottles a minute, 
non-automatic machines as low as 15 
a minute. Vacuumizing equipment is 
available, too, if desired. 


Compare Alseco Seals and Machines 
with your present or any other cap- 
ping equipment. Please write or 

send the coupon today for 

an Alseco demonstration. “wt 
ALUMINUM SEAL 
COMPANY, NEW 0 waeue a 
KENSINGTON, PA. gf NewKensington, Pa. 


I am interested in a 


0 demonstration of Alseco 


Seals and Capping Machines, 
Name_ 
7? Street and Number____ 


a City 


State_ 




















U. S. Patent 1,852,225 


(other patents pending) | 


The STOKES 


INTEGRAL CLIP 


“Diamond Lock” 


Economical 
Saves clip costs, investment in clipping 
devices, and production delays due toclips. 


Leak-Reststant : 
Metal of tubeitselfis woven together intoa 
neat, tight seal by deep indentations which 
do not encroach upon edges of previously 
made folds, thus avoiding any likelihood 
of producing minute cracks or pin holes. 


SEND FOR SAMPLE TUBE 
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HIS new “‘clipless closure’’ is applied by the 
STOKES Full Automatic Tube Filling and 
Closing Machine, No. 90-D. 
Features 


VERSATILE—Fills practically all materials from thin liquids to heavy 
facial clays and handles tubes from 1/2 inch to 114 inch by 7 inches. 





FAST—Fills, closes and seals 40 to 50 tubes per minute. 


UNIFORMLY ACCURATE —EFills eye salve with a 3 grain tolerance; 

operator compensates for variations in consistency of material by simple 

thumbscrew adjustment, without stopping machine. 5 
CLEAN —<“No tube-no fill” control prevents spillage; avoids soiled ; 
machine and waste of material. if 


filling mechanism; no reciprocating nozzles or hose; 
adjustments accessible and can be 
made quickly without special tools. 


QUICKLY “CHANGED-OVER” —simplified ~t 







ECONOMICAL — only one operator. 
STOKES “Diamond Lock” Closure elimi- 


nates all clip expense. 


We make a full line of “Clipless I 
Closure’’ machines. f 
Write #45 ; 
pa TOKES MACHINE COMPANY ; 
Packaging Equipment Since 1895 
New Folder 5932 TABOR ROAD, OLNEY P. O., PHILADELPHIA, PA. 
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THREE SALES IDEAS IN GLASS 





Powder in glass—the newest of cosmetic merchan- 
dising ideas—is made possible by unusually at- 
tractive Onlzed powder jars. 


Above are shown three sizes of a smart new bottle 
(2, 4 and 6 oz.) Styled to be “at home”’ in the most 
exclusive surroundings, 








~~ 


~ Onlzed 


PHARIALESTEAL AND 
PROPRIETARY WARE 


<Onlzat> 


PHAR 3 ‘AL AND 
PROPRI WARE 


Onlzed Flaconettes—ideal for small-volume packag- 
ing—especially where a “family” line is concerned. 
Available in 1 0z., 14 0z., 2 and 1 dr. sizes. 


@ The pictures show three ideas to help your sales. We have 
translated these ideas into sparkling OnIzed glass. But we can’t 
really express the sales appeal of these containers here. To 
appreciate this, you must see for yourself how they make your 
product stand out in any group—how they attract the shopper’s 
eye. Our designers will be glad to cooperate with you on the 
interesting labeling treatments which these new Onlzed contain- 
ers make possible... Owens-Illinois Glass Company, Toledo, O. 


OWENS-ILLINOIS 
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and money 
in packing 


Use KIMPAK Crepe Wadding. | 
Makes your product look better F 


—gives greater protection against 


Save time 













t 
i 





breakage 


T IS the new idea in protective packing 

materials! Doing away with sawdust, lin- 
ters and low-grade packing materials — yet 
with surprising economies. 

Many hundreds of products are now pro- 
Evening in Paris cosmetic set, with ten-ply KIMPAK tected with KIMPAK, in addition to liquids and 
WES de Heer ner Ene oF ee nee fragile articles; cosmetics, vanities, wood and 

prevent movement and breakage. 
metal products with fine finishes that deserve 
KIMPAK’S super care in transit. KIMPAK plays | 
a part in the success of low cost merchan- 
dise, too. f 

KIMPAK is especially valuable for packing ’ 
liquids because it absorbs 16 times its weight : 
in moisture and conforms to Postal regula- 
tions. It is amazingly low in cost and because 
of its bulk and lightness gives greater pro- 
tection. Customers are doubly pleased with 
its clean, soft appearance. 








Illustration shows bottle of Sanford i , 
Writing Fluid ready to be wrapped It comes in rolls, sheets or pads, in various 

in KIMPAK and placed in carton for 2 ‘ 2 4 

mail shipment. thicknesses — plain or backed with Kraft 

. 


Showing use of KIMPAK to protect (Smooth, creped or waxed), jute liner, or tissue, : 
sample bottle of Aqua Velva demon- : 


strating the mailing strengthofa according to your requirements. Mail coupon 


National Metal Edge Box. : q 
for more details. ; 


KIMPAK protects mail samples 
against breakage. Illustration shows 
sample bottle of Pepsodent Antiseptic 
which was wrapped in KIMPAK and 
placed in package for mailing. 


KIMBERLY-CLARK CORP., Manufacturers, Neenah, Wis. 
Address nearest sales offices at 
8 S. Michigan Ave., Chicago 122 E.42nd St., New York City 
510 W. Sixth St., Los Angeles, Calif. 


fe | 
| 
| 
| 
e | MORRO EA oc fia cisy seas > caeigns ev osepacent cous oar tie na ceesasectesansonsusesesatuns 
| Send samples and prices. 
| 
1mm a | COMPANY. 6.08.sisinreesessncens Bisdedea ts Reiatoniecantere Adeiiaah maaeties 
REG. U.S. PAT. OFF. & FOREIGN COUNTRIES | 
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CREPE WADDING 


Attention of ............. 
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These brilliant, sparkling bottles give a note of fine distinction 
to your product. They are stock bottles, suitable for many 
different kinds of products. By a skillful use of label and cap, 
you can easily adapt these bottles to make a beautiful, original 
container. 

The round style is No. 337, and the square style is No. 338. 

Both styles are particularly well adapted to automatic labeling 
and packaging. They are available in all sizes from 1 dram to 
16 oz. for immediate delivery. The 1, 2 and 4+ dram sizes shown 
in the smaller illustration are suitable for dispensing samples 
and many other purposes. 

Both series are furnished in standard finish for plastic or metal 


screw caps and may be supplied with or without black plastic caps 





CARR-LOWREY GLASS Co. 


Factory and Main Office: Baltimore, Md. 


New York Office: 500 Fifth Avenue, Room 1427 
Telephone: CHickering 4-0592 


Chicago Office: 1502 Merchandise Mart 
Telephone: WHltehall 4326 
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| LATE years there has been a con- 
siderable increase in the number of 
medicinal emulsions placed on the market. This has 
led to the development of the wide-mouth bottle to a 
rather surprising degree. Medicinal emulsions as a rule 
do not pour very easily and it may be said that in 
winter they do not pour at all. This necessitates of 
course an easy means of getting at the contents without 
having to lower the viscosity by warming it. Since 
these medicines are taken with a spoon it is obvious that 
it is easier to dip the spoon into the container than it is 
to pour from the container on the spoon. Besides it is 
very difficult to pour a thick emulsion into a spoon; one 
either gets an overflow or an insufficiency. The ease 
with which these preparations can be taken and the 
public approval they have received seems to augur that 
the wide mouth container will be employed for other 
products as well. 

Milk of magnesia could probably be administered 
easier by dipping the spoon into the bottle than by 
pouring it. Pouring messes up the bottle threads and 
the deposit in time attacks the cap so that an unsightly 
crust is formed. Besides, milk of magnesia sometimes 
coagulates slightly so that a great gush of it is apt to 
come out suddenly if the user is not careful. Even to 
light medicinals could the dipping principle be applied. 
Cod liver oil, for instance, is not easy to take without 
spilling it either on the floor or on the bottle for the 
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Packaging 


Greater activity in heavy emul- 
sions has centered attention of 
drug manufacturers upon pack- 
ages especially designed to 
effect the greatest consumer 


reason that natural hand tremor is enhanced by the fact 
that the user is holding an uncorked bottle in one hand 
which must be set down carefully to avoid tipping it 
over while at the same time he is holding a brimming 
tablespoon which he is trying not to spill. It would 
simplify matters if the user could set the bottle on the 
table, remove the cap and dip out a spoonful. 

In the accompanying illustrations we have a group 
of wide mouthed medicinals which show how well this 
particular type lends itself to easy dosage, display and 
packaging. It will be observed that for the most part 
the shoulders of the bottles have been eliminated. This 
permits the consumer to get every bit of the contents 
out with a spoon, a feat which would be impossible if 
the bottle had any sort of shoulder. 

The Irradol-A package is very nearly a perfect pack- 
age in many respects. The very wide two piece shell 
cap in black lends an unusual touch to the cylindrical 
amber bottle. The typical Parke, Davis label is done 
in blue in white to distinguish the product from Irradol 
which is similarly packaged and which is done in the 
usual brown and white colors of the company. The 
blue and white furnishes a most attractive contrast 
for the brown color of the bottle and product. Being 
almost a perfect cylinder, this package presents no pro- 
duction problems. Naturally, products of this type if 
filled cold must be filled on some sort of a force feed 
filler, nearly all of which require a relatively wide orifice. 


Feb. ’33: XXXII, 2 








EUDICT a ogee xs 

















[ 
Z 
= 
































Emulsions 


convenience. Grace, beauty, 
utility, distinctiveness and 
practicability have all been 
worked into these containers 
to more or less degree. 


Hence, this package is easy to fill regardless of how it is 
filled. Also it is easy to label and cap. 

In designing the Cream of Nujol package, Stanco, 
Inc., followed the style of their original Nujol package, 
applying to it a much wider mouth. The Nujol package 
has always been of the squat type, making certain that 
it would fit between the shelves of the standard medi- 
cine cabinet. The reduction in height from the ordinary 
container makes it an easy package to handle in pro- 
duction beside giving it unusual display value. Even 
though scant attention apparently was paid to the 
decoration of this package, its squatty shape imparts a 
certain distinction. There are few squatty type bottles 
on the market. 

Upjohn’s Myeladol is an attractively shaped con- 
tainer. The tapering lines of the upper part of the bottle 
give the container a distinctive character at the same 
facilitating easy and complete removal of the contents. 

The Petrolagar package is likewise an excellent 
example of attractiveness and consumer convenience in 
a wide-mouth container for an emulsion. This package 
also has no shoulders which might interfere with easy 
and complete removal of the contents. The package 
attractiveness is enhanced by the color of the label 
which is printed in reverse style. Different colors are 
used for the various types of Petrolagar, the one in the 
illustration being a striking red. The letters of the label 
match the white of the product. 
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One of the most interesting features of the wide- 
mouth container as a type, is that from a display stand- 
point they are conspicuous because their lack of 
uniformity with the usual shapes of bottles. Also the 
fact they must be of sizable proportions in all directions, 
makes them easy packages to stack and therefore makes 
them steady when used in window or counter displays 
where they are piled one on top of another. 

The wide mouth closures for medicinal products 
differ radically from the closures used for food products 
in that the medicinal closure must effect a good sealing 
reclosure. This has caused the selection of many types 
by various drug manufacturers, even to the double 
shell cap used by Parke, Davis & Company for their 
Irradol-A which presents a very pleasing appearance 
without the disadvantage of having a plastic cap on a 
closure of this size. 

There still remain on the market a number of heavy 
medicinal emulsions which are packaged in bottles with 
fairly narrow closures and with the old style shape of 
bottle with its shoulders which make it almost impos- 
sible to remove the contents easily or completely. 
However, there is no doubt but that the manufacturers 
who are considering consumer convenience in the pack- 
aging of these products are building up the sale of their 
products in a way in which scientific merit of the prod- 
ucts can not do it. 
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Vicks new antiseptic is packaged in a 
specially molded bottle with V’s at the 
top and bottom and a recess for the 
label. The colors are the familiar 
Vicks blues with red and white. 


The Maltine Co. is now offering a con- 
centrate form of ‘‘Maltine with Cod 
Liver Oil.” The package harmonizes 
with the other members of the Maltine 
line and the tablets are of very high 
potency, containing 1200 U.S. P. units 
of vitamin A. 


One of the most attractive of the re- 
cent packages is that for Walgreen’s 
new “Lemon Castile Shampoo” shown 
below. Picture courtesy of Armstrong 


Cork & Insulation Co. 


LEMON 
CASTILE 
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Second Ehouchts 


on Green Glass 


Ey recent patent of Mayne R. Coe, of 
the Department of Agriculture's 
Bureau of Chemistry and Soils, covering the use of a 
certain shade of green as a protection for food from 
light rays offers a starting point for an extensive 
program of research and study, in the opinion of govern- 
ment scientists. 

No revolutionary changes in packing are indicated as 
yet, they say, as do representatives of the glass con- 
tainer industry and certain other interests concerned. 
But much study is declared to be needed to determine 
the effects of light upon foods, drugs, cosmetics and 
related products: why such effects are injurious, if they 
are injurious, under normal conditions of trade and 
commerce, and what should be done about it; what 
kind and color of containers should be used to preserve 
such products from injury. 

(iovernment scientists declare that there is absolutely 
no evidence that green light, passing through a con- 
tainer or wrapper of that color, is beneficial to foods, 
pharmaceuticals or other products. Admittedly, there 
is evidence, obtained from the Coe experiments and 
otherwise, that green light is not harmful, as far as 
causing rancidity of some foods is concerned, but in the 
same connection there is no evidence that yellow light 
is harmful. It is pointed out that the yellow glass com- 
monly available for such work transmits red and 
orange rays, as well as yellow. Failure of such glass to 
protect against rancidity may be due to the transmis- 
sion of red light through it. 

\s one government authority on photo-chemistry 
expressed it: ‘‘Neither amber, brown, or green con- 
lainers are ““cure-alls” for photo-chemical effects. One 
color may be good for one thing. Another color may 
alford better protection for another product. The whole 
question should be studied individually for various 
products, to see whether there are photo-chemical 
effects upon them, and if so, what protection should be 
given. The eye can not be trusted to identify the exact 
color of rays of light or to select with accuracy the exact 
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In a wave of enthusiasm, much 
misinformation was given out re- 
garding the use of green glass as 
protection against the action of 
actinic rays. Green glass appears 
to have very definite limitations, 
and this article indicates them. 


shade of glass container or of other wrapper that has the 
protective value that may be deemed necessary. These 
problems must be determined with scientific exactitude 
by such instruments as the spectro-photometer. 

‘From such evidence as there is on hand, the range of 
light rays covered in the Coe patent on rancidity pro- 
tection is narrower than necessary. The probability is 
that there are a number of other colors that would offer 
the necessary protection to various products.” 

Some of the government experts have recently been 
consulted by representatives of glass container interests. 
of the paper, food, drug and cosmetic industries, and 
others interested. In that connection there has been 
considerable discussion of the necessity that the indus- 
tries concerned should themselves carry on much of this 
research. The suggestion has been heard that one or 
more fellowships should be established by industries, 
for carrying on this work in cooperation with the De- 
partment of Agriculture, and possibly the Smithsonian 
Institution and other scientific branches of the federal 
government, in Washington, D. C. 

There are, of course, precedents for such an arrange- 
ment. For example, mayonnaise manufacturers had a 
special man assigned to research work in Washington 
for a long time. The industry paid him a salary. He 
worked in cooperation with government departments 
and used Uncle Sam’s laboratory and other facilities and 
equipment, including scientific libraries and collections, 
frequently conferring with government scientists and 
obtaining the advantage of their wide experience and 
contacts. 

While Mr. Coe is continuing his work on the effect of 
light upon the oxidation and rancidity of foods and 
feeds, the point is that in these days of economy Uncle 
Sam is not able to enter upon the sort of extensive 
research that is required to solve the many angles and 
ramifications of the riddle presented by the effects of 
light upon drugs, pharmaceuticals, cosmetics, flavors, 
beverages and food products, nor is he in position to 
determine how that problem affects the distributing 
trades and the consuming public, as well as to the glass 
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E.R. Squibb & Sons has further 
expanded its line of vitamin 
products with ‘Halibut Liver 
Oil with Viosterol 250-D”’. The 
new product is packaged in the 
two sizes shown, a 5 and 50 cc. 
bottle, with droppers in the 
familiar Squibb carton. 


To complement its hand cream, Pacquin Labora- 
tories Corp. has added Pacquin’s manicure prepara- 
tions to the line. The liquid polish may be obtained 
in rose, natural or colorless, and either in individual 
bottles or in combination with the remover. The 
bottle and carton shown at the left are effected in a 
lavender, deep purple and white combination. 


Dexin’ is a high dextrin carbohydrate marketed by 
Burroughs Wellcome & Co. as a dietary supplement. 
It is a milk modifier for infant and invalid feeding 
and is packaged in a large blue lithographed can and 
carton. 
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container, the package, paper, or cellophane and other 
industries furnishing containers or wrappings for these 
several classes of products. 

There is no disposition to criticize Mr. Coe or his 
patent, as far as it goes. But some government scien- 
tists and some experts connected with various interests 
above mentioned are inclined to take exception to some 
of the claims made, perhaps without Coe’s knowledge 
or consent, as to the far reaching effect of his green glass 
upon the food, drug and related industries. It is 
emphasized that Mr. Coe presented a constructive 
idea. At the same time, however, it is pointed out that 
his work shows the need of exhaustive study on the 


question of protection of many kinds and classes of 


materials and finished products, in connection with 
which a vast amount of trouble and heavy losses are 
being experienced by manufacturing and trade interests, 
as a result of deterioration of such articles from the 
effects of light and other causes. 

It is learned that officials of the Department of Agri- 
culture are interested in various phases of this photo- 
chemical problem in addition to the food and feed 
angles which Mr. Coe is continuing to study. Food 
research officials in the Department, it is understood, 
could work to advantage with a special photo-chemist 
assigned to study certain factors related to special food 
products. 


Many Products Tried 


There should be experimentation with flavors, it is 
said, to determine the effects upon them of light and 
other factors. Government scientists believe that there 
is a good chance that flavors may be injuriously effected 
by light. 

Krgot has received special attention from the Food 
and Drug Administration and the drug industry in 
recent years, but government experts believe it and 
other drugs deserve still further attention, with special 
relation to the light factor and how to protect the 
products from light. This is said to be particularly true 
on account of the dark color of some of these drugs. 
Their deterioration as a result of light action is believed 
to deserve further consideration. 

Many essential oils are complicated and may be 
destroyed by light, say Uncle Sam’s scientists. Some 
alkaloids are destroyed by light and there is a large 
range of other substances injuriously affected by light. 
The loss of drugs in effectiveness may be due to light 
more than the pharmacal and medical professions 
realize. A vast amount of experimentation and testing 
should be done to clear up these fields, it is declared. 

While the above suggests a few of the problems await- 
ing to be solved, Drug & Cosmetic Industry is able, as a 
result of contacts with government scientists, photo- 
chemical authorities, and experts identified with various 
industries and interests concerned, to present here a 
brief outline of some of the complicated factors in the 
situation that confronts them and the public. 

First, it may be asked, is there a need for further pro- 
tection in the case of specific foods, drugs, pharma- 
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ceuticals, cosmetics, flavors and other products? Is 
deterioration, under present conditions, a vital problem 
for a given commodity? If so, to what extent does light 
contribute to that deterioration under conditions of 
actual practice in industry, commerce and trade? 

The natural method of determining these points it is 
said, is to take a mixture or product, whether food, drug, 
cosmetic, etc., and subject it to quantitative examina- 
tion. The best way to do that is to study it for the 
influence, if any, of each wave length of light, that is 
for each different color. 


: Two Methods 


One may do that in two principal ways. He may use 
glass filters, that is colored glasses, that absorb all the 
light except one color or shade. Or, in the second place, 
one may use a monochrometer. This instrument is an 
arrangement of prisms and lenses which breaks up the 
light into its component parts, or rays. The advantage 
of the monochrometer over the glass filter is that the 
investigator can obtain a more narrow wave length 
range, or a purer color. 

If one determines the deterioration which takes place 
in each color or wave length, he may find, for instance, 
that it is due to a certain range of light rays of red color, 
In such 
a case it may develop that orange, or red, or green light 


or again that it occurs in some shade of blue. 


produces no bad effect. 

After facts have been ascertained for a given com- 
modity, then the problem of the packager is to select a 
wrapper or container that excludes the damaging light 
rays. Probably some of the colored containers on the 
market are protective against photo-chemical action 
affecting various products. 

Scientists say, on the other hand, that it is equally 
obvious that if photo-chemical reaction was only pro- 
moted in a certain product by blue, violet, or red rays, 
that a perfectly satisfactory container for such a product 
could be made of a glass which transmitted orange and 
yellow rays, as well as green. 

Certain publications have claimed that green is 
effective as protection against light deterioration, but 
they have failed to show that some other colors would 
not be just as good for like purposes, in the case of cer- 
tain products. Some other glass container, or some 
other wrapper, it is declared, might give adequate pro- 
tection and at the same time it might have better sales 
3ecause it might transmit more light it would 
be better for use as containers of certain products, as it 


value. 


would yield greater visibility for them. 

So far in the above outline of the situation, only color 
has been considered. The next point necessary to con- 
sider, say the scientists, is the intensity of the light. 
For example, a photo-chemical reaction may proceed 
at a much slower rate in red light than in blue light of 
the same intensity. 

It happens that red rays are a good deal stronger in 
ordinary sunlight than are blue and violet rays. Con- 
sequently, a weak photo-chemical effect in the red may 
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The “Cashmere Bouquet” line of the Colgate-Palmolive-Peet Co. has been 
enlarged by the addition of the following new items: cleansing cream, tissue 
cream, foundation cream, face powder in five shades, dusting powder, rouge in 
five shades, lipstick in three shades, cream rouge, hand lotion and astringent. i 
The line has been packaged in a lovely green as shown on this page. 
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’ to your product when you choose Jewel-Glo jar closures. me 
Jewel-Glo does more than seal effectively against leakage * j 
and deterioration. Its lustrous finish... like highly polished , 

, gold or silver...imparts a distinguished note to the con- 


tainer and greatly increases its eye-appeal. 





@ Jewel-Glo closures have been chosen for the 


newly designed Cara Nome line illustrated here. 
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be more important in causing rancidity or deterioration 
than a strong photo-chemical effect in the blue, where 
the intensity of light to which a cosmetic or drug product 
is subjected is relatively weak. 

If it be assumed that scientists have determined in a 
laboratory what colors of light promote deterioration of 
a given product, and how fast deterioration takes place 
for a given intensity of light of such colors, then the 
very practical question arises, how great an intensity 
and for how long a time is the article subjected tolight 
exposure in handling, in the ordinary channels of trade 
and commerce. This involves a study in business 
practice. 

It is emphasized that adequate study has not been 
given to any wide range of commodities to determine 
the effect of light upon them. There are several ways 
in which such a study could be made on a practical 
scale. Here would be a simple, practical way, in the 
judgment of government scientists. 

Having determined the colors and intensity of light 
which produce deterioration in a given commodity, con- 
tainers could be made excluding those colors. Then the 
commodity should be packed in 100 such containers, 
sav, and distributed in representative stores, or other 
commercial establishments, with an equal number of 
standard containers packed with the same commodity. 
At the end of the time the article was usually kept on 
the shelves, the containers could then be collected and 
their contents tested to see whether the protective con- 
tainers had produced an improvement in the condition 
of the goods, as compared with those handled in the 
standard ways, and had, therefore, been profitable. 

The acid test of the practicability of protecting drugs, 
pharmaceuticals, cosmetics, flavors and other products 
from the deteriorating effects of light will be found in 
the perhaps vulgar question, does it pay? If it would 
not pay, as a commercial proposition, the trades and 
industries concerned may as well dismiss it from con- 
sideration. The admitted fact that some kinds of light 
under certain circumstances may be harmful to certain 
products, would then take its place in the vast collection 
of scientific data interesting merely from a laboratory 
standpoint. 

It has been claimed that a black container or a 
metallic foil wrapper would protect numerous products 
from deterioration. However, scientists say that a 
black covering might produce an increase in tempera- 
ture of a product, which would actually hasten de- 
terioration. A method excluding light completely, they 
say, will undoubtedly prevent photo-chemical de- 
terioration, if it would otherwise occur. But, on the 
other hand, it might create new difficulties, in addition 
to concealing the container’s contents. Metallic foil 
may reflect light and give rise to other problems. 

This naturally leads on to the proposition that 
deterioration of many products is believed to occur as 
a result of heat, moisture, air, and other factors, as well 
as light. Rancidity and perhaps other forms of deteriora- 
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tion are due to oxidation. Sometimes light promotes 
oxidation of certain products under some circumstances. 
But, scientists declare, oxidation is largely caused by 
the presence of air. If oxidation is the sole cause of 
deterioration of a product, say the glass container 
people, the only problem is to eliminate the oxygen. 
That may or may not be a practical difficulty. There is 
such a thing as vacuum packing, of course, which has 
been successfully used in certain industries. 

If an article is packed in a non-air-tight container, 
there then exists the problem of aeriation and moisture 
as well as temperature, perhaps in addition to oxidation. 
Any of these factors may contribute to deterioration, 
it is declared. 

In discussing the effects of light upon various prod- 
ucts, photo-chemists liken the effects of the presence of 
certain coloring matter in a product to the use of dyes 
on photographic films or plates. In the one case, as in 
the other, it is declared, these colors or dyes act as 
sensitizers, which catch and gather up certain rays of 
light, and this energy brings about the reaction. For 
this reason, it is declared, it is not safe to say that 
addition of a green dye or of some chemical to certain 
products would have a protective effect against de- 
terioration from light. Quite the contrary might be the 
case. The green color, by combining with some in- 
gredient in the product needing protection, may pos- 
sibly have just the opposite effect by rendering the 
product peculiarly sensitive to photo-chemical reaction. 
It would become hyper-sensitized. 

In connection with this point, government scientists 
believe that the question of coloring matter in cos- 
metics, toilet preparations and soaps, is deserving of 
special study. 

Cosmetics made with one kind of oil base may need 
one kind of protection, or protection from one color of 
light. Those build upon another oil base may need 
another kind of protection. But it must also be stated 
that other variable factors, such as heat, moisture, air, 
etc., may be much more important than light, with 
relation to the deterioration of cosmetic and similar 
products. Scientists believe that light has been con- 
sidered less than it deserved, and it is now conceded to 
be very important. However, it is not all-important. 

If oxidation causes deterioration of cosmetics, that 
may be due not so much to light as to the presence of a 
considerable proportion of air in an emulsified product, 
for instance, say the scientists. Further, they say, 
wherever oxygen is present, due to methods of manu- 
facture, containers of certain colors would probably 
possess in themselves special protective values. 

Also of interest to the cosmetic and drug trades, it is 
believed, is the statement of competent scientists that 
it is not organic oils, fats and waxes alone that are sub- 
ject to deterioration from light. On the contrary, they 
declare, other organic materials are likewise subject to 
photo-chemical reaction that may result in a different 
form of deterioration than rancidity. 
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have EINWVETEING CLOSURES 


THE SALES APPEAL of your closure does not end 
with beauty alone. Good looks are a factor in selling, of 
course. But most buyers today are “closure wise.” Hav- 
ing had much experience with glass packaged products, 
they demand convenience as well as good looks. 


Easy removal is always a factor in the choice of the 
‘closure wise” buyer. And if yours is a product that is 
used a little at a time, the resealing qualities of the clo- 
sure are likewise highly important. Liners that deterio- 
rate or come loose, cap shells that rust or corrode on 
the bathroom or pantry shelf can hardly be expected 


to win consumer favor. 


Obtaining a closure for your product that is “right” 
from every angle. is by no means a simple task. That is 
why so many important manufacturers are taking advan- 
tage of 7-Point Closure Service. The broad experience 
RIGHT CLOSURE and complete facilities to be found at C. C. & S. smooth 


FOR YOUR PRODUCT the way to a correct solution of every sealing problem. 


(NOME AI LINC OD-ATPIVER 
WORLD'S LARGEST MAKERS OF [i ea a pie Yb MN CAP 


CLOSURES FOR GLASS CONTAINERS x 
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The addition of the four new shades, mauve, 
jade, radiant rachel, and special brunette, to 
the Kathleen Mary Quinlan line of face powd- 

ers forms a very complete and well rounded 
color chart, blending from the white and 
lighter evening shades to the very deep 
rachels. The two new evening shades, mauve 
and jade, are packaged in the ‘Poudre de 
Pearle” glass jar with decorative black plastic 
top while the other two are packaged in the 
“Mist of Dawn” pink satin box as well. 








A treatment line consisting of a liquefying 
cleansing cream, a liquefying skin and tissue 
builder, a powder base and an astringent, has r 
been added to the Colonielle products of 
Anre, New York. The cleansing cream is 
packaged in two size opal jars, three and 
eight ounces. with black and silver labels. 





The tissue cream and powder base are in the t 
two and three ounce sizes respectively. e 
: 

} 
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Frederick Stearns is offering two new prod- 
ucts very attractively packaged as shown. 





The “Rose Oil’, part of the Nyal line, is 3 
packaged in rose and white, while the “‘Liquid h 
Analgesic” is in gray, black and red. a 

=) o e a 
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CUSTOM MADE 
or READY MOLDED 


You'll find just the cap you want 
in this COMPLETE LINE... 





GRACEFUL MOLDED CAPS OF STOCK DESIGN 

were chosen for Léon Navar toilet preparations. Armstrong 

offers a variety of stock design Artmold Caps and Jar Covers 

in a full range of sizes. Available in all colors and in long, 
medium, and short lengths. 


HERE’S A DISTINCTIVE PRIVATE DESIGN made to 
order by Armstrong for Lesquendieu, Inc. It’s an example of 
the special Artmold Caps which we supply to many well-known 
manufacturers. 


APPLICATORS, TOO! Artmold Caps can be fitted with 
brushes, rods, swabs, etc., for applying your product 


ATCHING your packages with molded caps of the right 

color and shape is easy with the wide range of Arm- 

strong’s Artmold Caps and Jar Covers to choose from. Easy, 
too, to get custom-made caps of your own design. 

Right now make a note to send for the illustrated folder on 
Armstrong’s Artmold Caps. Get the facts about this large and 
varied molded line. 

Armstrong offers a complete closure service (see full line 
below). Take advantage of our Package Styling Department 
and let our laboratories run sealing tests for you. Avni 
Armstrong Cork & Insulation Company, Closure A) 
Division, 913 Arch Street, Lancaster, Pennsylvania. Product 


Armstrong s Artmold Ci aps 


Consider, also, these other closures in Armstrong's Complete Line 


Artmetal Corks and Artmold Metal Caps, Metal Caps, Embossed Daubers Crown Cel-0- 
Caps Stoppers 7 Gaps Single Shell Double Shell Top Corks Aoplicators Caps Caps & Bands 
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Jean Jordeau, Inc., is 
now offering “Ab 
Scent” in stick form in 
an attractive pearl and 
green case. This new 
deodorant retails at 50 
cents. 








The paper collapsible tube is here! Two samples are 
shown below. Decoration is excellent, shoulder and 
cap are molded plastic, and the filling end is clipped 
similarly to the tin tube. The paper is resistant oil 
stock about equivalent in weight to oiled liner paper. 
It is said to be odorless, resistant to acids and alkalies 
and capable of standing 40 pounds pressure. The tube 
is rolled from flat decorated sheets; sealed with a 
specially developed adhesive; and filled with the same 
equipment, with slight adjustment for clipping, as tin 
tubes. 


Cen ERE ony: 


a 





Double D Laboratories, Royal Drug’s new subsidiary, 
is marketing this new “Double D Fortified Cod Liver 
Oil” made under exclusive license in the proprietary 
medicine field to the Zucker patents. 









jcollapsable tube ® 
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SAMPLE 


$s collapsabic tube * 
with bakelite te 
Paper walls—it © 
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“H ae ES 

ormez”’ is the latest hormone cream. 
It is said to contain actual glandular sub- 
stances, hormones and nourishing oils. 


Soreness 


PEERS: 


spirits. 
[Suitable tor ate 
© MAYONNAISE Ws tube is strong’ 
MUSTAKD and metal and can be 


FOOD PRODUCTS PMtinted or decorated i" 


all’ colors 





Suitable for 
MAYONNAISE 
MUSTARD and 

FOOD PRODUCTS 


PS 
fr 
% 
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improved Tube 
Need Not Be Rolled 
Comprett-—Keep Flat 
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CUTICURA QUALITY--- 
IN NATIONAL TUBES 


“Cuticura—a name synonymous with quality the world 
over—presents its shaving cream in tubes of three sizes, 
including the new Guest Size. All are uniform in 
appearance Deep Orange with Black facings, stepped 
up by a top coat of brilliant transparency and real 
protection... Truly, tubes that proclaim quality 
in definite tangible terms...” 





These three Cuticura tubes are further evidence of the 
inherent character of National tubes. . . Given a product 
of merit, National Tubes will tell its story in “definite, 
tangible terms’ . . . and after all, that's more than half the 
battle in a merchandising sense. Remember too—that this 
tube quality costs you no more. 


Further information and prices upon request. 


NEW YORK OFFICE @ N AT O N A 7 eo a sep 


331 Madison Avenue 


Phone: MUrray Hill 2-1626 PROVIDENCE, RHODE ISLAND 








New and Improved! 





We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
operation have made this possible. 


The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. | 


Write for Catalogs. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Ave. 
Detroit, Michigan 








No. 2 Rotary 
Tablet Machine 








Feb. 33: XXXII, 2 The Drug and Cosmetic Industry 147 








“Fiossy Deodor Stick”, is packaged in 
two sizes; the larger one in a white 
stick with a red cap; the smaller in a 
black and gold combination stick. Dis- 
tributors of this new product of the 
Hydrox Chemical Co. are Kimm-Lib- 





May Queen (above) gives a sample of its new lotion 
with every box of powder. Eye lashes in strip form are 
easily and quickly attached by the application of Ey- 
Teb liquid (below) to the upper lashes and the applica- 
tion of a strip of lashes. A set of eye lashes with appli- 
cation liquid and brush are packaged in a red box con- 
taining directions for use on the inside cover. 
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bey, Ltd. 





A new size powder box, somewhat 
smaller, has been developed by Chanel, 
Inc. for its complete line of powders, 
including the new Ivoire de Chanel 
odor, No. 5 and Gardenia. A square 
cut-out in the outer carton fitting over 
the square cellophane window in the 
bottom of the white powder box with 
its black decorations permits of a view 
of the powder shade without removing 
the box from the carton. 
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your plant, demands getting better results and lower 
costs than ever before. 


» fed JOB today, as owner or superintendent of 


Are you handicapping your efforts by antiquated equip- 
ment that prevents toeing the mark with competition? 


UR JOB is to help you and, in order to do this, 
to produce more efficient machinery than has 
ever been used before. 


Here is one of these machines—the 


* “CINATI”Y VACUUM FILLER « 


—for the manufacturer of 
liquid products, with an output of 80 to 135 gross a day. 


Some use it for only one product or for one bottle. 
Others package several products or have various bottles. 
In any case, it does the job to perfection. Six bottles 
filled at every operation. Six bottles filled with absolute 
accuracy and uniformity,—unless a bottle is imperfect, 
then it goes through without a drop of waste of product. 


Our catalog tells you all about it and other Kiefer semi- 
automatic, full automatic and hand-operated equipment. 
When you write for it, tell us about your problems. 


The 


KARL KIEFER MACHINE 


COMPANY 


CINCINNATI ° OHIO 











TRANSPARENCY 
WITHOUT EXPENSE 


WEATHERPROOF 


RIEGELINE 


Riegeline is a newly developed 
product, combining the economy 
of ordinary glassine with the trans- 
parency of more expensive wraps. 
It twists well, works rapidly on 
any wrapping machine, requires 
no special adhesive, and will not 
expand in wet weather or shrink 
to the splitting stage in dry weather. 


Liberal Samples and Prices Promptly Furnished 


RIEGEL PAPER CORP., 


342 Madison Avenue 
New York 











| FILMA-SEAL” 


(the double seal of cap and film) 


* ats 


Is used on many Nationally known products. 
PREVENTS 
EVAPORATION — LEAKAGE — TAMPERING 


Send us a few of your packages to ‘“FILMA-SEAL” 
and we will prove its advantages to you. 


FERDINAND GUTMANN & CO. 


Brooklyn, New York 





Trade Marks Reg. Pats. Pending 
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California Concen- 
trating Co. is offer- 
ing what is de- 
scribed as a natural 
fruit regulator 
called “Prudiet.” 








Eu. Wood & Co.’s new vanity, the squarette, is developed 
in all the latest shades including lavender, yellow, blue, 
flame, green, grey, brown, black and white. A unique fea- 
ture is the location of the rouge pocket atop the powder 
compartment, thus permitting of a good size bevelled mir- 
ror in the case top. 
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Russian. 
Mineral Oil 


AND 
yNer-ta 
Emulsion 


A CRE. 
PALATABLE EMULSION OF 
A.D. S. RUSSIAN MINERAL O16 
WITH AGAR. AGAR AN 
PHENOLPHTHALEIN 


7 
LARATIVE — LUBRICANT 
PLEASANT TO TAKE 
CONTAINS No AecoROL OR SUCH 


Adutts ~ Ofte to nee tartesocontul 
Children —ahe ro two teaseoontols 
Shake welt before usins 
Contents —r6 FLvio OUNCES 
AMERICAN 
DRUGGISTS 
SYNDICATE 


New York. %.¥ 





American Druggists Syndicate’s latest: prod- 
uct is “Russian Mineral Oil and Agar Emul- 
sion,” packaged in blue and white as shown 
here. 


A standard design bottle has been developed 
by Myrurgia, in four sizes to contain the many 
odors of this line. Some of the former decora- 
tive bottles will be retained but all odors will 
now be obtainable in the new bottles. A gray 
carton with red decorations has been chosen 
to complete the package. 
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THERE’S SALES APPEAL IN . . 
. . » THE TUBULAR PACKAGE 





A powder drum from Cleveland Tubes 


A Tubular shape “does something” to a package 
that’s hard to explain but certainly adds to its 
interest, draws you to it. And then, too, there's 
the item of economy. Our job is to help develop 
new, individual tubular packages, to achieve new 
economies, new sales appeal for our customers. 
Why not get in touch with us, now? 


THE CLEVELAND CONTAINER CO. 
10627 BEREA ROAD, CLEVELAND, OHIO 


Plants: Cleveland, Detroit. Hoboken, Philadelphia 
Sales Offices: Pittsburgh, Rochester, Chicago 








“A Product of Boston” 


THE McINTYRE HANDY CAP 
TIGHTENER 


(Patent Pending) 


To tighten caps, 
press down and 
turn to right 


To loosen caps, 
press down and 
turn to left 





No. I size, similar in design to above, will tighten 
from the smallest size bottle cap up to 24 m.m. size. 


No. 2 size, as illustrated above, will tighten sizes 
from 20 m.m. up to 38 m.m. 

They are both suitable for C. T., Amerseal, Duplex 
and all moulded caps, without doing damage. 


The price of the No. 1 size is sixty cents (60¢) each, 
and for the No. 2 size fifty cents (50¢) each, strictly 
F. O. B. Boston, Mass. 


JOHN D. McINTYRE 


17 Stellman Road 
ROSLINDALE, BOSTON, MASS. 











ASKING 


= HIGH-SPEED 


BOTTLE and JAR CAPPER 


For Use with ALL TYPES of Screw-on Caps 





In every industry using 
screw-on caps, HASKINS 
Method speeds up the 
work, seals caps more 
uniformly and eliminates 
hand operation. Removes 
hazards of loose caps and 
fatigue to operator. 


Motor unit operates from 
110-volt A.C. light socket 
current. Very low cur- 
rent consumption. Flex- 
ible shaft unit suspended 
from sturdy bench mount- 
ing by means of special 
spring arrangement, per- 
mits operation at speeds 
up to 100 driven caps per 
minute. Bench mounting 
adjustable for different 
heighth bottles and jars. 


Chucks used to drive caps easily and quickly changed. 
Adjustment of tension is simple and positive. 











FLEXIBLE SHAFT TYPE BCF 


THESE FEATURES 


Insure Positive Savings 
and Complete Satisfaction 
1—Lowest price electric- 
driven Capper. 
2—Positive, Uniform seal. 
3—An auxiliary Capper 
which solves many 
problems. 
4—Caps bottles in trays. 
5—Caps bottles or jars 
on conveyors. 
6—Capping speed in ex- 
cess of best semi-auto- 
matics. 
7—Handles practically 
Any shape cap. 
8—Handles fragile, plastic caps. 
9—Handles metal caps without damage to finish. 
10—Eliminates fatigue and resulting hazards. 
Write today for prices and complete information. 


R. G. HASKINS Co. 


4666 W. Fulton Street Chicago, Ill. 











CAPPING COLD CREAM JARS 








Feb. ’33: XXXII, 2 


The Drug and Cosmetic Industry 





151 

















A LA REINE DES ABEILLES 


mre gre 


Fomos, a powdered soap shampoo 
scented with pine, is packaged in a 
pyramid shaped green and yellow con- 
tainer with a most convenient and use- 
ful sifter top, while the Sani-Seal 
Bandage is packaged in modern fashion 
with the price prominently displayed. 





Veolay has designed a new display t 
stand and powder box. The box is de- 
signed with an oval window in the drum 
and one to match in the cover, so that 
the shade of powder is visible without 
opening the box. 


Lok LORE 
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VEOLAY i ete: 
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To lower the 
cost of your 


Lemon 
Flavor 


AND GET BETTER RESULTS 


An actual test in your own products 
will prove the two-way benefits of 
Exchange Brand Cold Pressed Oil of 
Lemon. It is low in price, yet can be 
depended upon always for uniformly 
fine flavoring value. These advantages 
result from Exchange methods of pro- 
duction and standardization—and the 
exclusive use of California Lemons 
from the famous Sunkist groves. 








OIL OF LEMON 


(California) 
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Sold to the American Market exclusively through: 


DODGE & OLCOTT COMPANY FRITZSCHE BROTHERS, Inc. 


78-84 Beekman Street 
New York City 


180 Varick Street 
New York City 


Products Department 
California Fruit Growers Exchange 
Ontario, California 
Producing Plan: 


Exchange Lemon Products Company 
Corona, California 
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There is a Difference in Glass 


@ When the color of your product is im- 
portant, beautiful glass adds sparkle and 
brilliance which often doubles eye appeal. 
Dull, lifeless glass, on the other hand, can 
kill the color, and there IS a difference in 
glass! Make us prove it! Ask for sample 
and observe your own product spotlighted 


by Hart Glass. 


HART GLASS MFG. CO. 
504 E. Center St. DUNKIRK, INDIANA 
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@ CRYSTAL CLEAR 
BEAUTY IN EVERY JAR 
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New Equipment 

/A new machine known as the polaro- 
graph is probably the most interesting 
piece of laboratory equipment ever de- 
vised. Designed by Professor Jaroslav 
Heyrovsky of Charles University, Prague, 
this machine analyzes intricate chemical 
solutions much more accurately and 
swiftly than a chemist could, and it makes, 
simultaneously, both a qualitative and 
quantitative analysis. The sample is 
electrolytically decomposed in a small cell. 
The decomposition being electrical, its 
progress can be read off in the form of a 
current whose intensity is recorded on a 
traveling tape. The curves obtained give 
the relationship between the current 
which travels through the solution and the 
magnitude of the applied electromotive 
force. This machine has already made 
possible rapid analysis of complex alcohols 
and other organic compounds. 

The machine is not yet commercially 
available in this country and only two, so 
far as we are able to learn, are actually in 
use here, these being in universities. 

One can easily visualize a multitude of 
interesting applications of this equipment. 
In the control of raw materials it might do 


away with the detailed procedure neces- 





sary to insure conformity to standards and 
On essential oils especially 


specifications. 
On the other 


it should prove a boon. 
hand, the use of such a machine will prob- 
ably impair the inviolability of many 
formulas because it will enable the chemist 
to make a very rapid analysis of competing 
products. 

We can, however, envision certain prac- 
tical difficulties that may not be easy to 
overcome, and if they can’t be overcome, 
the applicability of the machine may be 
somewhat more restricted than would 
appear from a superficial study of its 
capabilities. In the first place certain 
organic products, like essential oils, con- 
tain compounds (like benzoic acid) which 
may be present in varying quantities in 
different oils. It appears therefore that if 
a certain compound registered a certain 
curve the length of that curve would 
naturally show the total quantity present. 
Hence, if a formula contained twenty oils 
ten of which contained varying propor- 
tions of the same compound, the curve for 
that compound would show the total 
quantity present in all the oils and it 
would leave the chemist without any clue 
as to the identity of the several oils that 
contained the compound. In other words 





Prof. Heyrovsky and his machine 
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By Francis Chilson 


Production Engineer 


the chemist using this machine for analyti- 


cal determinations would have to be an 


extremely skilful synthesist. We = are 
assuming, of course, a formula whose 


several components are not known. 


Another difficulty to be met is that, in 
organic work especially, there are a host of 
compounds that have never been isolated, 
hence, an analysis might show a series of 
curves that could not be identified. 

As time goes on, however, the machine 
will undoubtedly prove a boon as the elec- 
trolytic intensity of different compounds 
and different raw materials become known. 
In this case standards can be plotted which 
will make analysis simply a matter of com- 


paring the curves with the standards. 


Rotojector Centrifugal 

A new field for the application of high 
centrifugal force to clarification and sepa- 
ration problems is opened up with the 
recent introduction of the Sharples Roto- 
jector Centrifugal. 

There has long been a demand for a 
centrifugal capable of continuous opera- 
tion on liquids containing a relatively high 
percentage of solid material. Up to the 
present time two distinct types have been 
available: the bulk centrifugal type, de- 
veloping low centrifugal force but capable 
of handling large quantities of solid mate- 
rial: and the high centrifugal force ma- 
chine, developing very high centrifugal 
force but having a comparatively low 
solid-holding capacity, which imposes an 
economic limitation on those uses of this 
type of machine where bowl cleaning is a 
serious labor item where solid content is 
high. 

The Rotojector Centrifugal combines 
high centrifugal force with the remarkable 
ability to discharge its solids or bowl cake 
while running at full speed. This feature 
eliminates the labor heretofore required 
for bow] cleaning and permits the use of 
the Rotojector in places where excessive 
bowl cleaning would make the Super Cen- 
trifuge economically impractical. 

The Rotojector Centrifugal is distin- 
guished from the Super Centrifuge in that 
there is an operating or working chamber 
in the bottom of the centrifugal bowl 
assembly which can be operated so as to 
open the bowl by hydraulic pressure when- 
ever desired, and expel the entire contents 
of the bowl within ten seconds’ time with- 
out in any way stopping or slowing down 

the machine. 
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WE HAVE 
WHAT YOU'RE 
LOOKING FOR IN 


LIPSTICKS 

















Smooth Application. 
Non-greasy. 

Truly Indelible. 
Uniform Color. 


Rh wwe 


Over 17 years of experience in the manufac- 
ture of private brand cosmetics guarantees 


you Lipsticks which are as you want them. 
We can also furnish you with Bulk Powders, 
Paste Rouge, Non-Smarting Mascara, Eyebrow 


Pencils, and Eye Shadow, all shades. In bulk 


or assembled at a considerable saving. For a 


pleasant surprise, get our samples and prices. 


——_o-—— 


STERLING MANUFACTURING CO. 


BELLEVILLE, N. J. 









DESIGNING AND LETTERING OF 


ADVERTISING . . Magazine 
Newspaper 
Direct Mail 
Poster 
Car Card 
Display 
PRODUCTS 


PACKAGING .. . Carton 
Shipping Case 
Bottle 
Tube 
Jar 
Can 
Molded Container 
Etc, 

EABELS <.:6 068% Container 
Address 
Shipping 

CATALOGS 

STATIONERY ... Letterhead 
Invoice 
Envelope 
Business Card 
Forms 


TRADE MARKS 


EMIL A. SCHAEDLER 


18 EAST 41 NEW YORK 
LExington 2°087 
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BENZYL ACETATE IA 


ex Benzyl Alcohol 


is indicated wherever an improved quality 


is desired. 


Its superiority over ordinary 


grades is far greater than the few cents’ 


difference in price. 


The following superior Agfa aromatics are 


also worth investigating. 
Aldehydes C 8 to C 18 
Benzalacetone 
Benzyl Cinnamate 
Bromstyrol, Improved 
Cinnamic Aldehyde 
Cuminie Body 
Di Methyl Hydroquinone 


Floranol 


Hydrocinnamic Aldehyde 


Indol 

Iso Buty! Furyl Propionate 
Iso Butyl Salicylate 
Methyl Acetophenone 
Methyl Anthranilate 
Styralyl Acetate 

Styralyl Alcohol 
Vanillose (Ethyl Vanillin) 


New chemical bodies introduced by the Agfa 


add zest to old odors. 


Aldehyde F K Lilac 
Floranol Rose 
Cyclamal Lily 
Jasminum Jasmin 
Bigarol Neroli 
Phyllonal K 


Leafy, moss-like 


effect 


Samples of Agfa products on request 


GENERAL DRUG CO. 


170 Varick Street 
New York 


907 Elliott Street 
Windsor, Ont. 


556 W. Congress Street 


Chicago, Ill. 


Phone: HArrison 7441 





2 The Drug and Cosmetic Industry 


’ 


155 











The Sharples Rotojector is particularly 
adapted to the clarification of liquids con- 
taining high percentages (up to 10 per 
cent.) of amorphous and slurry precipi- 
tates; the clarification of liquids where the 
labor cost of bowl cleaning is a serious 
item regardless of the equipment now 
used; the separation of liquids which con- 
tain large amounts of solids (up to 10 per 
cent.); the reclaiming of valuable liquids 
held in slurries; and the removal and 
recovery of valuable sludges without the 
labor of bowl cleaning. 

The Rotojector Centrifugal which is 
made by The Sharples Specialty Co., 
Philadelphia, will find use in a wide variety 
of applications such as clarifying and de- 
hydrating tar emulsion, creosote, wool 
grease recovery, packing house products, 
fish oil, ete. 


Dry Filler 

Stokes & Smith Co., Summerdale Ave. 
and Roosevelt’ Blvd., Phila. have intro- 
duced a machine for filling free flowing 
materials like medicinal salts, psyllium 
seed, bath salts etc. with extreme ac- 
curacy. The machine is fitted with a 
supply and a measuring hopper. A 
definitely measured quantity is drawn from 
the supply hopper into the measuring 
hopper. The container is held under the 
discharge spout and the discharge is con- 
trolled by a foot trip. The accuracy of 
weight is guaranteed and the machine may 
be changed over quickly to suit any kind 
of container including bags and envelopes. 
It is a very compact and inexpensive 
machine. Neat job. 


Electric Filler 
One of the big scale companies has intro- 
duced a filling machine similar to the one 


below. This one however is controlled by 
means of a photoelectric cell and it may be 
used in batching operations, in continuous 
process work and in installations where 
raw materials are drawn from suspended 


bins. 


Moisture Determination 


Moisture determination can now be 
made automatically by means of new 
instrument. All you do is insert the feelers 
in the sample and read off the moisture 
content on the indicator. 


Filling Cans 

Accurate filling of can, barrels and 
drums is made possible by a little portable 
unit which connects with the supply lines. 
\ hose is connected with the supply lines 
and the measuring device in turn is con- 
nected with the container by a short piece 
of hose and a filling nozzle. It is also pro- 
vided with a temperature and_ specific 
gravity dial which enables the unit to com- 
pensate for expansion or contraction due 
to variations in temperature and viscosity 
The meter shows the exact amount of 
liquid which has passed through the 
measuring device at 60 F. This machine 
should be a time and material saver for 
large chemical and supply houses which 
use many barrels. More particularly it 
may appeal to manufacturers of ointments 
and creams because of the possibility of 
using it as a measuring device in contin- 
uous process operation. We don’t mean 
to infer that by using continuous process 
methods, the operation need be continuous 
in fact. Houses that make one or two 
large batches of cream a day might secure 
greater uniformity and save batching time 
by allowing the machine to do the weigh- 








Photoelectric Filler 
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ing off instead of making the batches in- 
dividually. This would save time weigh- 
ing off waxes, petrolatum, etc. These ma- 
terials could be dumped into the melting 
tanks without weighing them. When re- 
quired a= sufficient quantity could be 
melted and run down into the mixing 
tanks through the measuring device of 
devices. This would make the compound- 
ing of cream batches a simple matter of 
turning valves. Of course there would 
have to be as many melting tanks as there 
are ingredients to be melted but this 
should not, on the average, require more 
than one or two tanks more. 


Time Control 

Ross Lyons, superintendent of Elmo 
Inc., finds that the use of time switches 
facilitates the making of cream batches 
and eliminates the human element from 
mixing time. Mr. Lyons schedules his 
production so that much of mixing time is 
done at night and in this manner enables 
his filling department to get off to an 
early start by having one or two batches 
ready for the filling lines the first thing in 
the morning. The time switch is set fora 
certain hour by simply turning an indi- 
cator. At that hour the power is cut off 
and mixing ceases. Then in the morning 
the batches are sufficiently cooled to add 
perfume which takes but a few minutes 
and the filling lines are ready to start. 
Elmo, you know, is the leading tissue 
cream house of the trade, its position in 
this respect having been established by the 
recent national survey made by one of the 
national agencies. 


Hand Capping 

U.S. Bottlers Machinery Co., Chicago 
is extending its line of equipment so that 
any manufacturer regardless of how large 
or how small he may be, can get equip- 
ment from them suited to his needs and 
his purse. As an instance of U.S. service 
to small manufacturers this company has 
recently introduced hand capping chucks. 
They come in three types, which with 
adjustment rings, enable the manufacturer 
to use them for many different sizes of 
containers. These chucks prevent sore 
fingers and are useful for small production 
and miscellaneous odd lots, which have to 
be made in nearly every plant. 


Third Packaging Conference 

From March seventh to tenth will be 
held at the Pennsylvania Hotel in New 
York, the Third Packaging Conference. 
We have been asked to speak on the 
economics of packaging from a production 
man’s standpoint on Tuesday, March 
seventh, at 12 o’clock. Naturally, we shall 
take a swipe at all salesmanagers and ad- 
vertising men who foist upon  trouble- 
ridden production men new packages that 
are utterly ridiculous from a production 
standpoint. So here’s your chance to get 
a shot at the sales department. Send in 
your package abortion. Give me_ the 


Feb. ’33: XXXII, 2 


— 


RE ee 


























Modernize! 


YOUR PRODUCTS 


PROTEGIN 


An absolutely odorless lanolin derivative. More than just an absorp- 
tion base. It is offered in two grades: 

PROTEGIN for HORMONE and TISSUE CREAMS having an un- 
usually high water content and absorbability. 

PROTEGIN X for COLD and CLEANSING CREAMS having a high 


oil and fat content. 


TEGIN 


The GLYCERIN ESTER of MONOSTEARIC ACID. A natural fat 
which does away with harmful alkaline creams. The simplest way to 
make beautiful VANISHING CREAMS that are stable. 

TEGIN is ideal for STABILIZING STEARIC ACID CREAMS without 


changing the outer appearance of the creams. 





COLD CREAMS 

SUNBURN CREAMS 

VANISHING CREAMS 

TISSUE AND HORMONE CREAMS 
AGAR & VEGETABLE OIL EMULSIONS 
HAIR WAVING PREPARATIONS 
FEMININE ANTISEPTICS 

EYE WASHES 

OINTMENTS 


PRESERVATIVES 


NIPAGIN M, NIPASOL M, and NIPABENZYL, chemically pure 
esters of p-hydroxybenzoic acid. Phenol coefficients: 3, 17, and 109. 
Neutral and non-irritating. 

Recommended for their high efficiency in agar emulsions, gum solutions, 
eye washes, hair waving preparations, vaginal douches, vegetable oil 
emulsions, skin creams, and in any products which require an anti- 
septic or preservative. 

Manufactured by the Julius Penner A.-G., Berlin-Schoeneberg, Germany. 


Have you examined our Odorless Lanolin ? 


Th. Goldschmidt Corp 


7O Pine Street 





DESCOLLONGES FRERES 


LYON Established 1904 PARIS 


For many years, we have specialized in syn- 
thetic Jasmin oils. Our products are known and 
used the world over. 


JASMIN NO. 35 

JASMIN DE PROVENCE 
JASMIN DE PROVENCE B 
JASMIN DE PROVENCE C 


Although prices are lowest in our history, we 
have maintained the same high standard of 


BENJ. FRENCH, INC. 


160 Fifth Avenue 549 W. Randolph Street 
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New York 








ZINC OXIDE 


...... by the pioneer manufacturer of 
SINC REGOUCISE < 6.6 are Seale 


THE NEW JERSEY ZINC COMPANY 
160 FRONT STREET, NEW YORE 


Chicago Cleveland San Francisco 
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story of the production difficulties the new 
design entailed. Vl use it to illustrate my 
talk. Naturally all packages will have 
names covered so that no one can pos- 
sibly take offense at our remarks and none 
in the audience will know whose package 
is being discussed. The packages will 
simply be used to illustrate how easy it is 
to increase costs by not taking factory 
conditions into consideration and by not 
consulting the plant manager before de- 
signs are made. We talked on this sub- 
ject at Chicago last year and we thought it 
highly significant that the “artists,” the 
“experts” and most of the advertising men 
didn’t take the trouble to listen in. This is 
typical of course the artistic temperament 
cannot be annoyed by such petty details 
as whether or not a bottle can be labeled 
by machine, or cartoned or wrapped. 
That’s up to the production man, the poor 
slob. We concede the fact that we are a 
lousy speaker and we are utterly sympa- 
thetic when anyone runs out on us, but 
we think that professional designers should 
learn one or two things about production. 
It would save their clients money. Well, 
whether they listen in or not we are going 
to keep right on plugging the idea that a 
package is first of all a production, and 
therefore an engineering unit, before it is 
anything else. After that it may be an 
object of art or what have you. 


Watch Your Lanolin 


Recently we were called upon to solve 
a discoloration problem. The emulsion 
contained a lot of lanolin and some color. 
We never knew so many things could 
happen to one product at the same time. 
But finally all difficulties simmered down 
to the choice of lanolin and the coloring 
pigment. We think that many cream 
troubles can be traced to the selection of 
the wrong grade of lanolin. There’s a big 
story behind this question and we hope 
some time to discuss it more in detail. We 
think that lanolin should possess three 
prime qualities and the first of these is 
stability. Stability as to color, stability as 
to odor, stability as to absorbtive proper- 
ties. Some lanolins look very light and 
smell but slightly. But will they stay that 
way? And if they don’t, what will 
happen? 


Elmo Expands 


We hope to tell you very soon about a 
face powder set-up we are designing for 
this progressive company. If our plans 
work as tests indicate they will Elmo will 
have the fastest and most flexible powder 
unit in the trade. Among many things 
provided for will be that the unit can work 
on three shades of powder simultaneously; 
it will be self cleaning; it will handle a 
100 pounds as well as a 1000 without any 
appreciable difference in efficiency. Of 
course we are designing this equipment 
especially for Elmo; nothing like it is on 
the market. 
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Plastic Caps 

Watch closely the design and composi- 
tion of plastic caps. Some of them are 
extremely brittle, due to an excessive 
amount of wood flour in the material out of 
which they are made. Some are brittle 
because of design faults which tend to 
weaken them materially. We tried several 
types with a tension device. Under the 
same tension all of them broke but one. 
One broke because it contained poor 
material. Another type broke because of 
design faults that weakened its structure. 
The cap that didn’t break was made of 
first rate material and was designed in a 
manner that added strength to the skirt. 


Perfume Spraying 


It is a common practice in the manu- 
facture of face powder to incorporate per- 
fume and liquid color by dumping them 
into an inert medium like precipitated 
chalk and then rubbing them through 
a brush sifter. There are, of course, 
several modifications of this procedure. 
The practice is not efficient because of the 
tendency to form lumps which have to be 
rubbed out before the color and perfume 
can be dispersed through the base. Today, 
we have received literature from a manu- 


facturer of an electrical hand-spraying 
device which would facilitate the incor- 
poration of the perfume and which may 
eliminate the necessity of rubbing it up 
first. This sprayer atomizes the oil in 
such a fine cloud that distribution can be 
effected without formation of cohesive 
lumps. We feel so thoroughly convinced 
of the efficacy of this sprayer that we are 
planning to use one in a face powder 
installation that we are engaged in design- 
ing for a well-known cosmetic house. This 
device is inexpensive and very durably 
constructed, and we shall be glad to put 
interested parties in touch with the 
manufacturer. 
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Cleaning Powder Equipment 


As everyone knows, it is a very difficult 
job to clean powder mixers, sieves, bucket 
elevators, pebble mills, etc., especially 
when used for a variety of colors. The 
usual practice is to brush each piece of 
equipment out laboriously with dusty 
brushes. The problem can be facilitated 
by using an electric hand blower which 
delivers a very powerful blast of air— 
powerful enough to dislodge even the most. 
adhesive powder. In order to keep dust 
down, a dust cloth can be used. We shall 
be glad to put you in touch with the 
manufacturers of blowers of this type. 


Corrosion Proofing 

By a new process non corrosive alloys 
such as monel, chromium, nickel, etc. can 
be applied to tanks, kettles or mixers with- 
out removing them from their set-up in 
your factory. In other words if the lining 
of your kettles become defective you can 
have them replaced without disconnecting 
the kettle and shipping it to an enameling 
or plating plant. This saves time, freight 
and other expense. 
paratively inexpensive and is superior to 
electroplating. An efficient method of em- 
ploying this system is to have all tanks, 
kettles, mixers, etc. relined at once. The 
company will send men to your plant and 
corrosion proof your equipment without 
disturbing the set-up in any way. 

You can have your equipment lined 
with any kind of metal that can be drawn 
Even large piping can be re- 


The process is com- 


into wire. 
lined. The same process is also used to 
build up worn parts as for instance in line 
shafting, roller mills, etc. and the ‘‘rebuild”’ 
is in some cases five times as hard as the 
original metal. A curious fact is that 
metal can be sprayed on the head of a 
match without igniting it. It can also be 
sprayed on paper, glass or wood. One of 
the steel tank companies is experimenting 
with this process with a view to marketing 
a line of corrosion proof welded steel tanks. 
It is said that this line of tanks will prob- 
ably be the least expensive line of corrosion 
proof tanks on the market. We haven’t 
much specific information yet but we have 
been promised a detailed report for future 


publication. 


Oily Dusting Powders 

It is necessary under certain conditions 
to incorporate oily or greasy substances in 
dusting powders. Good product is mix- 
ture of 80 parts yellow petrolatum, 20 
parts of lanolin and 20 parts water. This 
is incorporated with dusting powder base. 
Oily composition may contain about 5% 
formaldehyde to preserve it and about 1% 
salicylic acid. Fatty mixture is first 
melted and part of powder base to absorb 
it. Product being very intimately mixed 
and passed through fine, mesh wire screen. 
Rest of powder is added and_ product 
again screened through fine-meshed wire 
or silk sieve. 
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Mysore Government 


Sandalwood Oil 





Distilled at our Linden, N. J. Plant 
from Santalum Album (Linne) Mysore 
Oil is recognized as the world's 
standard of quality. When ordering 
do not merely specify “Sandalwood 
Oil U.S. P.” but also insist upon 
original containers with the Mysore 


Government label thereon. 





“Union Bulgare’ 


OTTO of ROSE 


A strictly pure Rose, pro- 
duced in the distilleries of 
the Union Generale des 
Cooperatives Bulgares and 
guaranteed by the Bulgarian 
Government. 
@ 

Offered in original sealed 
containers only, direct to the 
consumer by: 








W.J. BUSH & CO., Inc. 








New York Chicago National City, Cal. 
W. J. BUSH & CO., (Canada) Limited 
E we = 


cold-cream manufacturers 
USE 


BEEHIVE BRAND 
BEESWAX 


First, because Beehive Brand Beeswax is pure— 
the finest that money can buy. In many cases, a 
smaller amount is used in the cream than is required 
of ordinary beeswax, and with better results. 

Our own buyers select the finest grade of crude 
beeswax. It is critically examined at the source 
and again carefully tested for purity and quality 
by our chemists. Beehive Brand is then sun-and- 
air bleached—a method that is slower and more 
costly but infinitely better than ordinary chemical 
bleaching. This work is done by and under the 
direction of veterans, many with more than 45 
years of service. 

Specify Beehive Brand for your next order of 
beeswax. 


Witt & BAUMER CANDLE CO., Ine. 
Syracuse, New York Est. 1855 


SPERMACETI CERESINE 


GLYCERINE STEARIC ACID RED OIL 
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ZINC STEARATE 
CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 


Stearate of Magnesia 
Light. Great Adhesiveness. Pure White. Immeasur- 
able Fineness. Heavy if desired. Dusts out under 
the puff like the finest pollen. 


Stearate of Zinc 
Odorless. Impalpable. Pure White. Water Resisting. 
Great Adhesiveness. Light or Heavy as desired. 


We are manufacturing the foregoing on a large scale. De- 
liveries in any quantity from one barrel to a carload. 
Prompt shipments. 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


FRANKS CHEMICAL PRODUCTS CO. 


55 —33 °° STREET BROOKLYN,N-Y. 


BUSH BLOG. NO,F 





TERMINAL 












Cosmetic Therapy 

(Continued from page 118) 
our trade, but research by its very nature takes nothing 
for granted. The present status of cosmetics as a 
whole, on the scientific side, is such as to justify a 
defensive attitude, looking to the correction of known 
unfavorable physiological consequences associated with 
cosmetics, rather than an active, prematurely invasive 
attitude, looking to conversion of the public mind to 
acceptance of remedial claims. 

“Drugs and cosmetics are both sold in pharmacies, 
but handkerchiefs, alarm clocks, candies, photographic 
supplies, lunches, etc., etc. also hobnob there together. 
I cannot accept the miscellany born of merchandising 
exigencies as justificatory of confusion in our thinking 
and literature.” 


Frank C. Gephart 


of Frank C. Gephart Co. 
THINK that eventually the cos- 


| | metic industry, which is growing 


very rapidly, will find itself very highly specialized, 
perhaps divided into at least two groups, one, that of 
beautification and the other of therapeusis. This 
division would be automatically effected by control 
under the Federal Food and Drug Act, an eventuality 
which I feel is sure to come, and perhaps soon. Regula- 
tion of this character, if sanely administered, would do 
much to stimulate real scientific progress in cosmetics 
and would eliminate much of the unfair product 
competition which infests the industry today, just as 
was done with Foods and Drugs in 1907. 

“Real progress cannot be made however, until the 
‘kitchen’ type of research passes into the discard and 
until many of the cosmetic manufacturers are in a 
position in respect to personnel, to be able to judge 
and properly evaluate the many raw materials with 
which they deal and to conduct real research work. 

“Tam firmly of the belief that there is no substitute 
for quality, honestly manufactured merchandise and 
truthful advertising, and that any product, whether it be 
a cosmetic or a suit of clothes, must fulfill its antici- 
pated functions in order to hold its place on the market.” 


Storm Warnings 

(Continued from page 114) 
the manufacturers of men’s toiletries. Crocery stores 
stepped into the cigarette business in no uncertain 
manner, aided in their invasion by the increase in 
smoking women. 

Manufacturers of toiletries interested in the retail 
drug trade as their main distributors did not look with 
favor upon the ¢hain cigar stores as distributors of 
their products. This resulted in a rise of private brand 
merchandise on the part of the tobacco chains just as 
the chain grocers are now producing their own tooth 
pastes and other products in the cosmetic line. 

As the chaotic condition of the present depressed 
economic period progresses, distribution is becoming 
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so confused that the manufacturer knows less definitely 
just what types of retailers are the main distributors of 
his products. This means that many manufacturers— 
particularly those whose chief business lies in widely 
advertised specialties readily purchased by consumers— 
face a very critical decision. They may decide that the 
retail druggist, by dissipating his sales energy in such 
alien fields of interest as books, toys, foods, etc., has 
sacrificed all claim to loyalty, and that self-protection 
demands acceptance of any type of retail outlet which 
enters the field with an acknowledged following of 
customers. 

This decision would be particularly strengthened if 
this new distribution fostered and built up new com- 
peting brands. An example of how powerful pressure 
of this kind may become, will be recalled in .the re- 
luctance with which many manufacturers placed their 
products on sale in Woolworth’s and other five and ten 
cent stores. 

On the other hand, the manufacturers may decide 
that their best interest lies in fighting to a finish 
through the normal distributive channels of the retail 
drug trade. For this decision it may be said that in 
spite of increasing private brands, substitution, price- 
culling, and other evils, which are now the every-day 
troubles of the manufacturer, his product is part of the 
department which is the mainstay and the distin- 
guishing characteristic of the retail pharmacy. In 
tobacco, grocery, and stationery stores, these products 
are at best, orphans, with the practical certainty of 
Cinderella treatment. 

In any event, advertising must do double duty in 
the future for many manufacturers, and undoubtedly 
some cases will exist in which the answer to the present 
dark clouds will be an increase in advertising until the 
storm blows over. 


Beauty Clays 


(Continued from page 124) 


recommended therefore that they be packed only in 
well sealed jars with foil and cork liners. Should it 
prove difficult to keep this product indefinitely the 
acacia may be replaced by a softner mucilage or pectin. 


MILK PACK 


Powdered Milk (skim milk)................ 30 Ibs. 
Tri Calcium Phosphate....0............... 10 
Ghyoerin:.... 6.2.5. 20 * 
Tincture Benzoin........... 1 ozs. 
ara-ox y-benzoic-acid-ester. 2.2... .00.0... 4 
PO OMI 5-9 Sed seed eens has whtdale 10 


Procedure: Mix tri calcium, milk, and zine peroxide. 
To the glycerine add tincture benzoin, preservative and 
perfume, then while mixing slowly mix in dry materials. 
Other materials used include starch, sodium perborate. 
thorium hydroxide, magnesium oxide, iso-propyl alcohol, 
etc., the principal consideration being to develop a clay 
base of a consistency that will permit smooth applica- 
tion, that will not dry out in the containers but which 
will permit ready evaporation when applied to the skin. 
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AMERICAN 


INSURANCE 
for that Dentzfrace of yours 


ou buy your insurance in this country because it means 
better service and added assurance of satisfaction. 


Buying your precipitated chalk here at home will likewise 
assure you better service and entire satisfaction. 


Snow Top American Precipitated Chalk means insurance of 
purity, grit freedom, snow white color. It means added assur- 
ance of maintained quality in your dentifrice. 


Year in, year out, Snow Top runs uniform to specification--- 
jour specification. 


Manufacturers of leading dentifrices use Snow Top and rate it 
completely satisfactory. 


May we submit sample and more information? 


INDUSTRIAL CHEMICAL SALES COMPANY, INC. 


230 Park Avenue New York 


CHALK 


CRETA PR-ECIP U.S. P. 


















NEW YARK 


BIMAIBEN CANE 


EIGHTH ANNUAL N. ¥. DRUG TRADE DINNER 


An enjoyable program with drug, chemical and allied trade 
associates from every section of the country--March 16th at 
the Hotel Waldorf Astoria. 


You are urged to send your reservations promptly to Ray C. 


Schlotterer, Secretary, Drug, Chemical and Allied Trades 
Section, New York Board of Trade, 41 Park Row, New York. 


444 W. GRAND AVE- 
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Associations 


Dinner Plans 

Plans for the Eighth Annual Drug 
Trade Dinner to be held at the Waldorf- 
Astoria Hotel, New York, March 16, are 
progressing rapidly under the direction of 
F. J. McDonough, Chairman of the Drug 
and Chemical Section of the New York 
Board of Trade under whose auspices the 
dinner is being held. 

Charles L. Huisking, president of 
Charles L. Huisking & Co., is to be toast- 
master at the dinner. Speakers of prom- 





Charles L. Huisking 


Toastmaster 


inence will be in attendance. The recep- 
tion before the dinner will start at 6.30 
P. M., and will last until the time of 
the dinner which is usually about 8.00 


o'clk Tt k. 





Victor E. Williams 
Reception Head 


Victor E. Williams, of Monsanto Chem- 
ical Works, is the chairman of the Recep- 
tion Committee, which is busy arranging 
for the comfort of the guests who are to 
be in attendance. They consider that 
their task will be a large one since the 
number of 750 who were in attendence at 
the last will likely be ex- 
ceeded by 250 this year bringing the an- 


ticipated attendance up to 1,000 or more. 


dinner, most 


Feb. '33: XXXII, 2 


Officials of all national retail, wholesale, 
and manufacturing associations have been 
invited to attend, as well as officials of 


sectional associations as far west as 
Chicago. A very large majority of these 


officials have indicated that they will be 
on hand for the dinner. 

One official of a large company when 
interviewed last week said that he did not 
believe that anyone in any way connected 
with the drug, cosmetic, chemical insecti- 
cide, or any other branch could afford to 
miss the dinner. Probably during the 
next two weeks there will be talk of little 
else in and around New York. 


N. W. D. A. Chairmen Named 

Carl F. G. Meyer, president, National 
Wholesale Druggists’ Association, has an- 
nounced the following committee chair- 
men for 1933: Arrangements and enter- 
tainment, Eli Lilly, Indianapolis; Attend- 
ance, Edward Zink, Indianapolis; Ac- 
counting, Austin R. Waite, Toledo; Active 
membership, W. J. Mooney, jr., Indianap- 
olis; Associate membership, C. A. Loring, 
Boston; Credits and collections, Lee Wil- 
son Hutchins, Grand Rapids; Employ- 
ment and welfare, Kayton Smith, Savan- 
nah; Insurance, Peyton Hawes, Spokane; 
Legislation, William Jay Schieffelin, jr., 
New York; Memorials, Harry J. Schnell, 
New York; Manufacturers, J. T. Wood- 
Proprietary goods, E. P. 
Schrader, St. Louis; Research and rela- 
tions, J. L. Freeman, Dallas; Rates and 
routes, P. C. Magnus, New York; Sales- 
men and selling methods, J. B. Ashley, 
San Francisco; Special lines, A. C. 
Fitschen, Oklahoma City; Druggists’ Re- 
search Bureau, A. Kk. Mayer, Indianapolis. 





side, Chicago; 


Calif. Cos. Ass'n Fights Laws 

The California Cosmetic Association 
held a meeting February 8 to discuss plans 
for opposing proposed legislation which 
would affect sales of cosmetics through 
demonstrators. The association has is- 
sued the following bulletin describing this 
proposal and points out that although this 
is a local legislative problem, every man- 
ufacturer selling in California is affected. 

“There has been introduced at Sacra- 
mento, Assembly Bill No. 535, (By 
Eleanor Miller)—‘‘An act to amend the 
present—Cosmetology Act.” 

“Included in its provisions is a measure 
to place state control over Demonstrators, 
with the usual license, (and no doubt fees, 
etc.) A brief of the section follows: 

“Section 1—(G) The word ‘‘Demon- 
strator”—is a person who, for the purpose 
of sale of creams and cosmetics demon- 
strates the application thereof without 
charge. 

“Section 19. Special license shall be 
issued to demonstrators—under such regu- 
lations as the board shall make—. The 
use of cosmetics—on any person other 
than the demonstrator herself—(or a paid 


subject) shall be construded as practicing 
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“Cosmotology” (which only a_ beauty 
operator may do). 

“Section 3. No person shall be per- 
mitted to practice cosmetology—in any 
residence—unless a registered cosmotolo- 
gist—employed by anestablishment licensed 
under this act.” 


Magnus Heads Trade Board 


Percy C. Magnus, President of Magnus, 
Mabee & Reynard, Inc., has been elected 
president of the New York Board of 


Trade. Mr. Magnus has just completed 





P. C. Magnus 


two years service as chairman of the Drug 
and Chemical Section of the New York 
Board of Trade, and his elevation to the 
head of the Trade Board as a whole is 
regarded as a signal honor both to him 
and to the Drug and Chemical Section of 
the Board. S. W. Fraser, of Burroughs 
Wellcome & Co., Inc., has been elected a 
vice-president of the New York Board of 
Trade. 


Geo. Armour Heads Balt. Ex. 

Baltimore Drug Exchange has elected 
the following officers: president, George 
M. Armour; vice-president, McCormick 
& Co., Inc.; first vice-president, Charles 
P. Muth, Muth Brothers & Co.; second 
vice-president, James Carey, James Bailey 
& Son: secretary, William J. Lowry, Gil- 
bert Brothers & Co.; and treasurer, J. 
Emory Bond, Le Roy Oldham & Co. The 
executive committee named includes the 
officers and the following: William Gra- 
ham, William Graham & Co.; Philip I. 
Heuisler, Emerson Drug Co.; and Lowry 
Drug Co. 


Hires Heads Phila. Ex. 

Philadelphia Drug Exchange has elected 
the following officers: president, Harrison 
S. Hires; vice-president, Benjamin S. 
Thorp; secretary (re-elected), Joseph W. 
England; treasurer (re-elected), F. L. 
Bodman,; directors (re-elected), J. Mervin 
Rosenberger, H. K. Hineline, H. H. 
Whyte, Walter V. Smith and E. L. Brend- 
linger; (new members), John F. Belsterl- 
ing, Raymond G. Anderson and Paul S. 


Pittenger. 
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Mich. Toiletries Assn. Meets 

The Michigan Toiletries and Extract 
Association held its second monthly meet- 
ing at the Masonic Temple, Thursday, 
February 9, following an excellent dinner 
at which “Roy” L. Clarke, Hazel-Atlas 
Glass Co., volunteered to foot the expense 
for the crowd. His benevolence was so 
sudden and overwhelming that its full 
significance was not realized until after it 





Maison De Navarre 


was too late. In the excitement Maison D. 
De Navarre in his childish manner, of 
which he is trying so hard to grow out of, 
could not discern the difference between 
his finger and a dinner roll, while buttering 
with a knife whose performance was rather 
unusual for hotel knives. These two were 
the only mishaps during the dinner. 

The main business of the meeting was 
the adoption ofa constitution and by-laws. 
Meeting was called to order by President 
pro tem Maison De Navarre, who ap- 
pointed C. R. Rollings, Seely Mfg. Co., as 
Mr. 


absence 


Stevenson’s, 
the 


secretary to serve in 
Givaudan-Delawana, 

city. Minutes of the previous meeting 
were read and approved. ‘Otto’? Wegner 
of Nelson Baker & Co., gave a long report 
on a constitution and a set of by-laws. 
With slight changes, the whole were ap- 
proved and adopted to guide the new 


from 


association. For vice-president the elec- 
tion went to “Chuck” R. Rollings of Seeley 
Mfg. Co. 


ties of the various associations with which 


Having served in many capaci- 


he is connected, Mr. Rollings understands 
organizations and their 
workings. Mr. Rollings brought with him 
anew member, F. J. Hoxie of his company. 


many intricate 


Elections were made to the Executive 
Committee of two officers, Mr. A. R. 
Vicary of Mark Allen & Co., and Mr. 
“Otto”? Wegner of Nelson-Baker & Co. 
A note of acknowledgment was sounded to 
Dr. Lyons, of Parke, Davis & Co. who 
invited the members of the Association te 
hear Dr. Marston T. Bogert of Columbia 
Detroit 
under the auspices of the American Chem- 
ical Society. Dr. Bogert will talk on 
‘Around The World in Search of Per- 
fume.”” Dr. Lyon’s invitation came as a 
letter to the Secretary of the Association. 
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University, while lecturing in 


Among the new members present were, 
F. J. Hoxie, Seely Mfg. Co.; E. P. “Irish” 
O’ Rourke, Ilinois-Owens Glass Co.; Don M. 
Dickerson, Jr., of the Dickerson Co.; H.W. 
Immerman, president Bluekamel Mfg. 
Co.; “Roy” L. Clarke, Hazel-Atlas Glass 
Co.; A. R. Vicary, Mark W. Allen & Co. 

The next regular meeting will be held at 
the Masonic Temple, March 9th. 


Advertisers Seek Ethics Code 


4 joint committee has been formed by 
the Association of National Advertisers, 
the Advertsing 
Agencies and a representative group of 


American Association of 
publishers to formulate plans for reviewing 
cases considered as violating sound adver- 
tising ethics and standards. 

\ tentative plan of operation provides, 
in brief, for the utilization of the National 
Better Business Bureau as the machinery 
If no 


satisfactory agreement can be reached 


for handling violations of the code. 


between the National Bureau and the ad- 
vertiser, agent or publisher, an appeal can 
be made to the review committee who, 
after proper study of the facts, will render 
an opinion. 


Flavoring Extract Meeting 

Flavoring Extract Manufacturers’ Asso- 
ciation will hold its annual convention at 
the Knickerbocker Hotel, Chicago, June 
19 to 21. 


F. W. D. A. to Meet in N. Y. 

Federal Wholesale Druggists’ Associa- 
tion will hold its mid-year meeting, 
March 7 and 8, at the Waldorf-Astoria 
Hotel, New York. 


Haskell Heads Alcohol Inst. 

Glenn Haskell, first vice-president of 
the U. S. Industrial Alcohol Co., New 
York, has been elected president of the 
Industrial Alcohol Institute, succeeding 





Glenn Haskell 


S. S. Neuman. Other officers are: vice- 


president, A. K. Hamilton, Pennsylvania 
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Sugar Co.; treasurer, R. H. Grimm, of the 
American Commercial Alcohol Corp.; ex- 
ecutive secretary, Dr. Lewis H. Marks, 
who has held this position since 1926. 


Statham in Industrial's Chicago Office 

Richard N. Statham has joined the 
staff at the Chicago oflice of the Industrial 
Chemical Sales Co., Inc., New York. He 
is a graduate of Dartmouth College and 
was employed at the company’s labora- 
the plant 
before becoming affiliated with the Chi- 


cago office. 


tory at Covington, Virginia 


He is the son of Noel Statham, president, 
Industrial Chemical Sales Co. Inc., who 
has been known for many years as a 
pioneer in the field of electro chemistry. 
The latter took out patents covering the 
manufacture of the company’s product, 
“Nuchar,” and also covering “Snow Top 
Precipitated Chalk.” 


Bauer Joins Jamieson 

J. L. Bauer, formerly manager of the 
Anacin Co. and Van Ess Laboratories, 
which are subsidiaries of American Home 
Products, and foreign sales manager of 
Affiliated Products, Inc., comprising Kiss- 
proof, Inc., Edna Wallace Hopper, Inc., 
Louis Philippe, Inc., Neet, Inc., and Jocur, 
Inc., has joined C. E. Jamieson & Co., 
Detroit, as sales promotion manager. 


Dr. Fain Joins Snell 
Dr. J. Mitchell Fain, Consulting Chem- 
ist, is now associated with Foster D. Snell, 


Inc., Brooklyn, N. Y. 


Vivaudou Joins Wadsco 

Vadsco Sales Corp., Long Island City, 
that Victor Vivaudou, 
creator of the Vivaudou line of cosmetics, 
has become associated with that company 
and will devote his time to new package 


has announced 


ideas and new conceptions in odors. 


H. J. Ahles Joins Stillwell 

Harry J. Ahles, formerly Middle West 
representative, Ungerer & Co., New York, 
has been elected vice-president, Arthur A. 
Stillwell & Co., Inc., New York. He will 
be in charge of the company’s Chicago 
office. Herbert W. Farrell is president 
and treasurer of the company. 


Eiklor Joins General Chem. 

Leonard F. Eiklor has become associated 
with the Baker & Adamson division of 
New York. He 
was formerly, manager of sales of the fine 
chemical department of Pfaltz & Bauer, 
Inc., New York, and before that was in 
charge of the chemical department, direct- 
ing sales and purchasing, of the Central 
Scientific Co. of Chicago. 


General Chemical Co., 
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but NOT 
du Pont 


Aromatics 


You can depend on their 
absolute purity and 
uniformity at all times. 





ol PONT 
“AROMATICS 


E.I. DU PONT DE NEMOURS & CO., INC. 
Fine Chemicals Division 

260 WEST BROADWAY, NEW YORK, N. Y. 

7 South Dearborn St., Chicago, III. 


SOLE DISTRIBUTORS FOR Société Usines 
Chimiques, RhOne—Poulenc, France 
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GERANIOL EXTRA 


The distinguishing features of this du 


Pont Aromatic are its uniformity, free- 
dom from any sharp by-odors, and its 
delicate, rose-like odor. Improved proc- 
esses of manufacture and the most 
highly skilled technical direction insure 
its chemical purity. 


BENZOPHENONE CRYSTALS 


They are an excellent fixative. And em- 
body the clear fresh odor note of the 
rose in a pure white crystalline form. 








These du Pont Crystals will not discolor 
and are absolutely stable. Even with 
these outstanding features Benzophenone 
Crystals are priced well within the cost 
range of any toilet or liquid soap for- 
mulae. These Crystals are characterized 
by their high boiling point. 


CITRAL 


Is water-white and free from Methyl 
Heptenone. And like all other du Pont 
Aromatics, added refinement in manu- 
facture, together with complete labora- 
tory control, adds value to your product. 


MAIL COUPON FOR SAMPLES AND FURTHER INFORMATION 





Gentlemen. PLEASE SEND ME SAMPLES of your. 


E. I. DU PONT DE NEMOURS & COMPANY, INC., Fine Chemicals Division, 260 W. Broadway, New York 


D-2 








Name 


I want to test them for myself. It is understood this does not obligate me in any way. 





Address 





State. 








City. 
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Hopkins Heads Col. Co. Assn. 

J. L. Hopkins, president, J. L. Hopkins 
& Co., New York, has been elected presi- 
dent of the Columbia County Association. 
Other officers elected were: William B. 





J. L. Hopkins 


Daley, Jr., secretary; John J. Rockefeller, 
treasurer. 

The Columbia County Association is 
one of the oldest and among the most im- 
portant associations of its kind in the 
State of New York. 


B. T. Bush Joins Naugatuck 

Naugatuck Chemical Co., New York, 
has announced that Burton T. Bush, 
formerly president, Bushfield, Inc., has 
been placed in charge of the company’s 
aromatic sales service department, Bush- 
field, Inc., formerly acted as exclusive 
selling agent for Naugatuck. 


Harper Representing Ungerer 

Ernest J. Harper, formerly of the firm of 
Harper-Mantle Company, Toronto, is now 
handling Ungerer & Company’s line of 
essential oils, synthetics, aromatic chem- 
icals and perfumery raw materials in 
Canada. 

Prior to its dissolution at the end of 
1932, the Harper-Mantle Company repre- 
sented Ungerer & Co. in Canada, so that 
he is familiar with the Ungerer products 
and the Canadian trade. His address is 
62 Lombard St., Toronto. 


Bancroft Gets Nichols Medal 

The William H. Nichols Medal of the 
New York section of the American Chem- 
ical Society for 1933 has been awarded to 
Dr. Wilder D. Bancroft, 
physical chemistry at Cornell University, 
by the medal committee headed by Dr. 
Walter S. Landis. 

The award, one of the major honors in 


professor of 


chemical science, goes to Professor Ban- 
croft for his work on the application of 
colloid chemistry to physiological prob- 
lems, particularly insanity, in which he 
has advanced scientific proof that demen- 
tia and drug addiction are curable chem- 
ically. 
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The medal will be presented to Pro- 
fessor Bancroft at a meeting of the New 
York section in the Electrical Institute 
Auditorium, Grand Central Palace, March 
10. “Protein Therapy”’ will be the sub- 
ject of Professor Bancroft’s medal address. 


Biebinger Wed 50 Years 

Oscar L. Biebinger, president of the 
Mallinckrodt Chemical Works, St. Louis, 
and Mrs. Biebinger celebrated their golden 
wedding anniversary February 8, at the 
Arlington Hotel, Hot Springs, Ark. A 





Oscar L. Biebinger 


number of their friends joined tham at 


Hot Springs for the occasion. Mr. Bie- 
binger has been with the Mallinckrodt 
company since 1888. He became secre- 
tary in 1893 and was elected to the presi- 
dency March 16, 1925. 





Dobson Appointed Colonel 

J. G. Dobson, president of the Tronized 
Yeast Co., Atlanta, Ga., has been ap- 
pointed a colonel on the staff of Georgia’s 
new Governor, Eugene Talmadge. 
Bertram Joins Loeser 

H. Henry Bertram, president of the 
Associated Manufacturers’ of Toilet Ar- 
ticles, has resigned his position with A. P. 
Babcock Co., to accept a position as head 








——_ 





H. H. Bertram 


of the toilet goods department of Fred- 
erick Loeser & Co., Brooklyn, N. Y., 
department store. Mr. Bertram has tend- 
ered his rseignation as president of the 
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A. M. T. A., but action by the Executive 
Committee of the Association is still pend- 
ing. Mr. Bertram is said to be retaining 
his financial interest in the Babcock com- 
pany. 


Sanders With Texaco 


Frank P. Sanders, well-known chemical 
sales executive, has been appointed man- 
ager of chemical sales of Texaco Salt 
Products Co., and is now engaged in 
directing and organizing sales for this 
potent subsidiary of the Texas Oil Co. 

Born in England and educated in South- 
well College, Mr. Sanders worked for some 
years for the United States Metal Refining 





Frank P. Sanders 


Co. In 1915 he entered the chemical 
industry by joining the sales department 
of the Hooker Electrochemical Co. In 
1922 he went with H. J. Baker & Bro., 
where he conducted their drug and chem- 
ical business with conspicuous success 
until his recent resignation to join Texaco. 
Mr. Sanders has also travelled extensively 
in this country, Europe and South America. 

Texaco Salt Products Co. is now en- 
gaged in an extensive development pro- 
gram at Tulsa, Oklahoma, where the com- 
pany is producing Sodium Chloride, Cal- 
cium and Magnesium Products, Bromine 
and Bromides, etc. 

Mr. Sanders now resides at Tulsa, 
Oklahoma. 


Marriages 
JAMES McINNESS 

James McInness, Rossville Commercial 
Alcohol Corp., New York, to Alberta 
Fowler. 
H. W. KRAAZ 

Heinz Waldemar Kraaz, vice-president, 
Schliemann Companies, Inc., New York, 
to Adrienne Marie Claude. 
A. J. WILCKENS 

A. J. Wilckens, Helfrich Laboratories, 
New York, to Margaret Waughop. 


Dr. Leonard Joins Powell 

Dr. Mortimer D. Leonard, formerly 
entomologist for Porto Rico and State 
entomologist for New York, has become 
associated with John Powell & Co., New 
York. 


Feb. 33: XXXII, 2 











al 
ta 


it, 







oe 


YOU CAN’T WIN! 


It is unnecessary to gamble with unstable 





and uncertain sources of supply when the 
very finest raw materials can be purchased 


today at the lowest prices in the history of the 








PERFUMES FOR: essential oil industry. Why take a chance? 
Powders Buy perfume materials and dependable oils 
Sonate from Fritzsche Brothers---known the world over 
Soaps 

ae eer Ye for integrity, quality, dependability and service 
Cosmetics for more than half a century---at prices no 

e higher than you pay for inferior oils. 
® 


Samples and full details sent upon request 


FRITZSCHE BROTHERS wc. 


Proprietors of Sole Agents in U.S. and Canada for 
PARFUMERIES DE SEILLANS SCHIMMEL & COMPANY 
Seillans, France Miltitz (near Leipzig) Germany 
118 W. Ohio St. 78-84 BEEKMAN ST. __ Fritzsche Bros. of Canada, Ltd. 
Chicago NEW YORK 77-79 Jarvis St., Toronto 
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Dr. Dunning Fellowship 

Dr. H. A. B. Dunning, 
Hynson, Westcott & Co., Baltimore, and 
former president of the American Pharma- 
ceutical Association, has permanently en- 
dowed the fellowship in chemistry at the 
Johns Hopkins University named after 
him on the basis of $1,000 a year. 


president, 


Companies 


Dow Drug Receivership 

Dow Drug Co., Cincinnati, has an- 
nounced that the Receivership involving 
its subsidiary corporation in Pittsburg 
(The Dow Drug Company of Delaware) 
has been lifted as of January 31. 

The statement adds that “‘the receiver- 
ship proceedings in Pittsburgh were 
brought by this company against the 
Delaware corporation, upon a_ claim 
against that company held by the Ohio 
corporation. 

“At the time of the lifting of the Re- 
ceivership we have sixteen stores in opera- 
tion in and about Pittsburgh and it ap- 
pears that we will continue to operate sub- 
stantially all of these stores, we having 
negotiated modification of our leases for 
these properties that, we believe, will per- 
mit us to operate our Pittsburgh Division 
without loss.” 


Vick Financial Elects 

Vick Financial Corp. has elected the 
following officers: chairman of the board, 
H. S. Richardson; president, W. Y. 
Preyer; chairman of the executive com- 
mittee, E. W. Stetson; 
treasurer and manager, James Rattray; 
Germain. 


vice-president, 


secretary, C. F. 


New Mercurial Maker 

Nevada Testing Laboratory, Reno, 
Ney., has been formed with the intention 
of manufacturing mercurial salts on the 
Pacific Coast. H. E. Loufek, vice-presi- 
dent, Castle Peak Quicksilver Co., Vir- 
ginia City, Nev., and H. G. Walker, 
chemist and metallurgist, are organizers of 
the new company. 

The sales plans of the company have 
not as yet been definitely formulated. 
Undoubtedly the concern plans to go after 
Pacific coast business first, with agents in 
San Francisco, and Los Angeles and with 
a view of placing the material on the 
Eastern market within a short time. 


R. & H. Du Pont Offices 


R. & H. chemicals department, E. [. 
du Pont de Nemours & Company, Inc., 
Wilmington, has opened a Charlotte, N. C., 
office at 300 West First Street, with R. M. 
Levy as manager. 

The Cleveland sales office of the R. & H. 
chemicals department, has been removed 
to 1235-6 Guardian Building. Carl Dit- 
tmar is manager. 
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Squibb Building Officers 

E. R. Squibb & Sons announce that 
officers of the Jones Estate Corporation— 
owners of the Squibb Building, New York, 
have been elected as follows: John N. 
Staples, Treasurer of E. R. Squibb & Sons, 
President; Lowell P. Weicker and James 
C. Lewis, Vice-Presidents; B. G. Smith, 
Treasurer and Charles S. Gage, Secretary. 
Board of Directors:consists of: Carleton 
H. Palmer and Theodore Weicker, Presi- 
dent and Executive Vice-President, re- 
spectively of E. R. Squibb & Sons, John N. 
Staples, Lowell P. Weicker, James C. 
Lewis and B. G. Smith, all of Squibb, and 
Robert T. Swaine, and W. Kintzing Post, 
representing Mary Mason Jones Estate. 

New financing includes the following: 

Senior mortgage bonds of 
$4,365,000 which goes to trustees of Mary 
Mason Jones estate in payment for land 
and $635,000 to holders of a mortgage, 
secured by the land; total of prior bonds 
therefore is $5,000,000. 

Second trust 20-year 6 per cent. bonds 
of $1,450,000, of which amount $450,000 
goes to holders of old leasehold bonds. The 
re-adjustment calls for delivery of $100 in 
new junior securities plus ten shares of 
new common stock for each $1,000 of old 
leasehold bonds. 

Of second trust bonds, E. R. Squibb & 
Sons purchases $1,000,000 for cash, thus 
applying funds for liquidation of taxes, 
interests and penalties and all arrearages 
and necessary working capital. 

Common stock of 180,000 shares, dis- 
tributed as follows: 45,000 shares to old 
leasehold bondholders, 27,000 to the Mary 
Mason Jones Estate and 108,000 to E. R. 
Squibb & Sons. 


issue of 


Cellophane Patent Suit 

Alleging infringement of moistureproof 
“Cellophane” patents, the Du Pont Cel- 
lophane Co. has filed suit against the 
Sylvania Industrial Corp. in the United 
States District Court for the Eastern Dis- 
trict of Virginia, at Richmond. The man- 
ufacturing plant of the defendant is 
located at Fredericksburg, Va. 

The bill of complaint alleges infringe- 
ment of patents covering moistureproof 
material, moistureproof composition, ap- 
paratus for coating and method of coating, 
which include letters patent 1,737,187, 
1,826,696, 1,826,697, 1,826,698, and 
1,826,699, all of which relate to the 
manufacture of moistureproof ‘‘Cello- 
phane.”’ 


Winarick Buys Herpicide Co. 


Ar. Winarick, Inc., New York, manu- 
facturer of “Jeris Hair Tonic’ and allied 
products, has purchased the Herpicide Co., 
Detroit. Floyd H. Pepper, sales manager 
of the old company has become executive 
vice-president and sales manager of the 
new Herpicide Co., and the entire business 
and plant has been moved to New York. 
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Hinze to Handle ‘‘Admiracion” 


Hinze Ambrosia, Inc., New York, has 
been appointed sole distributor for ‘‘Ad- 
miracion,” a hair preparation manufac- 
tured by the National Oil Products Co. 
Inc., Harrison, N. J. 


Norwich Not Member 

Turner F. Currens, vice-president, 
Norwich Chemical Co., states that Nor- 
wich is not a member of the Alcohol 
Products Manufacturers Association, of 
New York, as stated in our Jauuary issue. 


Amer. Medicine Co. Sold 

The interest of Lewis-Waetjen Agency, 
Inc., and Gerald H. Waetjen in the 
American Medicine Co., has been sold to 
Mrs. Martha M. Lewis. 


Coignet Mergers N. ¥Y. Agency 

Coignet Chemical Products Co., New 
York, has announced that it has merged 
its agency in New York with the Inter- 
national Selling Corp. The new name and 
address is International Selling Corp., 
Coignet Chemical Products Division, 70 
Pine st., New York. Telephone Whitehall 
1-7490. W. E. Miller will continue to 
supervise the work of this division and his 
entire organization has been merged with 
International Selling. 


Wildroot to Build in Buffalo 

Wildroot Co., Buffalo, plans to estab- 
lish a plant at Erie, Ont., to supply the 
Canadian market and a Canadian firm, 
Wildroot, Inc., has been formed to con- 
duct the business. 


Ingram's Shaving Cream Cut 
Bristol-Myers Co., New York, has an- 
nounced a reduction in the retail price of 
“Ingram’s Shaving Cream’’ from 50 cents 
to 35 cents. The wholesale price has also 
been lowered from $4 to $2.80 a dozen. 
Reductions apply to both tube and jar. 


J. & J. To Build in Chicago 


Johnson & Johnson, New Brunswick, is 
reported to be planning the erection of a 
plant in Chicago, involving a projected 
expenditure in land, buildings and equip- 
ment of over $750,000. 


Ungerer & Co. Elects 

At the annual meeting of the directors 
of Ungerer & Company, New York, the 
following officers were elected for the 
ensuing year: Frederick H. Ungerer, 
president; Charles Fischbeck, vice-presi- 
dent and treasurer; Kenneth G. Voorhees, 
vice-president; and Milton S. Butler, 
secretary. 
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New Canadian Plants 

New plants of this industry which have 
recently been established in Canada are 
those of John Wyeth & Bros., Philadel- 
phia, at Walkerville; Oxzyn Co., New 
York, at Walkerville; the Hemafil Co., in 
conjunction with C. E. Jamieson Co., at 
Walkerville; the Windsor Chemical Co., 
at Windsor; the Vick Chemical Co., Phila- 
delphia, in connection with Sterling Prod- 
ucts, Ltd., Windsor; Gerber Products 
Co., Fremont, Ohio, in connection with 
the Fine Foods of Canada, Ltd., Tecum- 
seh; and the Rev. Prescription Co., 
Chicago. 


Monsol, Ltd., Formed 

Monsol, Ltd., has been formed in Eng- 
land to take over the manufacture and 
sale of drug products including ‘‘Monsol”’ 
and “‘Anasol.”’ 


Squibb Increases Potency 

2. R. Squibb & Sons have increased the 
vitamin potency of their plain cod liver 
oil as stated on the label. Potency in 
vitamin A is now given at 125,000 units 
per 100 grams, against a former statement 
of 70,000 units per 100 grams. Vitamin D 
potency is now given at 50,000 units per 
100 grams, against a former statement of 
26,000 units per 100 grams. It is claimed 
that the oil has been running at or above 
these potencies for the past year, but 
only now has Squibb felt that these 
potentcies have been maintained for a 
sufficient length of time to guarantee con- 
sistent of production of an oil of such high 
potency. 


Liggett Obtains Rent Cuts 

The Liggett Landlord National Protec- 
tive Committee reported on January 17 to 
Judge Welsh in the Federal district court 
Philadelphia, that the committee had 
secured from the landlords consent to a 
reduction in Liggett rentals amounting to 
approximately $1,000,000. The com- 
mittee indicated that with a little more 
time it probably would be able to secure 
the full amount of rent adjustments esti- 
mated by Liggetts as necessary for its 
needs during 1933. The committee dis- 
cussed with the court the possibility of 
summoning landlords who thus far have 
failed to co-operate and the court granted 
a motion for continuance of the action 
until February 23, when it is hoped suffi- 
cient consents to the plan will have been 
obtained to justify its being put into effect. 





Schieffelin Buys Halper 

Schieffelin & Co., New York, has pur- 
chased the wholesale drug business of H. 
Halper, Inc., that city. The latter com- 
pany will continue the manufacture and 
marketing of its own name pharmaceu- 
tical specialties. 
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Velo-Derma Corp. Formed 
Velo-Derma Corp., Ltd., New York, 
has been organized to take over the rights 
to the preparation of that name. John H. 
Hershman, vice-president, Charles of the 
Ritz, New York, is president of the com- 
pany and Marie K. Neary, secretary. 





Volupte, Inc., Elects 

Volupte, Inc., New York, has elected the 
following officers: president, Frederick 
Spitalny; treasurer, Simon Spitalny; sec- 
retary, Israel Schwartzbach. 





McCormick & Co. Appoints 

McCormick & Co., Baltimore, has an- 
nounced that C. Leonard Fardwell has 
been appointed general sales manager, and 
Walter M. Davis, sales manager. 


De Wans Depilatory 

De Wans Co., Chicago, has been or- 
ganized to manufacture a depilatory. J. L. 
Younghusband, former owner of Kissproof, 
Inc., Chicago, is owner and president of 
the company. 


Paris Medicine Appoints in Canada 
Paris Medicine Co., Saint Louis an- 
nounces the appointment of W. H. Dunn 
Sales Co., Ltd., with offices in Toronto, 
Ontario, Canada and Montreal, Canada, 
their Canadian Sales Representatives. The 
W. H. Dunn Co., Ltd., travels 12 salesmen 
covering the entire dominion of Canada. 





Removals 
YBRY, INC. 

Ybry, Inc., New York, has announced 
its removal to 513 W. 33 st., that city. 


STERLING MANUFACTURING CO. 

Sterling Manufacturing Co., Belleville, 
N. J., manufacturer of rouges and other 
cosmetics for the manufacturing trade, has 
announced its removal to its new plant in 
that city. The new plant is a one-story 
brick building ideally adapted for Sterl- 
ing’s manufacturing processes. In addi- 
tion to the greatly enlarged quarters, the 
company has installed new equipment in 
order to take care of increased business 
as well as better to serve old customers. 
Fred Mitchell is president of the company 
and J. F. Higgins, sales manager. 





Patch's Ephedrine Glycerole 

E. L. Patch Co., Boston, has intro- 
duced a new cough syrup, ‘Patch’s 
Ephedrine Glycerole,” containing ephe- 
drine hydrochloride, glycerin and Irish 
moss. 


A. M. A. Accepts 

Diphtheria Toxoid, manufactured by 
U. S. Standard Products Co., Woodworth, 
Wisconsin. 
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Regulatory 


Campbell Changes Position 

Walter G. Campbell, Director of Regu- 
latory Work, U. S. Department of Agri- 
culture resigned to become Chief of the 
Food and Drug Administration, effective 
February 1. Position of Director of 
Regulatory Work has been abolished, thus 
completing the reorganization of the de- 
partment’s law-enforcement work started 
in 1923. Secretary Wallace drafted Mr. 
Campbell, then acting chief of the Bureau 
of Chemistry, originally charged with en- 
forcement of the Food and Drugs Act, to 
assist him in coordinating and improving 
the law-enforcement activities of the de- 
partment. Under Mr. Campbell’s direc- 
tion, Secretary Hyde points out, the regu- 
latory work has been grouped under re- 
sponsible heads of major units and is now 
so organized that a Director of Regulatory 
Work is no longer necessary. 

Mr. Campbell was one of the first in- 
spectors appointed under the Food and 
Drugs Act passed in 1906. Dr. H. W. 
Wiley, first Chief of the Bureau of Chemis- 
try and the father of the Pure Food Law, 
in 1907 selected Mr. Campbell to be his 
chief food and drug inspector, a position 
which Mr. Campbell held until 1914, when 
he was put in charge of the Eastern In- 
spection District of the Bureau of Chemis- 
try. He was appointed assistant chief of 
the bureau in 1916 and acting chief in 
1921. Having completed the task of creat- 
ing special units for the enforcement of 
laws entrusted to the department by 
Congress, Mr. Campbell requested that he 
be relieved from his duties as Director of 
Regulatory Work. 





Food and Drug Seizures 

Food and Drug Administration caused 
seizure in January of 84 consignments of 
foods and drugs reports W. G. Campbell, 
Chief of the Administration. The ad- 
ministration also sent to the Solicitor of 
the department, with recommendations 
for prosecution, cases involving 40 stocks 
of foods and drugs. Notification was re- 
ceived from Federal courts of termination 
of 17 criminal prosecutions of violators, 
16 of which terminated in fines ranging 
from $5 to $500, and one of which resulted 
in a suspended jail sentence. 

Seizures for January included a consign- 
ment of ligatures, to be used in surgical 
operations, found to be unsterile; flour 
bleached with chemicals; misbranded vet- 
erinary preparations; adulterated ether; 
decomposed canned salmon, shrimp, and 
frozen eggs; celery and apples carrying 
residues of poisonous sprays; and other 
foods and drugs. 

On January 10, the administration 
caused seizure of 969 dozen tubes of catgut 
ligatures shipped by a Boston concern to a 
Washington, D. C. hospital. The liga- 
tures, designed for use in surgical practice, 
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were alleged to be sterile, but examination 
proved that a material part of the consign- 
ment was not. 

January seizures also included eight con- 
signments of an inhalant, shipped by a 
New York manufacturer. The Govern- 
ment alleged that the product did not com- 
ply with the law in that the label either did 
not carry a statement indicating the pro- 
portion of alcohol, or that the declaration 
was printed inconspicuously, and because 
the labeling, recommending the product 
as ‘“‘an inhalant to relieve irritation and 
congestion of head colds * * * ,” was 
false and fradulent. 


Helen Dawn Under Fire 

A ten year Federal investigation of 
“prize puzzle’ contests in magazines and 
newspapers culminated in indictments, 
February 1, against officers of the Helen 
Dawn Co., Chicago, cosmetics. 

The concern was charged with duping 
thousands of puzzle workers by converting 
them into salesmen. 

The Helen Dawn Co. since 1915 has 
obtained more than $25,000,000, the gov- 
ernment said, and in 1931 collected $1,300, 
000 from a half million puzzle solvers. 
Those who started out to “solve the puzzle 
and win $3,700 or an automobile’’ were 
eventually required, the prosecutor ex- 
plained, to buy cosmetics at wholesale and 
earn “votes” by selling the products. 

Named defendants in the indictments 
for misuse of mails in a scheme to defraud 
were: Sibley F. Everitt, president of the 
company; William E. Duff, Crystal Lake 
Ill., vice-president; John E. Woodman, 
Waukegan, secretary and treasurer, and 
James M. Woodman, Waukegan, man- 


ager and director. 


F. T. C. Authority Upheld 


Authority of the Federal Trade Com- 
mission to issue public complaints and 
hold public hearings was upheld, January 
30, by the Court of Appeals of the District 
of Columbia in approving the action of the 
lower Federal court in refusing an injunc- 
tion to E. Griffiths Hughes, Inc., Roches- 
ter, N. Y. 

The company sought an injunction 
against publicity because the commission’s 
complaint charged that “Kruschen”’ salts 
are only a laxative and are not an obesity 
cure as advertised, and that ““Radox”’ bath 
salts are not imported, do not contain the 
essence of European spas, and have no 
therapeutic effects. The company de- 
clared that publicity of the complaint and 
hearings following it would injure its repu- 
tation and its business. 

Pointing out that the company did not 
charge that the commission acted arbi- 
trarily or was disclosing trade secrets, the 
court said there is nothing in the law to 
make the commission a secret inquisitorial 
body. The fact that the law does not 
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make public hearings mandatory was con- 
strued by the court as giving the com- 
mission authority to avoid disclosure of 
trade secrets if the necessity should arise. 


Campbell Warns Again 

W. G. Campbell, Chief of the Food & 
Drug Administration, has issued a warning 
to manufacturers of medicinal prepara- 
tions advising them that extensive surveys 
have shown that there are still on the mar- 
ket many products bearing label claims 
which their compositions do not justify. 
This warning is a revision of a similar 
warning issued in June, 1931. 

The unwarranted claims noted have 
included: Arthritis, Rheumatism, Gout, 
Sciatica, Joint Disorders, Appendicitis, 
Cholera Morbus, Cholera Infantum, Dys- 
entery, Kidney and Bladder Disorders, 
Albuminuria, Dropsy, Cystitis, Nephritis, 
Pyelitis, Uremia, Bright’s Disease, Pros- 
tate Disorders, High Blood Pressure, 
Angina Pectoris, Heart Disease, Bone 
Diseases, Blood Poison, Cancer, Car- 
buncles, Ulcers, Erysipelas, Scrofula, Vari- 
cose Veins, Eczema, Psoriasis, Chicken 
Pox, Lumps, Measles, Small Pox, Men- 
ingitis, Scarlet Fever, Typhoid Fever, 
Chorea, St. Vitus Dance, Convulsions, 
Epilepsy, Hysteria, Melancholia, Neural- 
gia, Nervous Disorders, Mental Disturb- 
ances, Tonsillitis, Quinsy, Sore Throat, 
Diphtheria, Bronchitis, Laryngitis, 
Catarrh, Asthma, Hay Fever, Female 
Remedies, Amenorrhea, Ovarian & Uter- 
ine Diseases, Menstrual Disorders, Vag- 
inal Diseases, Leucorrhea, Venereal 
Diseases (Male or Female), Influenza, 
La Grippe, Pleurisy, Pneumonia Sinus 
Affections, Tuberculosis, Gall Stones, 
Liver Disorders, Stomach Ulcers, Gas- 
tritis, Gastro-Enteritis, Acidosis, Jaundice, 
Toxemia, Diabetes, Wasting Diseases, 
Goitre, Hernia, Anemia, Pernicious Anem- 
ia, Debility, Male and Female Rejuvena- 
tors, Pellagra, Mallaria, Pyorrhea, Trench 
Mouth, also parasitic, bacterial, and 


fungous infections. 


Armand—F. T. C. Decision 

Nearly eleven months after the final 
argument of the Armand Case the Federal 
Trade Commission has issued its decision, 
which is both for and against the Armand 
Co. Charles Wesley Dunn, counsel for the 
company, has issued this statement to the 
drug trade in explanation of the decision: 

“The Commission has decided against 
the Armand Co. to the extent that it finds 
that the company illegally procured con- 
tracts, agreements, understandings, prom- 
ises and assurances from drug dealers that 
they will resell Armand products at prices 
fixed by it and not resell such products to 
price cutters. This with the alleged effect 
of suppressing price competition in the 
resale of Armand products; of constrain- 
ing dealers to resell at prices fixed by the 
company; of preventing them from re- 
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selling at less prices; and of depriving 
consumers of the price advantage of free 
competition in the resale of Armand 
products. 

“And the Commission has issued an 
order commanding the Armand Co., and 
its officers, agents, representatives and 
employees, from entering into or procuring 
such contracts, etc., to fix the resale price 
of Armand products and to prevent their 
resale to price cutters. The Commission 
has issued this order in face of the fact 
that Trial Examiner Sheppard, who pre- 
sided at the hearings and passed upon the 
evidence, completely exonerated the com- 
pany from this charge of antitrust law 
violation. Also in face of the fact that the 
evidence clearly established that the com- 
pany has done no more than to pursue a 
simple refusal-to-sell policy, which it has 
the legal right to do; that practically 
every dealer who testified at the hearings 
admitted that once he bought Armand 
products he was free to resell at any price 
and to whom he pleased. Therefore be- 
cause the company is convinced it has not 
committed the offense found and that con- 
sequently this order is without legal justi- 
fication it will immediately petition the 
United States Circuit Court of Appeals to 
set the order aside. 

“In all other respects the decision is 
favorable. That is to say, the Com- 
mission— 

(a) has dismissed the complaint as to 
the 15 wholesale druggist and 4 retail 
druggist and 1 department store respond- 
ents, who were charged to have partici- 
pated in an illegal conspiracy with the 
Armand Co. These dealers are: Spur- 
lock-Neal Co. Inc., Berry, DeMoville & 
Co. Inc., Robinson-Pettet Co. Inc., Lamar 
& Rankin Drug Co. Inc., Greiner-Kelly 
Drug Co. Inc., The J. W. Crowdus Drug 
Co. Inc., San Antonio Drug Co. Inc., 
Western Wholesale Drug Co. Inc., Fuller- 
Morrison Co. Inc., Humiston, Kelling & 
Co. Inc., Peter Van Schaack & Sons Inc., 
McPike Drug Co. Inc., Faxon-Gallagher 
Drug Co. Inc., J. S. Merrell Drug Co. Ine., 
A. M. Berry, A. D. Berry, F. 8. Berry, 
W. D. Phillips and M. P. Williams, co- 
partners doing business under the trade 
name of Berry, DeMoville & Co., The 
Fair Inc., E. H. Cone Inc., T. C. Marshall, 
doing business under the name of Mar- 
shall’s Pharmacy, Clarence E. Jeffars and 
Malcolm J. Long, co-partners doing 
business under the trade name of 
Jeffares-Long Drug Co., Owl Drug Co. 
Inc. 

(b) has in effect dismissed the charge 
that the Armand Co. conspired and com- 
bined with its dealers to fix the resale 
price of its products, etc., and thus to 
monopolize and unduly restrain interstate 
trade. 

(c) has in effect dismissed the charge 
that the Armand Co. illegally conspired 
and combined with its wholesalers to pre- 
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YOU COULD NAME CERTAIN SALESMEN— 


HEY have gained your confidence because they 





deserve it. They know nearly everything 
about their own business, and are intelligent about 
yours. 


Most buyers of alcohol place the Rossville sales- 
men whom they know in this category. It never 
is necessary, but if it were, they would willingly 
pay more for aleohol in order to be assured of his 
valued contacts. 

As a matter of fact, buyers usually pay less when 
they buy their alcohol requirements from Ross- 
ville. This is because the Rossville salesman, 
insofar as he is able, sees to it that the customer 
gets the right aleohol for his purpose, at the right 
time, in the right way, and that he stores, handles 
and uses it to the best advantage. 


One of our friends has suggested that the long 
familiar Rossville slogan “GET THE RIGHT 
SPIRIT” could be amplified with the statement 
“THE ROSSVILLE SALES MAN HAS THE 
RIGHT SPIRIT.” 


“Get the Right 
Spirit” 


BRANCHES AND 
DISTRIBUTORS 


Atlanta 
Baltimore 
Buffalo 
Boston 
Chicago 
Cincinnati 
Cleveland 
Detroit 

Grand Rapids 
Kansas City, Mo. 
Louisville 
Newark 

New York 
Philadelphia 
Pittsburgh 

St. Louis 

St. Paul 


San Francisco 


ROSSVILLE COMMERCIAL 
ALCOHOL CORPORATION 


Lawrenceburg, Ind. New York,N.Y. 
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vent their reselling its products to general 
merchants and department stores or out- 
side prescribed territories. 

“TI shall request the court to set aside 
this order not only upon the ground that 
the evidence does not support it but also 
upon the ground that there is no evidence 
that the Armand policy and conduct were 
unfair to its competitors. The Raladam 
case (283 U. S. 643) established that the 
last stated evidence is necessary to sup- 
port an order under the Commission Act. 
And I shall raise several other novel legal 
questions. The result is that this case 
should finally take its place along side the 
Miles, Colgate and Beech-Nut cases, as one 
of the great and landmark cases of the 
resale price law. No drug trade manufac- 
turer has been more active, insistant and 
successful in preventing unfair resale price 
cutting than the Armand Co. It has built 
its business upon the principle that dealers 
should have a fair profit in the resale of its 
products. Therefore if it can win this case, 
the fact will be established that such a 
policy can be successfully pursued in both 
a practical and legal sense. 

“The odyssey of this case is interesting. 

June 27, 1925, or nearly 8 years ago, the 
complaint issued; 

February 18, 1929, nearly 4 years later, 
the hearings opened; 

May 22, 1931, over 2 years later, the 
hearings closed, after being held through- 
out the country (from coast to coast, from 
Illinois in the north to Texas and Georgia 
in the south) and after 73 witnesses were 
called by the Commission; 

March 15, 1932, nearly a year later, the 
final hearing was held; and 

January 27, 1933, nearly a year later 
the Commission’s order issued. 


“This record indicates a long drawn out 
case; every effort by the Commission to 
win it; and considerable hesitancy as to 
the form of the final order. The fact is 
that it is the hardest fought resale price 
case on record. And if the court should 
rule that the Commission Act does not for- 
bid resale price action by a manufacturer 
unless it is proven injurious to his compet- 
itors. the application of that statute to 
such action will be considerably curtailed. 

“Both Carl Weeks and I welcome the 
opportunity to secure a final court decision 
upon the validity of this order. And until 
that decision is rendered there will be no 
change in the Armand merchandising 
policy. Even if that decision should be 
adverse to the company it can and will con- 
tinue such policy free from the contracts, 
etc., condemned. The company is making 
this court fight not only to vindicate itself 
but also to undertake to establish a more 
favorable resale price law in the interest 
of its dealers and fair competition between 
them.” 
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Vitamin Standard Samples 

The Pharmacopoeial Vitamin Advisory 
Board has been organized, with the ap- 
proval of the U. S. P. Board of Trustees, 
for the preparation and distribution of 
vitamin standards within the United 
States. This board consists of Dr. Lafay- 
ette B. Mendel, Yale University; Dr. 
H. C. Sherman, Columbia University; Dr. 
E. M. Nelson, Protein and Nutrition, 
Bureau of Chemistry and Soils, Depart- 
ment of Agriculture; E. F. Kelly, repre- 
senting the U. S. P. Board of Trustees; 
E. Fullerton Cook, representing the 
U.S. P. Committee of Revision. 

Plans have been developed by this 
board for distribution of samples in accord- 
ance with the following plan. 

Scientific laboratories and research work- 
ers may obtain the International Standard 
Carotene, for Vitamin A, also the Inter- 
national Standard Irradiated Ergosterol, 





E. Fullerton Cook 


for Vitamin D, and the International 
Standard Activated Clay for Vitamin B, 
either through Dr. E. M. Nelson, Protein 
and Nutrition Division, Bureau of Chem- 
istry and Soils, Department of Agriculture, 
Washington, D. C., or through the U.S. 
Pharmacopoeial Vitamin Advisory Board, 


43rd Street and Woodland Avenue, 
Philadelphia. 
International vitamin standards are 


issued to serve only in vitamin assays. 
Quantities distributed are suitable only 
for assays with small laboratory animals 
such as rats, pigeons and mice. 

These International vitamin standards, 
sent to this country by the Permanent 
Standard Commission of the Health Or- 
ganization of the League of Nations, are 
issued without cost but only for scientific 
research. 

The “Reference Cod Liver Oils” of 
known vitamin A or vitamin D potency, 
expressed in International units, will be 
distributed only by the U. S. Pharma- 
copoeial Vitamin Advisory Board, 43rd 
Street and Woodland Avenue, Philadel- 
phia, and are the only standards available 
for use of commercial laboratories of the 
United States for standardization of prod- 
ucts containing vitamin A and vitamin D. 
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The U. S. P. Vitamin Board has also 
assisted in securing an authentic lot of 
U.S. P. Cod Liver Oil, through the Bureau 
of Fisheries at Washington, and this oil is 
being packaged in 30 cc. glass containers 
and will be kept constantly under refrigera- 
tion. This oil will now be assayed for its 
vitamin A and vitamin D potency in com- 
parison with the International Units and 
its vitamin activity determined by the 
new U.S. P. assay methods, which will be 
strictly followed. When this is done these 
“Reference Oils” will be ready for distribu- 
tion for the standardization of Cod Liver 
Oil and other vitamin-active products. 

Those who have already offered to con- 
duct assays on the ‘Reference Oil,” are: 

Dr. E. V. McCollum, Johns Hopkins 
University; Dr. H. Steenbock, Wisconsin 
Alumni Research Foundation Laboratory; 
Dr. Walter H. Eddy, Columbia Univer- 
sity; Dr. Katherine H. Coward, Pharma- 
cological Laboratory of British Pharma- 
ceutical Society; Dr. E. Poulsson, of State 
Vitamin Institute, Oslo, Norway; Mem- 
bers of the A.D.M.A. Vitamin Committee: 
Abbott Laboratories (Dr. Carl Nielsen), 
Eli Lilly & Company (Dr. H. W. Rhode- 
hamel), Parke, Davis & Company (Dr. 
A. D. Emmett), E. L. Patch Company 
(Dr. Arthur D. Holmes), E. R. Squibb & 
Sons (Dr. John F. Anderson), Frederick 
Stearns & Company (Dr. Robert L. Jones); 
also Health Products Corp., through Dr. 
Henry T. Mason; International Vitamin 
Corp., through Dr. J. K. Marcus; Maltine 
Co., through Dr. E. J. Quinn; Mead 
Johnson & Co., through Dr. Charles E. 
Bills; Winthrop Chemical Co., through 
Dr. Charles W. Hooper. 

Uniform report blanks will be supplied 
by the U. S. P. Vitamin Board for use of 
laboratories cooperating in standardiza- 
tion of Reference Oils. All reports will 
be listed under a code number and all 
laboratories participating will be sent 
all reported results. 

It is expected that until the Board has 
secured more data on vitamin deterioration 
in cod livef oil, the ‘“‘Reference Oils” will 
be re-assayed each six months. 


Brazil Revising Tariff 


The President of Brazil has appointed a 
Commission to revise the tariff schedule 
and a part of the proposed new tariff rates 
on items have been published. 

The chemical schedule which will in- 
clude chemical products, drugs and phar- 
maceutical specialties is now under in- 
vestigation by the Commission. The 
Commission will be glad to receive any 
suggestions pertaining to the tariff sched- 
ule from American firms. It is suggested 
that all American concerns who are at 
present making shipments to Brazil or 
who contemplate entering the market 
should forward suggestions to their repre- 
sentatives in Brazil. 
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Toilet Preparations Stand or 
Tall on the Quality of thir Basie Ingredients 





Weitner secret formula nor manufacturing skill alone insure successful 
selling quality. The grade of basic materials you use, in the long run, 
makes or breaks your product. Over 40 years of highly successful 
experience with manufacturers and packers attests our ability to con- 
tribute the grade and variety of basic ingredient that will creditably 
take care of your product's quality. 


Almond Meal FACTOLAC Talcum 

Balsam Tolu Gum Arabic Irish Moss 

Benzoin Gum Gum Tragacanth Lavender Flowers 
Chalk (Precipitated) Henna Olibanum 

Chinese Shavings Henasoap Shampoo Orris Root 

Cuttle Fish Bone Indian Gum (Karaya) Powdered White Soap 


QUINCE SEED OF THE HIGHEST OBTAINABLE QUALITY 


HOPKIN’S NEUTRAL WHITE SOAP—Powdered, FREE at your request: The Hopkins “BASIC 


Granulated. Contains NO Soap Bark, Free a = P 2 
Alkali, Free Acid, heavy metals. Totally free INGREDIENTS” booklet. Useful, informative, 


of rosin, sugar and foreign matter. valuable. 


J | HOPKI NS CO Importers. Millers.Manufacturers 
. ” & a 220Broadway (at Fulton St.) N.Y. 











E. A. 


258 Broadway 
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County, New Jersey, and 
Elmsford, New York. 
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FRANK B. TRACY 
201 N. Wells Bldg. 
Chicago 
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619 Clark Ave. 
St. Louis, Mo. 


MELVIN A. ISAACS & co. P= 
486 California St. 
San Francisco, Cal. 
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Drug Exports Down Sharply 

A little over ten million dollars worth of 
medicines (not counting those to Alaska. 
Hawaii and Puerto Rico) were shipped 
abroad last year by American manufac- 
turers. Making up this total were $5,165, 
000 of proprietary medicines, $2,712,000 of 
druggists’ non-proprietary preparations, 
$1,832,000 of biologicals, and medicinal 
oils valued at $318,900. 

Compared with the trade in 1931, when 
sales were $15,104,000, the first and last of 
the above groups (proprietaries and oils) 
made up less of the total, while biologicals 
and non-proprietary lines gained in rela- 
tive importance. 

Although their value dropped consid- 
erably, the volume of oils sold held up 
well; in fact, more gallons of cod-liver oil 
were sold than in 1931, and white mineral 
oil sales were almost gallon for gallon equal 
to that year’s total. Shrinkage in exports 
of two lines of proprietaries—salves for 
coughs and colds, and tonics—accounted 
for practically half of the decline in this 
group. One line, malaria, chill and fever 
remedies, went ahead of its 1931 business; 
and one, digestive preparations, of its 1930 
record. 

Exports of cosmetics and toilet soaps 
totaled $41,738,000. Trade with American 
non-contiguous territories is not included 
in these totals. Exchange, tariff and other 
restrictions closed down outward ship- 
ments of all the various cosmetics spe- 
cialties, but those experiencing less of a 
slackening included hair preparations and 
dentifrices other than creams. Leading 
lines, however, remain dental creams, 
toilet or fancy soaps and talcum powders. 
None of the foregoing figures take into 
account the business done by American 
firms abroad through their branch fac- 
tories which is reputed to have had an in- 
creasing bearing on exports, according to 
the Department of Commerce. 


Coal Tar Medicinals Up 


Production and sales of medicinals of 
coal-tar origin in 1931 increased about 14 


per cent. over 1930; flavor and perfume 
materials show practically no change; 


photographic chemicals increased about 
11 per cent. in production and 20 per cent. 
in sales volume and other finished prod- 
ucts increased about 2 per cent. in produc- 

sales volume; 


Tariff 


per cent. in 
United States 


tion and 7 
according to the 
Commission. 
Production and Sales, 1931 
(In thousands) 


Sale s 
Pounds 


Production 


Item 
Pounds 


Medicinals... . 6,240 8,523 8,567 
Flavors and perfume ma- 
— MB. viv sve cwceesae OiOat 4,200 3,034 
Vanillin. ..... 308 1,410 307 
Photographie chemicals. 732 = =705 695 


Figures for production and sales represent total 
domestic production inasmuch as they include 
estimated production for the small percentage of 
firms for which figures were not obtained by the 
commission. Actual figures obtained included 
more than 90 per cent. except for perfume mate- 
rials (75 per cent.) 
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Cresol Duty Changed 

A change in the cresol duty has been 
approved by the Bureau of Customs on 
recommendation of the appraiser at New 
York, who reported that an investigation 
in the trade disclosed that metacresol con- 
taining less than 90 per cent. U. S. P. 
cresol, metaparacresol, and other, similar 
products, are not bought and sold and 
known commercially as cresylic acid. Ac- 
cordingly these products will be dutiable 
at 40 per cent. of the American selling 
price plus 7 cents per pound under para- 
graph 27 (a), instead of at the present rate 
of 20 per cent. plus 3% cents per pound 
under paragraph 27 (b). The new rate 
will be effective thirty days after publica- 
tion in Treasury Decisions. 


Financial 
Stocks Move Slightly 


Prices of common stocks of corporations 
in the drugs and cosmetics industry moved 
within a narrow range during January and 
the first two weeks in February, according 
to the Standard Statistics Co., New York. 
A comparison of the drugs stock index and 
the index for 351 industrial stocks since 
the first of the year follows: 


(1926 average equals 100) 
351 


1933 Drugs and 
Cosmetics aduateiile 
Jan. 4 66.4 46.4 
11 66.8 47.3 
18 64.6 45.0 
25 66.5 45.9 
Feb. 1 64.7 43.9 
8 65.9 43.6 
1933 High 66.8 47.3 
LOW 64.6 43.6 
1932 High 88.3 61.6 
Low 45.0 31.9 


Earnings and Dividends 
COMMERCIAL SOLVENTS CORP. 

Commercial Solvents Corp. for 1932: 
Consolidated net profit after Federal taxes, 
inventory adjustments and other charges, 
$1,282,343, equivalent to 50 cents a share 
on 2,530,255 no-par capital shares, com- 
pared with $2,118,318, or 83 cents a share 
on 2,530,126 shares in 1931. 


DOW CHEMICAL CO. 

Dividends on stock of Dow Chemical 
Co. have been declared payable February 
15, 1933, to stockholders of record Feb- 
ruary 1, 1933, as follows: Preferred stock 
134%; Non-Par Value stock 50c per 


share. 


DRUG, INC., 

Drug, Inc. has declared a quarterly divi- 
dend of 75 cents per share, thus placing 
the common stock on a $3 annual dividend 
basis as compared with the $4 rate which 
had been in effect since the company was 
formed. The new dividend is payable 
March 1 to stockholders of record Feb. 14. 
While the reduction in the dividend was 
dictated by a desire to follow a conserva- 
tive financial policy, officials of the com- 
pany stated that there would be no cur- 
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tailment in its important expenditures for 
national advertising during 1933 and that 
in the case of some of its products approp- 
riations would even be increased. 


I. DUPONT 

E. I. du Pont de Nemours & Co., Ince., 
reports net income for 1932 of $26,234,778, 
equivalent, after dividends on the deben- 
ture stock, to $1.82 a share on 10,867,678 
common shares, against $53,190,059, or 
$4.29 a share on 11,008,512 shares in 1932. 

The company’s dollar volume of busi- 
ness in 1932 was about 27 per cent. less 
than in 1931. The reduction in tonnage 
accounted for 21 per cent. of this decline, 
while about 6 per cent. was caused by the 
cut in selling prices. 

An analysis of the company’s business 
contained in the report shows that there 
are six industrial departments and four 
wholly owned subsidiaries, each a self-con- 
tained unit manufacturing and distribut- 
ing chemical products. The following 
table shows the order of importance of 
these units from the standpoint of the 
volume of business and of capital invested 
for 1932: 


Departments or 
Subsidiary Companies 


Vol. of Cap'l 
Business Inv. 
Organie chamicals dept. (dyestuffs, 

tetra-ethyl lead, ethyl : > naoe and 

other organic chemicals ; ose OE 1 
Fabries and finishes dept. ah ‘roxylin 

finishes, paints and varnish, py- 

roxylin and rubbercoated fabrics) . 2 5 
The Grasselli Chemical Co. (inor- 

ganic heavy chemicals, acids, zine, 


etc.). SS eens 3 2 
Du Pont Cellophane Co. Pa ee ee 4 7 
Du Pont Rayon Co. . oe 5 3 


Explosives dept. (commercial ex- 
I > 
plosives and blasting accessories). . 6 4 


The R. & H. chemicals dept. (elec- 

tro-chemicals and chemical spe- 

MMANIDAD (2s. oS scae relax ease ais 7 8 
Du Pont Viseoloid Co. (pyroxylin 

and acetate plastics and articles 

fabricated therefrom) .... 8 9 
Ammonia dept. (synthetic ammonia, 

ammonia products, methanol and 

higher alcohols). .. . ne 9 6 
Smokeless powder dept. (sporting 

and military explosives).. A 10 


The company’s current assets at the end 
of 1932 were $107,325,753, and current 
liabilities $10,630,857. This compares 
with current assets of $121,928,312 at the 
end of 1931, and current liabilities of $9, 
155,003. Current assets included $20,976, 
197 in cash and $41,726,202 in marketable 
securities, of which $37,267,000 was in 
United States Government obligations. 
Total assets were $595,186,070, against 
$620,540,020 at the end of 1931. The sur- 
plus was $178,717,373, against $198,933, 
044. The company had 28,000 employes 
at the end of 1932, against 29,000 a year 
ago. The report says the company has 
continued its efforts to provide employ- 
ment for as many as possible through the 





spreading of work. 


NOZEMA CHEMICAL CO. 

Nozema Chemical Co. reports for 1932: 
Net income after Federal taxes and other 
charges, $197,218, equal to $5.02 a share 
on 39,315 common and Class B combined 
shares, compared with $165,053, or $4.20 
a share, in 1931. Sales for the year totaled 
$975,498, against $957,923 the year before. 
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PACK-URGES 


by “Duff” Gordon 


LYONIZED LIPS: 


ee @ 
CAP HUNTING AGAIN: 


EAZ 


J. B. Lyon used to plan compelling advertising 
campaigns about perfumes and cosmetics. Now 
he has a brain child of his own to rave about 
. . . We refer to those trick packs of lipstick 
tissues, as neat as book matches and designed to 
save handkerchiefs and napkins the ruinous 
stains of indelible lipsticks. You see those tis- 
sues in smart handbags everywhere now-a-days 
. . . Apropos of the Lyon Lipstick Tissues, we 
have an idea which should interest lipstick 
manufacturers. If interested, write us. (Those 
Silver and Black boxes which complete the LYON 
LIPSTICK TISSUE presentation were made by 
us .. . We specialize in packaging good ideas). 





No gentle reader, this little lady is not praying . . + 
She is merely trying to recover the vanishing cap 
of the cream tube, and getting herself in a nasty 
temper at the same time . . . It’s high time some 
cosmetic genius gave the little women of the United 
States a break by furnishing Captive Caps on 
cream tubes... or else adopt the new Valvo 
Capless tube featured by Pack-Urges last month. 
Whether you use National’s Captive Cap or 
the Valvo Capless feature, you will find us 
ready to serve you. See National Collapsible 
Tube Company’s announcement for particulars 
on standard size tubes and caps. 


s e e 
now in TUBES: 
Eaz (pronounced Ease)—the quick relief for 
Athlete’s Foot and allied ills, has switched from 
jars to tin tubes, making many new friends in 
the changing. In order to be completely effec- 
tive, remedies of this type should be semifluid, 
so that every part of the afflicted area may be 
reached. Eaz is semi-liquid, so much so that 
tubes were not at first considered practical, but 
a tube was finally selected which met every re- 
quirement. Strikingly decorated in Yellow, 
Red and Black, these gay and practical con- 
tainers outsell the larger jars formerly used. 
(NATIONAL Tubes were used exclusively . . . 
We represent National exclusively in this territory 

. See us before you buy tubes). 
38 Be @ 


CARPETS IN COUNTER DISPLAY BOXES: 


Depend upon Egmont (Calkins & Holden) 
Arens for an idea like this . . . Carpets in 
counter display boxes . . . The Carpet samples 
are cut in sizes 3 x 5 inches, stacked in a box 
with gold covering and hinged cover. Twenty- 
eight various colored samples protrude over the 
box shoulder, making selection a matter of 
moments. (Mr. Arens knows his bor designs 

. and equally important, he knows where to 
place manufacturing details for competent execu- 
tion . . . Naturally we made those bozes.) 


“Pack-Urges” is issued occasionally in the interests of 


better 


packages. If you wish to receive it regularly it will 


be sent free upon request. Address: H. R. M. Gordon 
—A Complete Packaging Service—331 Madison Ave. 
(Phone Murray Hill 2-1626) New York. 


*Copyright and trade-mark applied for. 














Levissima 





R,, Oe othe 
®60. trape MA* 


for 


MILK o 
MAGNESIA 


@ @ @ You recognize a superlative grade of 
Milk of Magnesia by its smooth texture, 
fine suspension, pleasant taste, excellent 
color and uniformity. All of these qualities 
may be easily obtained in your Milk of 
Magnesia through the use of ‘‘Pattinson’s” 
LEVISSIMA, Oxide of Magnesia, U.S. P. 
Its extremely fine particle size, intense 
whiteness, physical and chemical purity, 
and chemical reactivity make it par- 
ticularly suitable for the manufacture of 
the finest quality Milk of Magnesia. Send 
for samples and prices. 


Also Magnesium Carbonate, U.S. P. and 
Technical, powder and blocks, and Mag- 
@ @ @- nesium Hydrate, Pharmaceutical. 


ScHOFIELD-Dona.tp Co., INC. 


154 Nassau St. New York 








UNIFORMITY IN 


Oil of Orange 


Exchange standards of production control assure 
the uniform performance of Exchange Brand 
(California) Cold Pressed Oil of Orange, U.S.P., 
the flavor that is stable in your finished 
products. Derived exclusively from rich 
oranges from Sunkist Groves, it has higher 
flavoring value, truer color and a superior aroma. 
Test it in your own products for better results 
at lower cost. 





California Cold Pressed Oil of Orange 
U. S. P. 


Sold to the American Market exclusively through: 
DODGE & OLCOTT COMPANY FRITZSCHE BROTHERS, Inc. 
180 Varick Street, 78-84 Beekman Street, 
New York City New York City 
Products Department 
CALIFORNIA FRUIT GROWERS EXCHANGE 
Ontario, California 
Producing Plant 
THE EXCHANGE ORANGE PRODUCTS COMPANY 
Ontario, California 
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PARIS MEDICINE CO. 

At a meeting of the directors of the 
Paris Medicine Co., held in Saint Louis, 
January 17, the regular quarterly dividend 
of 100% was declared, making a total of 
400% for the year 1932. Sales for the last 
6 months of 1932 were 35 1-3°% ahead of 
1931 for the same period with an increase 
in profits for 1932 over 1931 of 49.6%. 
Virtually the entire increase in profits was 
made during the last six months of the year 
or since the new management has been in 
office. Sales for the first twenty-two days 
of January were 107% ahead of last year. 


PARKE, DAVIS 

Parke, Davis & Co. reports for 1932: 
Net profit after depreciation, Federal 
taxes, foreign exchange losses and other 
charges, $5,927,923, equivalent to $1.21 a 
share on 4,874,991 no par capital shares 
against $6,292,565, or $1.29 a share on 
4,873,517 shares, in 1931. 
HELENA RUBENSTEIN 
Inc. reports for 
depreciation, 


Helena Rubinstein, 
1932: Net profit after 
Federal taxes and other charges, $120,903, 
equal to $1.09 a share on 110,579 no par $3 
convertible preference shares, compared 
with $415,961, equivalent after $3 prefer- 
ence stock dividend requirements to 26 
cents a share on 294,492 no par common 


shares, in 1931. 


Chain Store Profits 
The Federal Trade 

livered to the Senate, February 2, the 

twelfth of a series of reports on chain store 


Commission de- 


operations. 

The number of chains in the drug field 
covered by the survey 
ranged from two, operating an average of 
1314 stores in 1909, to 166 operating 
2,217% stores in 1930. During the period 
of 1909 to 1930, the per cent. of gross profit 
in drug chains ranged from 31.9 to 37.5 
from $100,632 to 


Commission’s 


and average sales 
$154,542. 

In the decade closed in 1930, however, 
the range was from 33.9 to 35.3 per cent. in 
gross profit and from $142,385 to $194,953 
in average sales. 

This decrease in the range, as between 
the long and short periods was in line with 
the general tendency in the chain store 
field where margins and sales tended to be 
more stable after 1921 than before. The 
scattering ‘character of the figures for the 
earlier years, however, is probably largely 
responsible for the greater variation in the 
longer period. 

For chain stores as a whole, the Com- 
mission found, the gross margin varied 
from 19.3 per cent. for grocery and meat 
establishments to 49.3 per cent. for con- 
fectionery chains. About one-fifth of the 
chains came within 40 to 50 per cent., two- 
fifths between 30 and 40 per cent. and two- 
fifths under 30 per cent. 
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Figures on gross profits from year to 
year in the drug chain field showed a 
remarkably level horizontal trend. The 
variation was from a low of 33 per cent. in 
1915 to 3.75 per cent. four years later. 
Average sales of drug chains were also 
relatively stable, although a decline from 
$145,000 in 1912 to $100,000 in 1930 was 
evident. 

Although sales in chain drug stores ex- 
hibited something of a tendency to move 
upward along with gross margins, the cor- 
relation was not high and the association 
was of an indefinite nature. 

Drug and the $1-limit variety chains 
were the only two reported by the Com- 
mission to account for both higher mar- 
gins of profit and higher sales in the larger 
chains than in the smaller groups. In 
general, a definite tendency was seen for 
average sales and profits of the chain stores 
as a whole to decline as the size of the 
chain increased. There was great varia- 
tion, however, by kinds of chains and little 
or no evidence of any close relationship of 
size to profits and sales. 

The fact that the larger chains have 
higher gross profits than the smaller is con- 
sidered of some interest and significance as 
raising the question whether the larger 
chains are gore serviceable to the con- 
sumer than the smaller chains. 


Advertising 
Radio Advertising Budgets 


The drug and cosmetic industry spent 
$8,526,268 for radio time during 1932. 
The only group which exceeded this ex- 
penditure for radio advertising was foods 
and food beverages which spent $11,297, 
224s 

The Pepsodent Co. was the biggest 
spender of this industry, using $1,735,380 
worth of radio time. Others whose ex- 
penditures for radio time during 1932 
totaled $250,000 or more include: Affil- 
iated Products, Inc., $424,682; Barbasol 
Co., $570,405; Bayer Co., $318,541; Cam- 
pana Corp., $268,377; Colgate-Palmolive- 
Peet Co., $468,660; J. C. Eno, Ltd., $293, 
672; Lambert Pharmacal Co., $322,281; 
Lamont Corliss & Co., $282,198; Charles 
H. Phillips Chemical Co., $351,726. 


Account Changes 

Ciba Co., Inc., New York, and Oakland 
Chemical Co., New York, “Dioxogen,”’ to 
Lewis-Waetjen Agency, Inc., that city. 

Denalan Co., San Francisco, dentifrice, 
to Emil Brisacher, that city. 

Tyson & Co., Paris, Tenn., cosmetics, to 
Bott Advertising Agency, Little Rock, 
Ark. 

Maynards, Inc., Chicago, cosmetics, to 
Carroll Dean Murphy, Inc., that city. 

Wm. R. Warner & Co., Inc., New York, 
“Sloan’s Liniment,”’ to Cecil, Warwick & 
Cecil, Inc., that city. 
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Obituaries 
William H. Bomka 


William H. Bomka, president and gen- 
eral manager, The Arner Co., Buffalo, 
N. Y., died unexpectedly January 22, 
while visiting friends in Mt. Vernon, N. Y. 
He was fifty-six years old. He was edu- 
cated at the University of Detroit, re- 
ceiving his pharmacy degree there. He 





was employed in that city by Nelson Baker 
for many years, later holding executive 
positions with manufacturing chemical 
companies in Montreal and Rochester. 
Fifteen years ago he became vice-president 
and general manager of The Arner Com- 
pany holding the latter position until the 
time of his death. Shortly before his 
death he had experienced an attack of 
influenza but apparently had recovered, 
and went to New York City on business. 
He was calling on friends when he was 
stricken and died. 
Roger B. Farquhar 

Roger Black Farquhar, president, T. M. 
Duche & Sons, New York, importers, died 
at his home in that city, January 26, aged 
6l. 


C. Milan Morse 

C. Milan Morse, until his retirement in 
1931 a chemist for the United Drug Co., 
Boston, died at his home in Watertown, 
Mass., January 30, aged 65. 





Ira R. Mower 

Ira R. Mower, for many years super- 
visor of sales of the Chicago branch of 
John Wyeth & Bro., Inc., Philadelphia, 
died February 1. 


W. W. Solliday 

W. W. Solliday, president, Kalak Water 
Co., New York, died January 23, aged 64. 
He was born in Easton, Pa., in 1869, 
attended Lehigh University and was 
graduated from the Philadelphia College 
of Pharmacy. He was formerly asso- 
ciated with John Wyeth & Bro. and from 
1905 to 1915 was with E. R. Squibb & 
Sons. In the latter year he formed the 
Kalak Water Co. in association with 
William Schalck. 
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VISCOSITY ---Our U. S. P. medicinal 
ils h tionally high 
cLAG F BRAND oils have an exceptionally hig 
—— viscosity. 
padi SLL COLD TEST---Extremely low cold 
Refined by tests on our technical oils---as low 
OELWERKE JULIUS SCHINDLER as 40° below zero, Fahrenheit. 
Hamburg 
eee 


U. S. P. MEDICINALSE Genuine Russian Imported White Oils. 
co LD CREAM OILS: Al grades for cosmetic purposes. 
TECHNICAL OILS: Viscosity range 75-400, Textile Oils, White Oils 


for mineral oil emulsions, Refrigerator Oils. 


Stocks carried in New York and Brooklyn Warehouses. Direct shipment from Hamburg to all American ports. 


Sole U. S. Representatives: 


S. SCHWABACHER & CO., Inc. 


59 PEARL STREET NEW YORK, N. Y. 


Telephone: WHitehall 4-5367 











CAMPHOR, SYNTHETIC 
MENTHOL SYNTHETIC CRYSTALS 
THYMOL, U. S. P. PRIME WHITE CRYSTALS 


UREA C. P. and Technical 
TERPIN HYDRATE U. S. P. 
URETHANE U. S. P. 


Products of SCHERING-KAHLBAUM, A. G., Berlin 


Imported exclusively by: 


XQ SHERKA CHEMICAL COMPANY, Inc. 


75 West Street New York, N. Y. 
\ Tel: BOwling Green 9-7482 
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Druc Markets 


Menthol Very Scarce 

The Japanese menthol situation during 
the past month was featured by the ex- 
treme scarcity of spot stocks. The scarcity 
was so acute that considerable coopera- 
tion was necessary between the several 
importers to take care of requirements in 
this market. This condition would un- 
doubtedly have warranted a sharp increase 
in prices here but due to the fact that from 
300 to 400 cases of menthol were en route 
to New York, the scarcity was considered 
as merely temporary,and no price ad- 
vances were put into effect. 

The arrival of the above mentioned 
material, some time in early March, will 
ease the firm price position here for only a 
short while, it is said, as at least 100 cases 
will go direct into consuming channels. 

In Japan, the market continues as 
firm as recent reports indicated. The crude 
peppermint oil crop in Hokkaido is now 
definitely put at 500,000 kin, with the 
Sambi district producing 120,000 kin. 
This represents a reduction of from 40 per 
cent. to 50 per cent. With the war factor 
playing a large part in maintaining com- 
modity prices at high level in Japan the 
cost to replace menthol will undoubtedly 
keep this commodity in a strong position 
for some time to come. 

Prices during the past month ranged 
from $3.25 per pound in case lots to $3.40 
per pound for lesser quantities. 

Synthetic material was said to be in 
greater demand at prices ranging from 
$2.50 to $2.75 per pound. The increases 
in cost of natural material created greater 


interest in this item. 


Camphor Holds Firm 
Demand for camphor held at )evels 


established during trading of the past 
several months, Prices are steady, re- 
flecting the maintained cost of replace- 
ment. Japanese refined slabs are offered 
at from 37c to 38c per pound; refined 
powder at from 38c to 39c per pound and 
2 oz. tablets at from 45c to 46c per 
pound. 

The United States received less camphor 
from abroad in the first 11 months of 1932, 
the decline in the quantity of natural 
crude camphor imported compared with 
the corresponding period of 1931 amount- 
ing to about six per cent., natural refined 


10 per cent., and synthetic 17 per cent. 
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Review of conditions affecting markets and prices of chemicals, aromatics, 
essential oils, flavors, crude drugs and other raw materials, together with an 


alphabetical list of market prices. 


Section also contains condensed review of patents and abstracts of par- 
ticular interest to the chemist and those in charge of technical control. 


Details of the trade follow: 


Imports first 11 months 
Camphor Pounds “alue 
19: 
1,908,903 $681,198 
1,051,909 502,230 
1,718,090 561,905 
1932 


Natural crude............. 
Natural refined........... 
SVTOR OEIC) 6.6.6 0: aisstrerereieuars 


Pounds Value 
Natural crude............. 1,799,204 $512,973 
Natural refined........... 941,459 331,977 
BYNENGLIO 6. 0se:-tacesarss  Lyekeael 393,743 


According to the president of the Tai- 
wan Camphor Manufacturing Company, 
the Japanese government camphor monop- 
oly bureau in 1932 accepted from pro- 
ducers 4,500,000 kin of camphor (one kin 
equals 1.32 pounds). This is a consider- 
able reduction as compared with total 1931 
deliveries of 5,280,000 kin and 1930 de- 
liveries of 5,500,000 kin. The reduced out- 
put is said to have resulted in abandon- 
ment of camphor stills to a certain extent. 

Vice Consul Alan N. Steyne, Hamburg, 
reports that a Hamburg chemist has re- 
cently perfected a method for recovering 
camphor from waste celluloid which, it is 
claimed, retrives 40 to 45 per cent. of the 
original camphor content. Patents have 
been applied for in Germany and the other 
principal industrial countries. The 
pense of a plant with a daily output of 600 
kilos is estimated to be $714. The cost of 
the reclaimed camphor is said to amount 
to $0.39 per kilo. The residue left after 
the extraction of the camphor is asserted 
to be useful as a fertilizer. It is claimed 
that between 30,000 and 40,000 kilos of 
celluloid waste is available monthly in 
Germany at an average price of $0.075 
per kilo. 


Alcohol Remains Quiet 
The denatured alcoho) market is quiet 


Most business 


ex- 


in keeping with the season. 
now being done by anti-freeze dealers 
is from stocks previously purchased, dis- 
tillers taking care of day to day require- 
ments for the higher formulae. Demand 
from such quarters is characterized as 
moderate. 

The price situation, however, continues 
firm at levels announced for the first 
quarter of 1933. Conditions therefore 
suggest that the second quarterly price 
schedules will be materially the same as 
for the January to March period. 

The following prices prevail on the 
basic formula completely denatured alco- 
hol No. 5 until March 31, quoted f. o. b. 
works: 
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30.385 
0.445 


C. D. A. 5in drum carloads............ 
ry cht aaa aa ae ae En an ees GE 
i eipekt: Cc C1. Papa aaa ee ever ream | 
Credit of le per gallon is given on this formula in 
carloads or more. 
Credit of le per gallon is given on this 


formula in carloads or more. 


Strychnine Remains Low 

So far as open quotations are con- 
cerned no further changes were noted in 
the strychnine market. With business 
restricted, however, the keen competition 
among leading sellers that resulted in 
several recent reductions in this item, 
continues to be an unsettling influence. 

Strychnine alkaloid U. S. P. crystals 
are now offered at 37c per ounce and the 
powdered material at 27c. Nitrate is 60c 
per ounce and powdered sulfate 24c. 


Agar Still Competitive 


Local competition in agar agar con- 
tinues very keen and has resulted in 
further reductions in the price of this 
item. Number 1 is generally selling for 
from 47c to 50c per pound as to quantity 
with number 2 on the basis of from 42c 
to 45c per pound. 

The primary market, however, is in 
rather sharp contradiction to develop- 
ments here. The firmness in the replace- 
ment market is reported as due primarily 
to war preparations in Japan where a 
trade revival due to this cause is said to 


prevail. 


Psyllium Seed Easy 

The current spot market for French 
black psyllium seed continues easy in 
price with demand characterized as dull. 
During the past month a further recession 
was noted. Prices now range from 8c to 
1]c per pound as to quantity and quality. 
Blond seed continues unchanged at from 
5e to 6'%4e per pound. 

November psyllium imports into the 
United States amounted to 795,224 pounds 
worth $44,859, bringing the total for 11 
months to the record figure of 4,847,824 
pounds valued at $411,859, as compared 
with 4,171,500 pounds valued at $589,000 
in the corresponding period of 1931. Of 
the 1932 receipts France contributed 2,- 
105,124 pounds ($267,452) while British 
India supplied 2,264,896 pounds ($93,280). 
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HYDROGEN CETYL ALCOHOL 


PEROXIDE 





Ammonium Chloride, U. S. P. 
Ammonium Phosphate, Di-, N.F. 
Ammonium Sulphate, Purified 


Made by the barium peroxide and 
phosphoric acid method, with the use 
of distilled water—thus assuring you 
of the purest and most stable product 
obtainable. 

10 volume, 17 volume and 20 
volume sold in barrels, carboys and 
bottles. 

Every batch is given a 24-hour 
stability test at high temperatures. 


Iron & Ammonium Citrate, Green 
Scales 

Iron & Ammonium Citrate, Green 
Pearls 


Iron Chloride, Crystals, U.S. P. Iron Sulphate, U. S. P. Crystals 


Iron Citrate, U. S. P. 

Iron & Ammonium Citrate, 
U.S. P. Brown Scales 
Ammonium Citrate, 

U.S. P. Brown Pearls 


Iron & 
I 


Sodium Chloride, C. P. 


Anhydrous 
Sodium Citrate, U. S. P. Granular 


Schuylkill Chemical Co. 


2346-2354 Sedgley Avenue, Philadelphia 


Sodium Phosphate, Di-, U. S. P. 


Sodium Phosphate, U.S.P. Granular 








(ea) 


Nee ole Ia elo SoS AMO Oo Ne ones 


Feb, 33: XXXII, 2 





CHOLESTERIN 


IRON PEPTONATE 















THE WILSON LABORATORIES | 


4221 So. Western Ave., Chicago, Ill. 


also 


816 First Ave., New York 
24 Oregon Ave., Philadelphia 


869 Folsom St., San Francisco 
1220 W. Pico St., Los Angeles 


826 Clark Ave., 





St. Louis 


| BILE SALTS 











Increases Penetrability 

High Water Absorption 
Easily Compounded 

Readily Emulsified 

No Ranceidity 

Imparts Velvety Feel to Skin 


Recommended for Face Creams, Absorp- 
tion Bases, Tissue Creams, Vanishing 
Creams, Shaving Creams, Ointment Bases, 
Rouges. 

We shall be glad tosend you samples and 
further detailed information concerning 
this new and unique cream base. We carry 
a complete line of cosmetic materials which 
includes many of these new and more un- 
usual chemicals. 


Write for samples and prices 


R. F. REVSON CO. 


110 W. 40 Street New York 
Specializing in 
Chemicals for the Cosmetic Industry 


ABBOTT 


Barbital U.S.P. 

Barbital Sodium U.S.P. 
Neocinchophen N.N.R. 
Phenobarbital U.S.P. 
Phenobarbital Sodium N.N.R. 


Procaine Hydrochloride U.S.P. 


Procaine Base. 


ALKALOIDS 


Colchicine Alkaloid U.S.P. 
Colchicine Salicylate i 
Ephedrine Alkaloid N.N.R. 
Ephedrine Hydroc hloride N.N.R. 
Ephedrine Sulphate N.N.R. 
Hydrastine Alkaloid U.S.P. IX 
Hydrastine Hydrochloride N.F. 
Lobeline Sulphate 


For Quotations Address: 


CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES 


b ROD >a p> Gon - © Cow Uc To ia @ & AE 
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NEW CREAM MATERIAL 


CHEMICALS 


SYNTHETIC MEDICINAL CHEMICALS 
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Citronella Fluctuates 

The citronella market is featured by day 
to day fluctuations in the primary market. 
On recessions some gain in sales to this 
market were reported. 

{On the spot Java oil turned easier with 
drum lots selling at from 45c to 50c per 
pound. Tins were offered at from 47c to 
53c per pound. Ceylon oil continues un- 
changed at previously quoted levels of 
from 34c to 35c per pound in drums. 

During 1931 the Netherland East Indies 
expanded their exports of citronella oil by 
approximately 9 per cent. in volume over 
1930, although the value of the total ship- 
ments declined by about 18 per cent. 
Aggregate shipments were: 1930, 815,053 
kilos, $998,113; 1931, 885,760 kilos, $820, 
488; first six months, 1932, 170,416 kilos, 
$117,650. Leading countries of destina- 
tion in their order of importance in 1931 
were: United States, 335,769 kilos; France 
193,085; Germany, 99,463; Great Bri- 
tain, 92,478; Italy, 81,674; Japan 70,870; 
and the Netherlands, 69,191. 


Geranium Firm 

Although the geranium oil market has 
undergone a prolonged period of inactivity, 
the statistical position both here and 
abroad is such that the price situation is 
one of distinct firmness. The primary 
market for Bourbon oil has advanced some 
20c per pound and it is said that only the 
lack of consumer interest at this time pre- 
vented prices on spot being marked up 
accordingly. 

Bourbon oil on spot ranged from $4.20 
to $4.75 per pound; African from $4.25 to 
$5.00 and Turkish from $1.65 to $1.85 per 
pound. 

Consul General Oscar S. Heizer, Algiers 
reports that the Algerian Government has 
recently acquired apparatus for testing 
geranium oil, thereby providing a basis for 
official certification as to quality with a 
view of strengthening the position of 
Algerian oil in export trade. 





Beeswax Holds Steady 

Importers of beeswax indicated absence 
of important demand but a steady price 
position in line with the primary market 
for most grades. White in cases ranged 
from 30c to 34c per pound, and yellow 
refined at from 21c to 24c. 

Exports of beeswax from Egypt during 
the first eight months of 1932 amounted 
to 95,141 kilos valued at approximately 
$50,000, of which 87,616 kilos worth 
$46,000 was shipped to the United States. 

Total exports of beeswax from Cuba to 
the United States during 1932 amounted 
to 576,379 pounds worth $80,194 against 
672,289 pounds valued at $118,294 in 
1931. Shipments through Habana and 
Santiago de Cuba accounted for about 
two-thirds of the quantity exported in 
1932. 
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Lime Oil Down Sharply 


Distilled lime oil suffered a rather sharp 
decline during the past month, now gener- 
ally being quoted at from $6.50 to $7.00 
per pound. From a supply standpoint 
this item is said to be in a position favor- 
able tto sellers, but with a quiet demand 
prevailing competition has been particu- 
larly keen from certain dealers who have 
found it necessary to move stocks to 
secure ready cash. 

Expressed oil is noted at from $10 to 
$12.50 per pound. 

Vice Consul Obert Ronald Nelson, jr., 
Trinidad reports that the lime oil industry 
in British Guiana was active during 1931, 
exports, although smaller in volume, bring- 
ing a higher return to producers than in 
1930. Shipment of oil amounted to 590 
gallons valued at $39,806 in 1931, con- 
trasted with 660 gallons worth $38,352 in 
1930. United States import statistics 
show 1,249 pounds of lime oil valued at 
$10,603 imported from British Guiana in 
1931 compared with 1,662 pounds worth 
$10,251 in 1930. 

Lime tree acreage in British Guiana 
was increased during 1931 to provide a 
larger future supply of fruit for by-product 
manufacture. Over 808 acres of land were 
devoted exclusively to the cultivation of 
lime in 1931 compared with 703 acres 
reported in 1930. 


Vanilla Beans Strong 
farlier reports of reduced 
Mexican vanilla beans have not been 
upset in the least and the primary market 
continues quite firm. About 100,000 
pounds of whole beans were obtained from 
the recent crop and the amount of cuts 
totaled approximately 30,000 pounds. 
Although this is considerably below a 
normal production, leading import factors 
are of the opinion that when the carryover 
is taken into consideration, together with 
the generally decreased consumer demand, 
there will be sufficient material available 
to take care of all requirements. The 
reduced production should not therefore, 
result in higher prices. In fact cuts during 
the past month showed a slightly easier 
tendency on spot, prices now ranging 
from $2.40 to $2.60 per pound. 


crop. of 





Arnica Flowers Decline 
Lower prices prevailed on = arnica 
flowers during the past month with dealers 
offering freely at from 8c to 9c per pound. 
The lower prices failed to bring out any 
improvement in demand. 





Digitalis Leaves Up Sharply 
A sharp advance featured the market 
for digitalis leaves. Leading dealers are 
now quoting from 14c to 15c per pound 
with firm undertones prevailing at the 


higher levels. 
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Orange at New Low 

Competition in orange oil has forced 
prices to the lowest level in the history of 
the industry. California cold pressed is 
now offered at a flat rate of 70c per pound 
in original containers. The move was 
made to meet competition wherever it was 
found. 

Italian oil was generally quoted at from 
$1.00 to $1.25 per pound but it was re- 
ported that not all the oil offered as true 
Italian was so in fact. 

Sweet West Indian oil ranges from 
$1.00 to $1.25. 

According to the Agence Economique 
du Gouvernement General de |’Afrique 
Occidentale Francaise, the production of 
orange oil in French Guinea has been de- 
veloping favorably since 1929, despite the 
considerable damage said to have been 
done the groves by the unscientific picking 
methods of the natives. Other drawbacks 
have been a lack of pruning, fertilizing, 
and irrigation. To improve the situation, 
efforts are being made to gather the orange 
crop at specific intervals when the fruit 
reaches maturity and to apply more 
scientific methods generally. 

The 1931 orange oil output is reported 
to have been reduced somewhat by the 
intensive picking in prior years and dam- 
age by grasshoppers. The native pro- 
ducers were said to have received between 
6.00 to 7.50 francs per liter according to 
demand. (Assistant Trade Commissioner 
George W. Berkalew, Paris.) 

During the past two years about 50 per 
cent. of former Spanish orange oil pro- 
ducers discontinued producing, those still 
engaged in the industry having reduced 
their output by approximately one-half, 
according to reports in the trade. Produc- 
tion statistics are not available. 

Orange oil imports into the United 
States from Spain have been on a con- 
tinuous decline as evidenced in the follow- 
ing import figures: 1930, 17,264 pounds, 
$27,745; 1931, 4,930 pounds, $3,612; 1932 
(first 11 months) 774 pounds, $509. 
(Commercial attache Charles A. Liven- 
good, Madrid.) 





Cod Liver Oil Dull 


A slightly wider range of prices are 
being quoted on the popular brands of cod 
liver oil. From $17.50 to $21.00 per 
barrel are generally asked according to 
seller. The market is dull as most of the 
larger consumers are well covered on their 
requirements. The new fishing season is 
underway but as yet it is too early for any 
reports on the catch. 

It is understood that exports of cod liver 
oil from Newfoundland from August 1 to 
December 24, 1932, amounted to 126,069 
Imperial gallons contrasted with 118,933 
gallons for the same period in 1931. 
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Carnauba Wax Firmer 


Dealers in carnauba wax continued to 
report a stronger and higher replacement 


market. Although trading continued 
along routine lines spot prices are holding 
very steady in sympathy with the current 
strength of the market in Brazil. Number 
1 wax on spot ranged from 22c to 23c 
per pound. 

During 1932 the United States imported, 
chiefly from Brazil, 6,165,512 pounds of 
carnauba wax, valued at $733,292, as 
compared with 7,447,105 pounds, worth 
$1,070,281 during 1931. 


Gum Benzoin Demand Less 

Somewhat less call for Sumatra gum 
benzoin was noted in the spot market. 
Prices remained firm, however, as stocks 
are not over plentiful and the cost for 
shipment is slightly higher. Prices ranged 
from 18c to 20c per pound for this grade 
of gum. Siam was unchanged at from 
$1.10 to $1.25 per pound being asked. 


More Geranium Imported 

The essential oil import trade in 1932 
was notable for the increased quantities 
of cassia and cinnamon, geranium and 
citronella and lemongrass oils received as 
compared with 1931, the relatively lower 
quantities of all other oils imported for 
which figures are available and the de- 
cline in values prevailing generally. Im- 
ports of essential oils into the United 
States during the past two years were as 
follows: 











1931 
Pounds Value 

Cassia and Cinnamon...... 305,549 $218,060 
CORN ho cuceacetnrs cso’ 139,702 416,210 
Otto of rose (ounces)....... 19,977 209,102 
Bergamot 80,611 136,432 
Citronella and lemongrass.. 1,026,793 389,169 
Lavender & spike lavender. . 279,588 499,637 
BE i.5 hi sink 2d. Sk ow Ss 346,993 215,986 
Orange. 131,837 230,194 
Sandalwood. Jed cudnt 10,250 49,261 
PAC OUHIOI sic ose ecurere etna a ors 2,925,076 1,289,782 

OLEN aie ctestustcsiier es oe $3,653,833 

1932 
Pounds Value 

Cassia and Cinnamon...... 326,402 $157,630 
SOR rer 144,138 463,081 
Otto of rose (ounces) . 15,463 104,909 
Bergamot. : 3 39,790 72,814 
Citronella and lemongrass. . 1,508,017 483,033 
Lavender & spike lavender.. 211,968 228,463 
BOD cas «ce ene po eu ees 166,712 123,419 
Orange. . A Fe 113,982 112,178 
Sandalwood. Rabe oe on 4,723 18,911 
PO OREOE os 665.0. 45 oes 2; 961, a3 981,787 

ORO ois ao bre crass bree ce 2,746,225 


Asafoetida Points Higher 

One important miller of asafoetida gum 
advanced the price of powdered material 
to the basis of 35c per pound. A careful 
study of the cost of milling this com- 
modity was made and it was found that 
previous estimates had heen entirely too 
low. The above price represents a basis 
on which business in this item can be 
transacted without taking an actual loss, 
according to this source. The price range 
in the market was from 32c to 35c per 
pound. Lump remained steady. 
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More Botanicals Imported 

The total quantity of crude botanical 
drugs imported into the United States 
during the calendar year 1932  repre- 
sented a gain over that of 1931, although 
the value was down. A notable expansion 
occurred in receipts of senna and pyreth- 
rum flowers. Details of the trade are 
presented in the following table: 


Imports of Crude Drugs into the 
United States 





1931 
Pounds Value 
Cinchona bark. ......... 1,581,109 $424,134 
Senna... 1,265,735 70,323 
Py rethrum flowers. . 4,521,143 522,103 
Licorice root... ......+e. 59,283,254 1,424,247 
Licorice extract. . ‘ 1,312,195 153,782 
Opium, Crudé........<6600 129,818 393,623 
All other............... 22,612,943 2,937,133 
ROME Ss .cdees Sites omnes 90,706,197 $5,925,345 
1932 
Pounds Value 
Cinchona bark. 1,138,677 $358,298 





Senna.. 


= a ace 1,944,215 
Py rethrum flowers....... 


82,354 
12,110,736 = 1, 309, 092 





Licorice root. PARC ne — 593 =: 1,156,307 
Licorice extract. ........ 38,533 100,363 
Opns. CPUAE: osc eee ss ct 39 ,970 273,816 
All other............... 17,549,103 1,724,432 


91,479,827 


35,004,662 





SRO ie asians ace eaneauee 


Less Guaiac Gum Imported 

Stocks of gum guaiac on hand in Haiti 
toward the close of 1932 were reported at 
about 1,000 kilos only 563 kilos having 
been exported to the United States during 
the 12 months’ period, October, 1931 to 
September, 1932, as compared with 2,414 
kilos in the comparable preceding period, 
all of which was shipped from the port 
of Gonaines. Low prices are said to have 
resulted in losses to shippers and trade 
(Vice Consul Bolard Moore, 
Port au Prince). 


recession. 


Ipecac Root Dull 

A quiet spot market prevailed during 
the past month on ipecac root. Nicara- 
guan is generally offered at from 60c to 
65c per pound. 

It is reported that two former rubber 
plantations in British Malaya are now 
growing ipecac root instead of rubber. The 
plantings were begun with seedlings ob- 
tained from the local government experi- 
ment station. While the cultivation in 
this territory is difficult, about three years 
being required before the shrub is fully 
grown, it is said that the plantings are 
progressing favorably. 


Saffron Easier 
Orders for saffron involved, in most 
cases, single pound lots. Spanish was 
somewhat easier at from $10.50 to $10.75 
per pound. 


Kamala Lower 

Spot quotations for kamala were re- 
duced to the basis of from 16c to 18c per 
pound, carrying this item into new low 
ground. Weakness is still characteristic 
of the market and it is said that recent 
sales have done little to reduce the avail- 
able supplies. 
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Gum Arabic Steady 


The gum arabic market is fairly steady 
both here and in the Sudan. Cold weather 
in the primary market hindered the col- 
lection of the new crop now under way 
and resulted in a slight increase in the 
import costs but this was not sufficient 
to effect the spot market where prices 
continue unchanged at from 6c to 6%c 
per pound for amber sorts. 

With the collection season running well 
into July there is ample reason to expect 
a satisfactory supply of gum even though 
low prevailing prices should reduce col- 
lection somewhat. Carryover is said to be 
above normal due to declining world 
consumption. 


Tragacanth Tends Lower 

The competition that features the mar- 
ket for gum tragacanth would indicate 
that deflation in the value of this item 
has not as yet run its full course. Although 
prices during the past month have not 
been reduced further, the market is 
weak and subject to shading, especially 
number 2 and 3 grades. Demand has been 
mainly from the textile field. 

It has been estimated in the trade that 
the Turkish production of gum traga- 
canth in 1932 aggregated approximately 
508,750 pounds, an amount more than 
double the 1931 output of 203,500 pounds. 


Bergamot Goes Lower 

Bergamot oil experienced a reaction to 
the situation of just a month ago when 
values were reduced to a basis of $1.25 per 
pound. It is generally anticipated now, 
that the surplus material in the primary 
market that had caused trouble all along 
the line will be disposed of outside the 
industry. At any rate the shipment mar- 
ket has advanced sharply and bids in 
practically all instances have been rejected. 

Due to the advance abroad, local dealers 
are asking higher prices the range now 
being from $1.35 to $2.00 per pound as to 
quantity and quality offered. Some fac- 
tors are inclined to discount the possibility 
of a continued advancing market, however, 
as demand is not of sufficient volume to 
carry this out and the local market is well 
supplied with material bought at low 
prices. 


Cantharides Very Firm 

With no stocks of Russian cantharides 
in the spot market and control of Chinese 
flies in one or two sources, the price 
situation is decidedly strong. Chinese 
material in cases sells for from $1.00 to 
$1.05 per pound and the powdered variety 
at from $1.15 to $1.25. Still higher prices 
are said to depend mainly on the extent 
of demand in the near future. 
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UNITED STATES PATENTS 


Salicylic Ester Carbonates 

Salicylic esters are completely converted 
into carbonate to give therapeutic prod- 
ucts. Acetone is solvent. Concentrated 
solution of caustic alkali and phosgene are 
introduced simultaneously into acetone 
solution of salicylic acid ester and car- 
bonate is formed. For example, one mole of 
normal propy! salicylate is dissolved in 50 
parts acetone with cooling and continuous 
agitation. Then concentrated solution of 
potassium hydroxide containing 63 parts 
of KOH is slowly added and current of 
phosgene gas is passed through. Reaction 
mixture is diluted with equal volume of 
ice water until carbonate separates. Pre- 
cipitate is filtered, washed with water and 
recrystallized from alcohol. It is normal 
propyl salicylic ester carbonate, melting 


point 61 to 62°C. Carbonate is also 
formed from ethyl salicylate. Carbonates 


of salicylic acid esters are odorless and 
tasteless and useful in administration of 
salicylates internally without usual un- 
pleasant, harmful or irritating after-effects. 
Dow Chemical Co., Midland, Mich. 
U.S. P. No. 1,877,304, filed June 13, 1929. 


Salt Substitute 

Substances usually employed in place of 
salt for physiological reasons, are salty but 
have secondary unpleasant taste. When 
above products are treated with weak 
acids, (amino-acids) bad taste is removed. 
This is particularly true of glutamic acid 
or acid salts or mixtures, containing them, 
particularly mixtures with other amino- 
acids or acid salts of amino-acids obtained 
from albumens of vegetable or animal 
origin, albumenous products, etc. For 
example, 3 parts sodium formate and 1 part 
acid sodium glutamate are made into 
paste with small quantity of water and 
mixture evaporated to dryness in vacuum. 
A white, sometimes slightly colored, easily 
soluble product, having saline taste, is 
obtained and alkaline taste 
formate has disappeared. An example is 
also given of glutamic acid and sodium 
formate, glutamic acid and sodium lactate 
Products are obtained 


of sodium 


or sodium acetate. 
in powder form which can be easily 
sprinkled from can or salt-cellar. They 
can be safely used in place of ordinary salt 
in certain physiological conditions which 
do not permit its use. These products 
stimulate appetite. Chemische Pharma- 
zeutische A.G. Bad Homburg, Hamburg, 
Germany. U.S. P. No. 1,875,055, filed 
May 17, 1929. 


Bactericide 
These new bactericides used for treating 
causes by acid-fast bacteria are aliphatic 
acids of general formula, R.R.1CHCOOZ, 
wherein R and R! are aliphatic hydrocar- 
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bon radicals, such as alkyl or alkylene and 
Z a hydrogen atom, alkali or alkaline 
earth metal or hydrocarbon radical. Prod- 
ucts are used like chaulmoogra oil, 
chaulmoogra acid and homologues for 
combating leprosy and other diseaces. 
Number of carbon atoms, molecular 
weight of compounds and position of car- 
boxyl groups in chain are important fac- 
tors in determining bactericidal and bac- 
teriostatic (power of preventing bacteria) 
growth action of products. Ccmpounds, 
which contain more than 9 and less than 22 
carbon atoms, are most effective, par- 
ticularly those from 15 to 18 carbon 
atoms. Presence or absence of ring struc- 
ture is unimportant. Acid drugs are | ro- 
duced by introducing hydrocarbon radi- 
cals successively into an ester with an 
active methylene group, which when 
treated with alkali can yield a substituted 
acetic acid. Examples are malonic ester 
and acetoacetic ester. Product is ethyl- 
di-normal-heptyl acetate which is ad- 
ministered in admixture with equal parts 
of olive oil, preferably admixed with 2% 
anesthesine to reduce ‘pain of injection. 
Abbott Laboratories, North Chicago. 
U.S. P. No. 1,873,732, filed December 28, 
1928. 


Antirachitic Preparations 

New, highly antirachitic are prepared 
from ergosterol subjected to ultra-violet 
rays. Solution of ergosterol in alcohol, 
benzine, gasoline, oils or similar solvents, 
is subjected to action of ultra-violet ray. 
Irradiation can be accomplished by dip- 
ping cooled ultra-violet lamp into solu- 
Oxygen must be excluded from 
Extracts containing ergosterol, 


tion. 
process. 
for example yeast fat, can be irradiated in 
place of pure ergosterol. Irradiated alco- 
holic solution of ergosterol is evaporated 
under vacuum to 1.5 liters (starting from 
50 liters); it is cooled and about 10° un- 
changed ergosterol precipitates out. This 
is filtered out and solution is evaporated to 


dryness to give antirachitic drug. Adolf 
Windaus, Gottingen, Germany. U. S. P. 


No. 1,873,942, filed November 28, 1927. 


Vanishing Cream 

Alkyl] esters of higher fatty acid are used 
in manufacture of vanishing creams and 
other These are especially 
butyl esters used in place of glycerin. Then 
cream is no longer hygroscopic and does 
not absorb moisture from dry _ skins. 
Creams are thus softer and have better 
feel. Esters best for this purpose are 
ethyl, propyl or butyl esters of lauric, 
palmitic and stearic acid; also of hypo- 
gaeic acid and linoleic acid. Butyl stea- 
rate and other alkyl stearates are preferred, 


cosmetics. 


as well as butyl esters of mixtures of fatty 
acids occurring in vegetable oil, such as 
palm oil, coconut oil, corn oil, peanut oil, 
cottonseed oil. Preparation is made by 
melting 13 kgs. of stearic acid at 75 to 


80° C. and one kg. of 50% potassium 
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hydroxide solution is added with constant 
agitaticn, while stearic acid is kept liquid. 
Then 1.5 kgs. of butyl stearate are added, 
Homogeneous mass is obtained by vigor- 
ous agitation and mixed with 60 liters of 
water, which should be preheated to 75°C. 
Mixture is held at 75° C., while water is 
added. Then emulsion is allowed to cool, 
but beaten constantly until cold.  Per- 
fume is added as desired. In place of 
potassium hydroxide there may be used 
potassium carbonate, sodium hydroxide, 
or sodium hydroxide and borax, but 
potassium hydroxide is preferred. Suit- 
able perfumes include rose oil, ylang-ylang 
oil, terpineol, musk, heliotropin, etc. Com- 
mercial Solvents Corp., Terra Haute, Ind. 
U.S. P. No. 1,875,530, filed December 4, 
1929. 


Amino-Alcohol Drugs 

Therapeutic products of the 1-phenyl-2- 
alkylaminoalcohol-1 series are manufac- 
tured by hydroxylating these amino- 
alcohols in pheny! nucleus. Such com- 
pounds are obtained by treating com- 
pound of ortho-, meta-, or para-mono- 
benzy] and 3 :4-dibenzyl-oxypropiophenone 
type with halogenating agent, and then 
reacting compound with methylbenzyl- 


amine. This is hydrogenated with cata- 
lyst. Halogenation is carried out in dilu- 


ent, for example methylene chloride, and 
of an acid-binding compound, such as 
potassium carbonate or calcium carbonate. 
Palladium is catalyst used in hydrogena- 
tion process. Max Bocknuehl Gustav 
Ehrhart and Leonhard Stein, Frankfurt- 
am-Main, Germany. U.S. P. No. 1,877, 
756, filed December 29, 1930. 


Arsenicals 

Arsenic acid substituted products of 
phenyl-azo-alpha-alpha-diaminopyridine 
are useful medicaments. They are prefer- 
ably obtained by first hydrochloride salt 
by diazotizing para-aminophenyl-arsonic 
acid (para-arsanilic acid) in presence of 
hydrochloric acid. Diazotized solution is 
then coupled with alpha-alpha-diamino- 
pyridine in presence of hydrochloric acid. 
Product is bright red, microscopic crystal- 
line powder, melting with decomposition 
at 262°C. and slightly soluble in hot or 
cold water with reddish-orange color, and 

Pyridium Corp., Nepera 
U.S. P. No. 1,874,655, filed 


in methanol. 
Park, N. Y. 
May 7, 1929. 


Drugs for Germ Infections 

New acylated amino aromatic deriva- 
tives, such as acetylated beta-phenyl-azs- 
alpha-alpha-diaminopyridine, have medical 
action and can be used in treating germ 
infections. They are dissolved in acid 
fluid of stomach or in alkaline fluid of intes- 
tines. Their general formula is R.N:N.R3, 
in which R is monocyclic radical of aroma- 
tic series and R; diamino pyridyl nucleus 
in which at least one amino group is com- 
bined with acyl group. Property of drugs 
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of being slowly saponified in presence of 
small quantity of hydrochloric acid or 
other acids make them very valuable 
drugs, since they will not be eliminated so 
quickly from stomach but will be retained 
there from some length of time. Pyridium 
Corp., Nepera Park, N. Y. U.S. P. No. 
1,874,656, filed July 11, 1929. 


Lithium Drugs 

New drugs are lithium salts of 7-iodo-8- 
hydroxquinolin-5-sulfonic acid and like 
which contain at least 1 gram atom of 
lithium. They are yellowish brown powd- 
ers of crystalline form, soluble in water of 
room temperature to extent of approx- 
imately 15%. Latter is important proper- 
ties of these drugs, for sodium salts of 
same sulfonic acids are soluble only to 3%. 
Sulfonic acids are converted into lithium 
salts by suspension in water and addition 
of suitable lithium salt, which may be 
lithium carbonate, lithium oxide or lithium 


sulfate. Solution is then evaporated to 
dryness and lithium drug _ obtained. 
Winthrop Chemical Co., New York. 


U.S. P. No. 1,874,638, filed June 27, 1931. 


New Bactericides 

Alkylated, amino-accidium compounds 
are powerful bactericides. Thus for exam- 
ple one of these new bactericides is manu- 
factured by mixing 3:6-diaminoacridine 
with an alkylating agent, such as methyl 
ester of toluene-sulfonic acid. Mixture is 
heated to 90 to 120° C. Common salt may 
be added to mass to aid in separating drug. 
These have tinctorial properties as well as 
physiological action. Winthrop Chemical 
Co., New York. U.S. P. No. 1,877,985, 
filed February 8, 1930. 


Medicament for Anaemia 

Products for specific prevention or bene- 
ficial treatment of anaemia contain as 
active ingredients salts of iron and copper 
administered as such or in admixture with 
other substances by direct feeding to 
Both copper and iron must be 
present. Salts of copper and of iron may 
also be directly added to diet. They are 
in such form that they become available 
in blood stream for increasing haemo- 
globin content of blood and number of red 
blood corpuscles. Simple salts of iron, 
such as iron chloride, and inorganic salts 
of copper, such as copper sulfate, are used. 
Other salts suggested include copper ace- 
tate, copper chloride or even metallic 
copper. Copper must be present, because 
it is presence of copper that makes iron 
effective in haemoglobin building. Wis- 
consin Alumni Research Foundation, 
Madison, Wis. U. S. P. No. 1,877,237, 
filed June 18, 1928. 


GERMAN PATENTS 


Cosmetic and Pharmaceutical 
Powders 
Dry, stable, cosmetic and pharmaceu- 
tical preparations in powder form are ob- 


patient. 


Feb. ’33: XXXII, 2 


tained by use of mixtures of alkali or alka- 
line earth sulfocyanides and essential oils. 
Sufficient quantity of terpin is added to 
mixtures to prevent their becoming moist 
or to deliquesce, and also to fix essential 
oil ingredients. On other hand terpin 
hydrate can also be used for production of 
aforementioned preparations, when in ad- 
mixture with other ingredients of composi- 
tions it is dehydrated by heating. Such 
preparations after dehydrating treatment 
are just as stable as those whose manufac- 
ture is mentioned first. Catherina Weid- 
ner, Berlin-Charlottenburg, Germany. 
G. P. No. 559,278, filed January 30, 1931. 


Vanillin 


Vanillin is made by treating aged vege- 
table fibers or lignins prepared artificially 
or obtained naturally or liquors which con- 
tain these products in solution. with 
oxidizing agents at temperatures below 
90° C., preferably between 10 and 50° C. 
Quantity of oxidizing agent used in about 
equivalent to quantity of vanillin that 
can be obtained. Ozone, chromic acid and 


like may be used as oxidizing agents. Dr. 
Hermann Pauly and Kurt Feuerstein, 


Wuerzburg, Germany. G. P. No. 552,887, 
filed September 28, 1928. 


Drug from Hypophysis 

Process for separation of active sub- 
stance contained in posterior lobe of 
hypophysis involves treating solutions, 
whichcontain this substance by fraction- 
ation with adsorbents. Result is that only 
active substance, which increases blood 
pressure, is removed and adsorbed, while 
substance that acts on uterus remains in 
solution in by far its larger proportion. 
Silicic acid and certain definite silicates, 
like bentonite, are best suited for making 
this separation. Inasmuch as substance 
that activates uterus 
when an excess of adsorbent is employed, 


is also adsorbed 
required quantity of adsorbent that must 
be used in process is determined in pre- 
liminary experiment. Substance, that in- 
creases blood pressure, can be redissolved 
from adsorbate by means of suitable sol- 
vents. I. G. Farbenindustrie A.G., Frank- 
furt-am-Main, Germany. G. P. No. 550, 
935, filed September 8, 1929. 


Aminoalkyl Drugs 

Amino-alkyl halogenides with tertiary 
amino groups, which contain one or more 
aryl-methyl group in amino groups, are 
made to react with alkylizable compounds. 
Aryl-methyl groups are split out of aryl- 
methylaminoalkyl compounds, that are 
formed in this manner, either singly or all 
together at one time by means of catalytic- 
ally activated hydrogen. It is possible to 
alkylate amino-alkyl compounds, which 
contain at least one arylmethyl group in 
amino group and to split resulting alkyla- 
tion products with catalytically activated 
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hydrogen. I. G. Farbenindustrie A.G., 
Frankfurt-am-Main, Germany. G. P. No. 
550,762, filed August 22, 1930. 


Medicaments for Injection 

Medicaments for injection purposes are 
heavy metal compounds, which are soi- 
uble in lipoids. Thus oxides or salts of 
bismuth or gold are caused to react with 
aliphatic or aromatic esters of mercapto- 
carboxylic acids. These compounds are 
easily soluble in organic solvents, such as 
olive oil, sesame oil and like, which are 
particularly suitable for preparation of 
solutions for injection. Schering-Kahl- 
baum A.G., Berlin, Germany. G. P. No. 
550,765, filed December 17, 1926. 


Toxin Nutrient 

A medium, suitable for growth of 
gonococcus toxin, is described. Human 
placenta are digested and proportions of 
placenta and water extracting medium are 
chosen in such manner, that approx- 
imately one part of aqueous extract is 
obtained from 1.5 parts of placenta. It is 
also possible to digest placenta with any 
desirable excess of water, advisably in an 
apparatus provided with reflux condenser. 
Solution is concentrated to desirable 
strength under vacuum. Schering-Kahl- 
baum A.G., Berlin, Germany. G. P. No. 
545,287, filed May 27, 1931. 


Skin-Penetrating Compositions 

Process is concerned with conversion of 
bacterial preparations, bacterial extracts, 
toxins, serums and like into products, 
which are stable and which easily pene- 
trate skin and mucuous membrane. This 
is accomplished by mixing bacterial prepa- 
rations, for example, in dried state with 
sufficient quantities of sodium benzoate. 
Mixture is processed into such form as can 
readily be used. A. von Wassermann, Dr. 
R. Siegfried von Wassermann, et al. 
Vienna, Austria. G. P. No. 550,833, filed 
November 9, 1924. 


Papaverin-Like Drugs 

These are derivatives of 1-benzyl-3- 
methylisoquinoline. Amides, which are 
prepared on one hand from phenyl-acetic 
acids and other derivatives of phenyl 
acetic acids, and on other hand from 
1(3:4-methylenedioxy) -phenyl-2-amino 
propane or 1-(3:4-dimethoxy)-phenyl-2- 
aminopropane, are treated with acid con- 
densing agents. Bases thus optained are 
heated to about 180° C. with palladium 
black to obtain dehydrogenated product. 
Compounds of chemical structure, like 
papaverine, are obtained. They act to 
control convulsions, and are superior to 
papaverine in this respect, while their 
poisonous qualities are less than those of 
natural alkaloids. E. Merck Chemische 
Fabrik, Darmstadt, Germany. G. P. No. 
550,122, filed August 25, 1929. 


183 











The New York Quinine & Chemical Works Laboratories, 
Brooklyn, N. Y. 
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Manufacturers of Z z } 


Bismuth Subecarbonate Iodoform 
Bismuth Subgallate Menthol-Y 


Bismuth Subnitrate Morphine Alkaloid 








and other Bismuth Salts Morphine Sulphate 


Brucine Alkaloid Opium Gum 
(Gran. and Powd.) 
Brucine Sulphate 
Potassium Iodide 
All Salts of (Cryst.-Gran.-Powd.) 


Cinchona Alkaloids Quinine Sulphate 


Codeine Alkaloid and other Quinine Salts 

Codeine Phosphate Strychnine Alkaloid 

Codeine Sulphate Strychnine Sulphate | [qx Ae See a cee 
Iodine Resublimed Thymol Iodide 















Extraction of Quinine from Cinchona Bark at New York Quinine 
and Chemical Works plant 


THENEW YORK QUININE & CHEMICAL works 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 


SE 2 SS 


Specify N Y Q on Your Orders 















ST. LOUIS DEPOT, 403 NORTH FIRST ST., ST. LOUIS, MO. 
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{ Przces Current 


Chemical prices quoted are of American manufacturers, spot 
New York, f. 0. b. for immediate shipment, unless otherwise 


specified. 


Products sold f. o. b. works are so specified. 
cals are so designated. Resale stocks, when a market factor, 


are indicated “‘second hand.” 


Imported chemi- 


quantities. 
commonly sold. 


Medicinal, Aromatic, and Photographic Chemicals, 
Crude Drugs, Spices, Essential Oils and 
Concentrates, Miscellaneous Raw Materials, etc. 





Crude Drugs and Essential Oils are quoted f. o. b. New York 
(Manhattan with limitations) for immediate shipment. 
The range of price given is not 
prices of different sellers, based on varying grades and/or 


“bid and asked,’ but are 


Containers named are original packages most 





Acetanilid 
Hyoscyamine Alk. 


Chemicals 





Acetanilid, USP, 200 lb bbls. .Ip 
Acetone, pure 350 Ib drs wks.. 
Acetphenetidin, 225 Ib bbls. “Ib. 


ACID, Acetylsalicylic, ~bbls 
Agaric, | oz vials 
Arsenous, USP, 220 Ib bbis tb. 
Benzoic, USP, 100 Ib bbls.Ib. 
Boric, 300 . bbls. Ib. 
Cacodylic, arene Ib. 
Sane, Usp Vill 1 La 


Peace 5 lb cans ‘Ib. 
Citric, USP, crys 230 ib bbl Ib 
USP, crys imp. 112 lb “— 
USP, powd 200 Ib bbl. . . Ib. 
Gallic, USP, 150 lb bbls. _ 
Glycerophosphoric, 25% 1 


Has XI ieee eon lb. 
Phenylcinchonic ARG ae ise lb. 
rae. USP, Syr 70 - 
Pumpiliie. orgs ican. te 

Resublimed, 5 lb cans. . .Ib. 
Salicylic, USP. 100 Ib bbls. Ib. 
Stearic, double pressed, bags 

Triple pressed, bags, . .. “Ib. 
Succinic, 1ogp? >) 


Powd 200 Ib bbls. ...... 
Tartaric, USP, 300 Ib bbls. ib 
Aconitine, "Alk, crys 1 oz vials 


Amorphous, | oz vials. .. .oz. 
Agaricin. 1 oz visincl. ......o0z. 


a te, pean. 5 lb bot Ib. 
O. B. Wor 


Ein, i, USP, FG pf 50 gal 
Riss acieee mer ak es gal. 

Geain U. S. P. bbls... .gal. 
Pure tax free drums. gal. 
BOC Berccs is feaicnesteetee 
MEAN on via si claie lees ard 


Denatured, (drumis in- 
cluded) add 5c for nile. 


Oe Fc cacecves ga 

NO. 5 CORD. 0.0 <0:00 85 gal 
Ws oc neianewe gal 

a en a ee gal 
Isopropyl ‘a “98-99% ds. 
Bair (cerycistcarar rene gal. 
Pheasiaihel SIBBGE.....<... Ib. 
Aloin, USP, 100 Ib cases. .. .Ib. 


Aluminum ‘Acetotartrate. e 


Amidipyrine, 10 lb boxes... .Ib. 
— Acetate 100 > 


Reaank, — a bot. . Ib. 
Borate, 10 Ib ‘Ib. 
Bromide, USES 450 ib bbls. 1b. 
Carb, USP, lump 150 Ib a 
USP, powd 150 Ib kegs. ‘ib 
Citrate, 100 Ib kegs...... Ib. 
Ichthyolate, as to brand. . Ib. 
Iodide, USP, 25 Ib jars. . . lb. 
darveneees dibasic 250 Ib bbls 


ee ee 


Valerate, USP, 25 Ibjars.. ie 
Amylene Hydrate, 1 Ib bot. .Ib. 
Antipyrine, USP, 100 Ib cans.lb. 
Apomorphine Hydrochloride, t 

OFS VIMIBy:o/ce-cokis.ccienes oz. 
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Arecoline Hydrobrom, | oz vials 


Aspidospermine Amorphous. oz. 
Atropine Alk, USP, 1 oz. vials 


Z. 
Methyl bromide, | oz vials.oz. 


Sulfate, 5 0 can$.... 0+. oz. 
Single ounce. Pree 
Barbital, 1 lb. (2 eamanoe Ib. 


Barium lodide, 5 lb box. .lb. 
Sulfate, X-ray diagn bbls. .Ib. 
BAY RUM Porto Rico, 45 oat 
Cl mera 
Domestic syn. 50 gal gg 
St. Thomas, 50 gal bbls... 
Benzonaphthol, 5 lb boxes. i 
— 1 Cholride, 500 Ibdr. . lb. 
saaias Oe Medicinal 
ctice Redis, 160 lb cby.|b. 
Formate, | Ib bot.......- Ib. 
Succinate, 160 Ib cby..... Ib. 
BISMUTH, metal 100 |b cases 


Benzoate, 


Betanaphtholate 5 lb box. Ib. 
Citrate, USP, 5 lb cans.. - 
Chloride.......... : 





Hydroxide ...... Ib 
Nitrate, 25 Ib jars. ae 
Oxide anhydrous......... Ib 


Oxychloride, 25 Ib boxes. . .1b. 
Salicylate, 25 lb boxes... . . lb. 


Subcarbonate, USP, 25 Ib 
BONG re acc acdedncedcs Ib. 
Subcarbonate, X-ray diag 
Suma ‘USP, "25 Ib boxes 
Subiodide, 5'lb lots. ./ 1)! JIb. 
Subnitrate, USP, 25 Ib jar. Ib. 
Subsalicylate, USP, 25° «Ib 
bo Re eer ae Ib. 
eee 


Ib. 
Borax, crys USP, 400 Ib bbls. Ib. 
Br omoform, USP, 5 Ib bot ~~ 


Butylchloral Hydrate _° . Ib. 


Cadmium iodide, 10 Ib bot. . “Ib. 
CAFFEINE Alk, USP, l.. ree 
100 Ib kegs Seay Ib. 
Citrated, 50 lb cans. BA 


Hydrobromide, 1 lb bot... Ib. 
Hydrochloride, | lb bot. ..Ib 
Sulfate, 1 lb bot. oo le 
ium eee’ tins. . lb. 
Salicylate, tins......... Ib. 
Calcium Bromide, 100 Ibecs. . Ib. 
Carb, USP, 175 Ib bbls. .. .Ib. 
OHsinee Gran. 125|b...... 


wd 

PP iat 250 Ib bbls... .Ib. 
Hypophos, USP, 25 lb cans Ib. 
Iodide, 5 Ib bot.......... Ib. 
Lactate, USP, 500 Ib bbls Ib. 

Lactophosphate <gaeevioent «lb. 

Powdered tins. P 

Insol, powd HOS ceca ‘lb. 
Phosphate & Sulfate Tooth 
Paste grade, Works. . lbs. 
Sulfide, UP: 100 Ib drs... . Ib. 
CAMPHOR, Jap. ref. slabs 100 


GRMN oiivacasece aus Ib 

Refined powd.......... q 

4 oz tab, 100 lb cases... . Ib. 
Liniment, bbls. ......... 


al. 

Monobrom, 1001b cases... lb. 
Casein edible, 100 Ib kegs... Ib. 
oa Animal medicinal Jars 


Cie g en USP, 25 ib 
GNDacteccanesecus cued 


T00 Ib drums. IB 
CHOMGRGGTE a6 vac orec cs ces 60 
Chloroform, USP, 50 Ib drs.. 
Chlorophyll, | Ib. bot....... = 


Chromium Sulfate Scales, = 

Powdered tins. 322222 cIb. 
Chrysarobin, 50 Ib tins..... Ib. 
Cinchonine Alk, 100 oz tins.oz. 


Crystal enc 
Sulfate, 100 oz tins. «<Oh 


— 
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Cinchonidin Sulfate, 100 oz tins 
Cincophen, U.S.P. kegs... .1b. 
Cocaine Alk, USP, 1 02 vial. .oz. 


Hydrochloride, USP, . OZ. 
_— Alk, 1 oz vials, 10 
Hydrobromide.... a dal a 
Hydrochloride........... oz. 


Nitrate, oz vl 10 oz lots... .oz 
Phosp. oz vl, 10 ozlots. ...oz. 
SOCIO 6 oc ccc cue caus ~ 
Sulfate, oz vl, 10 oz lots. . 
Colchicino Alk, re lozvl. oz. 
Salicylate, lozvls....... 
Cream Tartar, tise 300 Ib bbls 
Imp. powd. 224 lb bbls. .. .Ib. 
Creosote, USP, 42 Ib cbys.. welts 
Carbonate, 150 1b. . “Ib. 
Cresol, wee 400 Ib drums. . .Ib. 
500 Ib drums........ Ib. 


DIGITALIN Pure, | oz vial . oz 
Dover's Powder, USP, 5 Ib ie. 
Duboisine Sulfate, | oz vl... . 
Emetine Alk, 15 grvial..... 
Hydrochloride, USP, 1 oz ‘vi 
a pee he ieee 
Ephedrine, alk. 25 oz. tins, . .oz. 


ay anager = oz. tins, peg 


Sulfate, 25 oz. tins....... 
Epsom Salts, USP. "200 7 bbls 
Imp. 100 Ib bbls... . . 100 Ib. 
Ergotin Bonjean, | Ib jars. . .Ib. 
Eserine Alk, 1 oz — Waastad - 
Salicylate, 1 oz vials..... 
Sulfate, USP, Vit 1 oz vial 


ETHER, USP, 55 lb drums. ‘b. 
—— 55 > drums. . lb. 
Nitrous, 1 1b bo . Ib. 

Ethyl Chloride, 200 lb bot. ~ 

Ethyl Iodide, 5 lb bot. 

Formaldehyde, USP, 100 om 

NGOs BORE ccccccedsaeuce 

Gal atiett oe secede ccsens 

GLANDULAR SUBSTANCES 
Duodenal Substance, Ib 

NP eee ere 

Liver Extract 1-20, 1 Ib lots.. 

Orchic Substance (Testicu- 
ee re 

Ovarian Substance, whole, 1 
oh en arene 

Ovarian Residue, | lb. lots... 

Pituitary Substance, whole, 1 
Wi on ee ennrean 

Pituitary Substance, Anter- 
iof Lobe. fib. 6ts.....6... 

Thyroid, U.S.P., 1 Ib. lots. . 

Oxgall Powder, | Ib. lots.. 


GLYCERIN, CP, 550 lb “r 






Gold Chloride, bottles... ... 
Guaiacol, liq. USP. san ib. 
Cia s6 oe cexcce ..Ib 
Crystals. . Ib 
Resets I Ib bottles. «lb. 


Carbonate, 5 Ib boxes. 
Halazone, 5 Ib bot.. 
Hexamethylenetetramine, USP, 

100 Ib dr........-.-... Ib. 


Pectrcatsconesmst eee) 
Hedienias Alk, USP, 1 oz ‘wal 


Sulfate, 1 oz vial......... 
Hydrastinine Hydrochloride, 
15 a Withee. 00:34 
Hydrogen Peroxide, USP, ane 
B75): Sr 
Hyoscine Hydrobrom, USP, loz 
vials. 


ett ee Z. 
Hyoscyamine Alk, crystals, 1 
OM Wiiacccccecenucas ss 


Amorphous, | oz vial... 
Hydrobromide, USP. 1 poner 
ba oz. 


PTeee eee eee eee eee 
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Hyoscyamine Hydrobromide 
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Talc 
Sulfate, 1 oz vial......... oz. pies 25.07 5 ib: 1001: 40ts.. «6:66.06 .70 1.00 Carb, 100 lb kegs wks....|b. re .20 
Hypoquinone, 100 ib kegs. . . Ib. se 1.10 PHENOBARBITAL, U. S. P. Iodide, —. 25 Ib jars.. os ie 3.00 
ICHTHYOL. tins..... -lb. 4.00 4.25 100 tb. lots. 6.50 Lactate, OA RAY, .90 1.10 
lodide Arsenous, 5 lb bot. . . Ib. 96% 5.20 Phenoiphthatein, U.S P Nitrate, 600 ‘Ib bbls NY.. .08 .083 
Arsenous-Mercuric soln, 5 Ib 100 lb drums Bey? Imp. BbIS NY ..«.5.6:0.0.6% -08 .083 
DR Riess wes eases Ib .26 5 lb cans 100 Ib lots 60 Salicylate, USP, 100 lb keg Ib. Seis 1.10 
Iodine, crude, 200 Ib a: -lb. 1.95 MUOW «vaso. alsis a/c sieieaeiare 47 Scrophantiun, USP, | oz vial.oz. 19.00 19.00 
Resublimed, 25 lb iars....Ib. 2.65 Pilocarpine Hydrochloride, Crystals sb: 75.00 75:00 
Tincture bbls. gal. 2593 ISP, 1 oz vials 25 oz lots Sesudiaten Alk, USP” crys, ‘100 x 
lodoform, powd 10 ib bot. i 5.20 ye oscars 3.25 GPRS. ocicn a eens cea tee 37 
Iron Ammonium Citrate, Nitrate, 25 oz lots........0z. B25 POWGETEG 6 ois,s)s.00:4)050-018 a. 27 
ISP, $0 ib .cans.....0..5:<. Ib. 42 44 Single ounce...... eM 3.50 PUREED 9s o/s nn! oi enc sieveiseaie oz. .65 
ew USP, lump 400 Ib Alkaloid, 15 gr vials vl. Mes Arse) Arsenate, 25 oz cans... ....02Z. .65 
bbls. oats .06 .08 Piperadine, 25 oz bottles..... lb. ies 8.00 Glyccrophosphite, USP ...oz .65 
Citrate, USP, VIII 25 Ib can Popodhyllin 5 lb bottles. .... Ib. 4.35 4.50 Hydrobromide..... ..... oz. 65 
Sain pots clap pidcdiers srbia le winks Ib. .94 .99 Potassium Acetate, USP, 100 Ib Hydrochloride...........0Z. .65 
Hypophosphite, 5 lb cans. . lb. 1.40 1.50 kegs. lb. .29 30 Hypophosphite.......... oz. one 
Iodide, 1 lb bottles....... Ib. nee 3.00 Bicard, USP, crys 320 ib bbls INIERAEC, MnsEe «sc 0.6:4.01070:4.0:¢ oz .60 
Phosphate, USP, 50 lb cans b. .094 .10 PNORDRAGE?., car oss ceie sree hoy .65 
eae Ib. .69 Bromide, "USP, crys 100 Ib cs Sulfate, USP, powd .. 24 
& Potas Oxalate, 250 Ib bbl 3 «31 wae Sugar, refined, 275 lb bbl 100 1b 5.80 5.90 
Ce A ear Pe 45 Citrate, “USP, 100 Ib. box. Ib. 424 .43 Milk, USP, 200 lb bbls. . . Ib. .18 .20 
Pyrophosphate, USP, 50 Ib Guaiacol Sulfonate....... ib, 1.95 2625 Sulfonethylmethane, USP, 10 
RA eee b. .74 .80 Potassium Hypophosphite, 10 ID SORES in ccicccasceries ~Sx87 4.05 
& Sod Oxalate, 50 Ib. cans. ~ guts 304 SCRE cs ccs eigen a lb. .65 oe Sulonmethane, USP, 10 Ib box 
Sulfate, USP, crys bbls. . .04 .04} Iodide, USP, 50 lb cases. . . Ib. ve ace ee omen ete ee sean we 2.65 3.85 
Ferrous dried bbls...... Sis .08 Lactophosphate, 40x bot. .Ib .90 Sulfur flwrs. washed, USP, 125 
V@IETAtE CINE. « 5..0:00:00065: Bb 2.75 3.00 Permangan, USP, crys, 100 Ib bbl. Ib. -06 
Jalap Resin, USP lumps, 5 Ip MD Gre WKS, ccs as ose Ib. 16 .16} lodide, USP, VIII, 5 ib bot Ib. 3.85 
aie euasinulewinicie a eerus Ib. oe 4.00 Phosphate dibasic pure, kegs TARTAR EMETIC, USP, 300 
recone ey OE SE " ia Mee! lege coms cise eaienteetes b. 49 PEN OBIN sioc.c asetes cus eee een Ib. 120 28 
Lanolin, hyd 350 Ib. bbls... . Ib. 43 Bi by Salicylate, 25 Ib cans..... Ib. 1.18 WOPOOENE TINE. ov sense snke ae .85 
Anhydrous, 350 Ib. bbls. . . Ib. 14 .16 mess USP, VIII, 100 Ib Terpin Hydrate, USP, 100 Ib 
Lead Acetate, USP, 100 Ib kegs MERBR S sisiag:cicrate scores b. <e 15 BOB nite eater naen’ 30 «oe 
agin gS taereciars Cotialete a1 laicic BOREDS . 163 .193 Sedevemindiche, CP 15 Ib jars lb. ate -50 Theobromine Alk, 5 lb cans. ‘Ib. 1.85 2o45 
Iodide, USP, VIII 5 Ib bot. Ib. see 2.55 Wartrate; CP. tins........-<:. b. 65 Sod. Salicylate, 1 lb bot. . .lb ae 2.10 
secithhin, 5502. {808.650.0060 oz. 1.00 1.30 Pyrogallol, USP, see Acid Pyro- Sod. Benzoate, | oz vials. . oz. as 1.00 
Vegetable, cans.......--- Ib. 1.00 2.50 BAIIC s aliaieicn pales persicae sa te Thymol, USP, 25 Ibtins..... ips hse Lae 
— nt Mass, cases... .Ib. .19 .20 Quinidine Alk, 100 - tins. = At -80 Iodide kegs. ee eke 4.30 
powder, bbls. . .Ib. Pt | 13 Sulfate, 100'oz tin ; bike -50 Veratrine Alkaloid......... - 225 
LYGHIOM CARDONATE, 250 QUININE SULFATE, ‘USP, Sulfate, 1 oz vials........ 2.25 
RAMIUR cs nic sicbnw sxe Ib; =. 25 Loo MDOP CGS, os 5 oe5sae oz. -40 Witch Hazel Ext., 50 gal isi 
Citrate, USP, 100 lb kegs. . lb. ue 1.40 1 oztins, 100 oz lots... .oz. sO LY etek cocivestaresnsiaeoien gal. .60 .80 
lodide, 5 lb bottles........ = 4.60 OPERLE cask cae cee ne oz. -74 Zinc Carb, USP, 100 Ib keg. . Ib. .28 Pe 
Lobeline Sulfate, ¢ oz vial. 8.75 PCMEOE ois aisicrenieee eae oz .76 Chloride, USP, 25 jars ex. .Ib. 24 -29 
Magnesium Carbonate, USP; PSOE ARUE. cn ns5 aa 1'010:0:5.5768 oz .74 Iodide, 5 Ib bottles. . Ar lod 4.25 
BOD TD DIS: ..<.c oc-<0 00 0% Ib. .08 .09 Bisulfate, USP.........- oz. .40 Oxide, USP, 100 bbls. lb. 13 .14 
English, oz blocks...... oz. .16 .18 rr oz. 50 Stearate, USP, 50 Ib bbl. . Ib. 15 a7 
Glycerophosphate, Sibtins.lb. 3.20 3.25 Dihydrobromide......... oz. .54 Sulfate, USP, 100 Ib bbl. . Ib. 08 .09 
ag 5 lbcans.. _ Be) 0 ered pve meme poe 54 Sulfocarbolate, 100 Ib kegs. .Ib. .23 -26 
xide. » CHBEB. cccee 5 4 y rbonate, 16 oz tins 
Salicylate, 100Ibkegs.....1b 1. M10 | | wevseceecscecceseesees oz. 54 Miscellaneous 
Stearate, bbls... ap ae es 18 .20 Perronyanide.......5.s<.60s <1 oz. -74 Absorption Bases.........- lb. .60 ims 
wees Glycerophosphate, RORUALE «cs oie wc esa isie eis oz. 72 Castor Oil, aa bbis..... lb. 42 
Ib ti 2.90 3.00 Glycerophosphate........ oz. -92 Chalk drop, 175 lb. bbls... .. lb. ae 03 
Hypophosphite "USP, vill J Hydrobromide, USP..... oz. a) Precip. light, 250 Ib. cask. .Ib. oe 04 
Lo ee 1.35 1.40 Hydrochlorosulfate....... oz. 54 Heavy 540 Ib. casks....... lb. i 02 
lodide, | r ib bottles........ ib. eee 5.35 Hypophosphite.......... oz. -70 Be So oe ton 3 5.00 
MENTHOL, USP, 60 Ib cases ee a er err oz. -66 English light, bags....... lb. se 043 
see seeeeceeeeeeeeecs 3.25 3.40 Phenolsulfonate. ........0z 78 English light. casks.......Ib.  .054 me 
Synthetic, cases.......... lb. 50 2.75 Phosphate. .......0s0s00- oz. -62 ‘0a Butter. ANGELS: 50's cons 
Mercury Metal, 75 Ib flasks...fl. 49.00 50.00 Salicylate, LS eR oz. saz NO ee Ck alc cess b. 24 26 
Bichloride, crys25lbbox..Ib. ... .82 Tannate, USP........... oz. -40 Cod Liver Oil Nor. 36 gal. bbls 17.50 21.00 
Gran powd, 100 Ib kegs. . Ib. .67 Ecce |) Seeinae erat i” = 74 Newfoundland.......... bbl. 25.00 
Bisulfate, 25 lb boxes...... Ib 1.48 Valerate.........-++002- 78 Collodion U.S. P. 30 Ib. dr.. .Ib. 13 14 
Blue Mass, 25 Ib boxes... .1b 84 Urea Hydrochloride, UsP.. Colors certified; 1 lb. cans, 5 Ib. 
Powd, 25 lb boxes... ... Ib. i Ss Bere ey CEA ARETE Z. og 54 cans 
Blue Ointment, USP, 50% 25 Rennet, N. F. 51b1:25,000...Ib. 2.95 3.50 Amaranth No. 107....... Ib: 2555 2465 
SS eee 91 Resorcinol, USP, 25 lb cans. I, 1.57 1.65 Brilliant Blue F.C.F......Ib. 13.25 13.50 
aad 30%, 25 meen “ib .64 Rochelle Salt, USP, 225 Ib bbl Erythrosine No. BIZ sscares Ib. 17.00 17.50 
'/3% mercury.......1b. ts Ao) rn ee 11 12 Orange Inds 85.5 ceca Ib. 2,55 2.65 
Calomel SO0lbboxes.....Ib. =... 1.15 Rock Sugar, 5 Ib boxes = +s 15 Ponceau 3R No. BGse.couclb: 5.25 S230 
rofnelish. ii} Ha a 2.65 2:95 Seectsrin, USP. 10 Ib cans... - es ; = Tartrazine No. 94....... lb. 2.22 2.65 
ide, green, jars.. sate 3.95 uble cans 5 ; = 42° 50 gal. <% 
Red, USP, '25 Ib jars. 3.55 Salicin’'USP............... Ib. ... 12.50 ee ee ae " 2.28 
fellow, USP, Mit 25 Te SALOL, USP, 100 1b drums..Ib. vais .90 Gelatin, usP, Silver 100 b. 
FOES ESR lb. 3.65 Saltpetre, powd, bbls wks....lb. .064 .08} Pia Neca eee 49 55 
Red | precip Powd.USP, 25 Ib. Santonin, USP, bulk........ Ib. .65 .70 Pure ‘Food, 50 lb. bbl.. 47 49 
boxe: Ib. 1.24 Saponin, refined............ b. 1.30 1.50 Glucose, (grape sugar) dry 70° 
White ‘preci, * Powd., USP. Seidlitz Ty mcomery 250 Ib bb. . Ib. .10 103 bags c-l NY ao 3.14 3.24 
SOM AIOKES 5 50 100. 0ie's 31 Silver Metal, American... .. oz. ae 293 Haarlem Oil, bot 6 aa. yon 
Salicylate, 25 Ib bot...... 2.32 Iodide, 16 oz lots. +08. ae nS te! (RCI RH ohne ees ross ae 3.25 
With chalk, USP. 25 Ib i Nitrate, 100 oz bottles... .0z. . 203 223 Imported, 5 gr. cs...... gross nels 5 
See caeersiccuncae Ib. .69 Nucleinate, bulk. ..+4 +02. sae oor Kaolin, Bags... 5s. .5.208 4s .06 .08 
Methanol, Pure Ic-1 drs... .gal .44 Proteinate .39 41 Colloidal” —— 209 Ib. tin 
— Salicylate, USP, 50 Ib SODIUM BENZOATE, USP: lined wooden drums... . lb. 15 ‘29 
Behe Taree lorite ee kovcaaine .40 .42 100 Ib bbls. Ib. .42 .47 Mineral Oil White, 50 gal. bbls. 
Methyiene Blue, USP, med 5 Ib Bromide, USP, 100 ib kegs. on ool Be 2 BOO o VIS. occ oss ce ced gal. 45 .50 
eed imiede natn eoee 2.00 205 Cacodylate, USP, 25 Ib 85-90 Mins cc secos a 65 .70 
Milk powd, 150 Ib bbls. At .09 .12 b. 4.75 5.90 125- <i vis.. ae «4 75 .85 
MORPHINE Alk, 5 oz tin. 10.90 10.95 Citrate, Usp, X100 Ib. box. a 334 354 290 v , vee s dB 80 .90 
Acetate, 5 oz tins. oo 8.75 8.80 USP V 100 Ib. box.. -263 .28 Sumaien 80. G5 MiScccoc sn ) 55 -60 
Hydrobromide, 5 oz ‘tins, = PO ith i ob N-F., a cS ek, aa gal. 70 aa 
US aa 8.75 8.80 DADICHNS. 5 sccsssecccID> Anes 1.33 145-155 vis...........gal 73 .78 
Hydrochloride 5 oz tins, id. oz Powder, 25 lb tins ib; 1.32 1.38 180-185 “ S eaereiavowate gal. 78 83 
8.75 8.80 Soln, USP, 25 Ib ., Ib. 1.05 115 320-330 ore 83 88 
Ethyl Hydrochloride, 5° ‘OF Hypophosphite, USP, Olive Oil, Edible bbls...... ) 1.45 1.55 
tins 10 oz lots......... oz. piles ee 4. I chee cen ee -. .60 165 7 Wax, ee, refined, slabs 
Sulfate, 5 oztins, 10ozlotsoz. 7.85 8.00 lodide, USP, 25 lb jars. . .lb. ate 2.75 5 @ 127 AMP. bags Ib .034 
Naphthalene Flake, 175 lb bbls Phosphate (Mono-Sodium), 150 @ 13 A.M_P. bags Ib. .03% 
OO I ETS Ib. .044 .05 OOS eer .28 .29 135 @ 137 AMP bags lb. -044 
Balls, 250 lb bbls wks. O54 .06 Di-Sodium USP, granular Petrolatum, ae, White, USP. 
Oxgall, Purified, 5 lb bot....Ib. 2.00 2.50 C79. WD BOIS S 5.00 bac ca vee .07} .08 MOO ND: TODD. x o.0:5 5 5:08:66 lb. .073 .083 
USP Extract, 5 Ib. bot.....lb. 1.80 1.90 Pyrophosphate, 100 Ib kegs Snow White USP, - Ib. 
Oxyquinoline Sulfate, tins...Ib. 8.50 Ore. Al... ce enpbaieaie site estates miecae .29 bbl. . Ib. .09 .10 
Pancreatin, USP, 100 Ib... .Ib. oe 1.90 Salicylate, 100 lb kegs. ‘Ib. .47 Rice Sesh 140 Ib ‘bags. . ‘Ib. .08 .09 
Paraffin, refd, 200 Ib cs slabs 118 ae nln USE. 100 Ib Soap Castile, bars 40 lb. Case 
-120 deg A .08 .09 RE EE ener airs 8 Ib. .25 Cs. — 12.75 
128- 2 oe MP Ib. .073 .073 Sulfocyanate, CP crys, jars Powd. USP 250 Ib. bbls... Ib. 4 23 
Se USP, 100 Ib oe (te): Jan Prac .60 Green, USP, 450 Ib. bbls... 1b. .073 074 
MEINE ois 05 5: 009 59/9 Ib. .48 .50 Spartein Sulfate. USP, 25 o Neutral, powd. 200 Ib. bbls. Ib. 18 .20 
Pepsin, USP. = _ 1:3000. “4 oak 2.25 BMG 6 ask ocscnwasvincwe .65 .70 Talc, Italian, oe: ston. 55.00 75.00 
ND 5 4 :0:0's eons 4.00 Single oz vial. PY Lf .90 French, 220 lb bags.....ton. 40.00 45.00 
100 Ibe: I 10000. . 22: ib, 6.50 STRONTIUM BRO MI D. E PUTO CMAN ices acircls « s.s/0.0: ove 3.50 5.00 
Peptone, powd., or granular USP, 50 lb kegs........ lb. -46 .47 Waxes, See Drugs & Spices 
186 The Drug and Cosmetic Industry Hebi2332 Noes 
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Acetoptenene = -§- Aromatics and Essential Ozls 





Acetophenene, CP, | Ib bot .lb. 
pint: C8 (Otcy!) 1 ib “ 


ee 
E i ‘diene 1 ib bot |: ‘Ib. 
C 10 (Decyl), 1 Ib bot... .ab. 
CT PIBIbOC. 6.600550 b 





Co B,D Re vie iccecens 
AMYL ACETATE, pure, 25 - 
COND coc oeancenewceees 
Butyrate, 1 Ib bot........ ib. 
Butyrate, 51D bot... <6. Ib. 
Cinnamate, 5 lb bot....... Ib. 
Formate, | Ib bot......s.005+ lb. 
Formate, 5 lb bot........ Ib. 
Phenyl Acetate, 1 lb bot... Ib. 
Salicylate, 100 lb cbys..... Ib. 
Anethol, 2. Ib bot... ..<:00:6% Ib 
Anisic Aldehyde, | Ib bot. .. .Ib. 
Benzaldehyde, USP, 40 Ib cb > 
EFC, 40 Ib chy. ....35.<...5. lb. 
Bene aie see Ethyl Ben- 
PORE rein creleigen cc asiseics 
ase oon. Lib bot: «+5 lb. 
Benzyl Acetate, 100 lb cbys. .lb 
Alcohol, 5lb bot.......... Ib 
BENZYL BENZOATE....... 
Medicinal, FFC........ Ib. 
Buytrate, CP, 1 lb bot... .Ib. 
Benzyl Cinnamate, 1} bot. Ib. 
Formate: 1 Up B66 s665.06:. Ib. 
Propionate, DAB 06 o0c:<6re Ib. 
Succinate, | lb bot....... Ib. 
Valerate, 5 Ib bot. .......6:6:0+ Ib. 
Bortieol, 816: Bot..6:..<0 56:<.0.45 Ib. 
Bornyl Acetate, 1 lb bot. a 
Bromstyrol, 25 lb cases. 


Butyl Anthranilate dom, 1 ie 


Cinnamic Acid, 5 lb cans.. cles 
Alcohol liquid, 1 Ib bot... Ib. 


Crystallizable.......... Ib. 
So Ree s 
Imported, 1 lb bot.....Ib. 
Citeal, 25 Ib cans... 60.0005 Ib. 
Citronellol 1 lb bot........ Ib. 
Citronelyl Acetate, 1 lb bot. . Ib. 
Coumarin, 25 lb cans........ lb. 
DECYL ALCOHOL........ Ib. 
Diphenyloxide, = ing tins. ...lb. 
Diphenyl Methane......... Ib 
Duodecyl pen Navara cnimenane Ib. 


Ethyl Acetate, og ant 5 |b om. Ib. 
Benzoate, 5 Ib _ 
Ethyl Butyrate, A "is bot. : 
Caproate, | lb bot........ 7 
Cinnamate, | ib oa Bracks Ib. 
Formate, 5 lb bot........ 
Methyl Paracresol, 1 Ib bot 
Phenyl Acetate, 5 lb bot. .Ib 
Valerate, 5 lb Bete coc oe. 
Salicytate, 5 lb bot....... Ib. 
Eucalyptol, ag 50 lb cans. .\b. 
Eugenol, USP, 25 Ibcans. ...Ib. 
Geraniol, 50 lb cases....... Ib. 
Geranyl Acetate, 1 - Dot... «ie. 
Butyrate, ] Ibbot........ Ib. 


Formate, I Ib bot Kugcereeoeieie Ib. 
Heliotropin, 100-10 Ibs...... Ib. 
TADONCER 5 5 asx a50.0 v0.00 3 
Hydrox: Byer | | eee Ib. 


Indol, CP, 1 oz bot........0z. 


— 1 Ib bot 100%.. 


Naanpeicieseadegart eda ib 

Beta SPO oe ey Ib. 
Methyl SEER reed eee: Ib. 
MeO BONO 4.6 ics,vi0:0'e.sigrcieine Ib. 
Iso Sete Jy ee a Ib. 
Iso-Buty eae, ‘ean bot. Ib. 
Iso-Eugenol, 1 lb bot....... Ib. 
{so-Safrol, 1 lb oe rekt Eiecnias Ib. 
Domestic, 5Ib bot........ lb. 


a from Bois de Rose, 5 Ib 


Linalyl Acetate, Hs 2 bot....Ib. 
Benzoate, | lb bot....... Ib. 
Formate, 5 lb fang Datvcaereé Ib. 


eee ee ee ee ee ey 


———— PIS bot .:.....< Ib 
Gum Slbbotimp....lb. 

Domestic, FIBDOt.. «5. “Ib 
Cinnamate, | lb bot...... Ib. 
Heptenone, | Ib _ piaie erase Ib 
Paracresol, | lb bot...... ip 


Phenylacetate, Fa Tb bo 
Salicylate, USP, 500 Ke ae Ib. 
50 Ib cases. 
Mirbane rect, 1, 000 ib ‘drs... Ib. 
Musk Ambrette I Ib cans...lb 
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Ketone | Ib cans. lb 
Xylene 5 lb cans . lb. 
Nerolin | lb cans. «he 


Octyl Alcohol 1 1b’ bo 
Oenanthic Ether Ib = 
Oleoresin Aspidum.. 
USP, bot and tins. . 
Capsicum, USP, bot and tins 





Cubeb, USP, bot and tins. .lb. 
Ginger bot and tins. «ABs 
Malefern see Aspidum. « Seabee 
Orris, bot & tins. 


b. 
Pepper, black, USP, Beats 


tin. cane 
Vanilla, bot & tins. 2 - 
Paracresol Methyl Ether. ‘> 
Paracresyl Acetate. ... 
Para Cymene Refd 110 gal 2 


PHEN ty ay easy —, 


50% 1 
Me LF, 50% 
100% 


Phenylacetic Acid 1 lb bot. 7 


PTPTB bot Diacetate 1 oz bot. 


Phenylebut Ricohol Tlb ak 


Phenyl Ethyl Acetate....... 


Butyrate 1 lb bot........ lb. 
Formate, 1 Ib bot........ Ib. 
Propionate, | lb bot...... Ib. 
Valerate, 1 lb bot........ Ib. 
Phenylpropylalcohol, 1 Ib bot 
Rhodinol, 1 ib bot... 6.6.2 “Ib. 
Skatol. 1 62 Bo€...0.- cece Ib, 
Terpinyl Acetate, 25 lb cans. .Ib. 
Imported, 25 lb cans...... 
TERPINEOL, CP, 1000 lb o 
“50 Ib cans...........1b. 
Absolute, 25 lb cans...... Ib. 


TOLYL ALDEHYDE, F.F.C. 


40 1D. CEEDOYS.. « 5.00:05:00's Ib 
Valerianic Ether see Ethyl Val- 


Ope 
Vanillin (Clove Oil), “USP “ib. 


(Guaiacol) USP....... Ib. 


Essential Oils 


Almond Bitter, eg 5 lb net. 


Bitter, ffPA; 5 lb bot..... 
Sweet, 56 1b cans. ....0+: ib 
Almond ‘Meal, 25 Ibcans....|b. 
Amber crude, 25 Ib tins..... Ib. 
Rectified, 25 Ib tins...... Ib. 
Amber liquid, 400lbdrs..... Ib. 
—— Black, boxes..... oz. 
WV DOMERE i 6cieccccceces oz. 
hemes Recs, 1 1D Boé..<..<. Ib. 
Anise Tech, 400 lb drums. . .Ib. 
ISP, 60 ine pon cava a ace Ib 


Apricot Kernel, 50 Ib cans.. ‘Ib. 
Bay, 25 Ibtins N. F. V., 50. 55% 


2 a a Ib. 


Birch, ‘Swett, Northern, 25 ib 






aero hatc: Wale a6sate . lb. 
Section, 25 Ibtins. lb. 
Birch Tar, rect., 5lb bot.....1b. 
Crude, 50 Ib tins.. «lb. 
Bois de Rose, tins. sees 
Brazilian . «<b 
Cayenne, tins. «olde 
Cade, 25 Ibcans........... Ib. 
Cajuput, i. 50 Ib tins. . Ib. 
Calamus, 5 lb bot........+- Ib. 
Camphor i. 1000 Ib drs..Ib. 
White, 400 Ib drs........ Ib. 
Cans, 50 lbs......... Ib. 
CANANGA, Native 25 Ib vm 
Rectified, 25lbtins....... Ib 
Caraway, eae 
Cardamon, NF, | Ib bot Ib 
— @. F 1G BObiccceccas 
Redist, USP, 50 lb cans... lb. 
Cedar Leaf, SOlbtins....... Ib. 
Cedar Wood, light, 1000 Ib - 
Celery, Tb hots... 5c ccccc Ib. 


Chau! Mahe USP Woo > 

apr ay | Ib — 
Leaf, 5 Ib 

cxmgogatta ‘Ceylon, “io 


eee ee 


Ib lb. 

pom, 400 Ib a. Sra erat deh ataece Ib. 
MONEE oo scrcc cae Ib 

Civet, Abyssin, horns....... oz 
con P, 30 lb cans..... Ib 
Ome ee 
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Coriander, gt 10 Ib bots. .Ib. 










Croton USP, 25 lb tins... ..lb. 
Cubebs, USP, 5 ” | ee 
Cumin, 1 Ib bot. «lb. 
Dill, 25 lb cans. «lb. 
Erigeron, 20 lb tins.-....... b. 
EUCALYPTUS Austl, USP, 56 
ib same, — eweeenwans Ib. 
Fennel, USP, $b Cis «63 Ib. 
ranium African, 25 Ib tins..Ib. 
Bourbon, 28 lb tins....... b. 
Turkish, 28 lb tins. -lb. 
Ginger, 1 Ib bot.....--..... b. 
Gingergrass, 28 Ib tins...... Ib. 
Grape Fruit. ook 
Hemlock, 25 Ib tins. -lb. 
Juniper Berries, USP, 25 Ib’ icin 
Wood, 50 Ib tins......... b 
Labdanum, 5 lb bot........ Ib. 


sadwdeaees t¢cndadaacae Ib 
Spike Spanish, 50 lb cans. . Ib. 
Lemon Ital, 25 lbcans....... Ib. 
California 35 Ib cbys....lb. 
Lemongrass, native, 50 lb cans 
Limes, expressed, 25 Ib tins. .Ib. 
Distilled, 25 Ibtins....... Ib. 
Linaloe Mex., 70 Ib cases... .Ib. 
Mace, distilled, 50 Ib tins... .Ib 
Mandarin, 25 Ib cases. .Ib. 
Musk Pods Cabardine, tins. “Ib. 
Musk Tonquin, tins, Pods. . 
Tonquin, tins, Grained. <<. 


MUSTARD, pote 1 hey bots. Ib. 


Artif, USP, 5lb bot....... Ib. 
Neroli Bigarade, 3 Pa } &1lb bee 
Petale, i Ib bot... 2232222 Ib: 
Artificial, 1 Ib bot........ Ib. 


Nutmeg, USP, 50 lb tins... .Ib 
ORANGE BITTER, 25 lb tins 


Peer eee e ewe nese eeenes 


b 
Sweet W Ind, 25 Ib tins. .lb 


Italian, 25Ibcop......... 
Orange American, P Cold pressed 
GMS ceneeuases b. 
Distilled, 25 Ib tins..... Ib. 
Spanish, 25 Ibtins....... * 


il Orris, concrete. 
Origanum, 50 = cans tech. . 


ix A ee ib. 
Patchouli, 5 lb bot. «ols 
Pennyroyal, dom, 25lbtins. Ib. 
Imported, 25 Ib tins...... Ib. 
Pepper RIE UNi sa ce ccucdeds 
ree, nat. 60 Ib cases Ib. 


edis, USP, 60 Ib cs...... b. 
Petit Grain S'A., 25 20 tins. . Ib. 
French, | Ib bot. ones 
Italian, 25 lb tins. b 
Pimento Leaf, ae Ib tins... 1b 
Berries, 25 Ib tins ........ b 
Pine Needle Siberian, cans. .Ib. 
Pinus, Sylvestris, 25 lb tins. . Ib 
Pumilio, USP, 25 Ib tins... 2 





00 1b drums....... 
Tech, 254 Ibe tine.. peecesioas Ib. 
Rue, 1 ib bot............6- Ib. 
mae gy E Ind ,USP, 
ee errr Ib. 


W Indian yi eety 25 a 


Sassairas, ‘USP. ERS ‘Ib. 
Artificial, 1000 Ib drs, 60 Ib 
COEisesscecacccisenees Ib. 
Safrol, cans Ib. 
Sage, Dalmatian, 25 Ib. cans Ib. 








Savin, SO1b tin’... ..0s<c0ee Ib 
Snakeroot, Canada. ..-+++-- Ib 
SPEARMINT, USP, 50 Ib tins 

Spruce, 50 lbtins.......-... 
ansy, American, 25 Ib tins. .lb. 
Tar, 50 ga ine ceseaeues 3 
USP, 50 gal bbls......... Ib. 
Thyme, red, NF, 25 Ibtins. . Ib. 
ite, NF, 25 Ib tins..... Ib. 


Tech, 110 lb drums... .. Ib. 
Turpentine, USP, rect cbys. . Ib. 
Vetivert Bourbon, 10 bot... .Ib. 

Indian, 1 _ — Raadeweees Ib. 


Java, Pi bot. cess Ib. 
Wine, heavy, 7 ‘tb BOEi én Ib. 
WINTERGREEN Gaultheria, 

tre, 25 iti... «0c Ib. 


Southern, 25 Ib tins... .lb. 
— see Methyl salicy- 
Wormseed, Bait, 25ibtins. . Ib. 
Wormwood, dom, 25 Ib tins. .Ib. 
bis Ylang Bourbon, 10 lb tins 


Ib. 0 
Manila, ii DORs accenas Ib. 22.00 
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Aconite Root D da J 
Pennyroyal Leaves y u y4 J a nN _ Z C é S 

Aconite ng 44-00 _ AZ 16 “ Imp = Aig ay Ib. : é Hydrangea Root, bales..... Ib. -06 .07 

Agar Agar, No ales * -47 .50 HAMO:’ Li 

and Agar No. 2, bales... .. Ib. .42 .45 Rornan, —— (cnnbee eee ma oa .28 — ROOT, Cone. 75 80 
IMOnGS Meal... ....0+00000% Ib. .20 25 Hungarian, cases......... 14 sid Sind: 330ib bbls. | Ib. “90 “95 

— rac. 7 ceeccecvce _ y4 4 oar Willow, powd, bbls. b a _ Nicaraugua. 125 1b. bagslb.  /60 EG 

anet : ‘ , Pow Beccvnnee : : 

ALOES. Cape, 400 lb cases. Ib. 109 10 Chestnut 0 _eeapadiarleite I 107108 Isinglass, American, 130!besss = 5 on 
Curacao, 140 lb cases..... Ib. -10 al Leaves bales.........+0s- Ib. 05 06 Russian (Beluga), boxes...Ib. 4.50 be 
Socotrine, fc 300 ib és Ib. .28 31 Chicle Gum, 200 Ib. bales... Ib. <27 -30 abomndibenvestbales Ib. “10 ait 

Althea Root, bags.......+ +. Ib. 114 116 | Chiretta, bales............- . we «ai jan “pega age ae 

A E CASES. «ons ve eevee Ib. 13 13 Cinnamon, Ceylon, No. 1, bales a a ee ? : ik, ote 18 

elica Root, bags........Ib. 1B n | ) Meececeepeeen nce. ccoee , 14 | gpeBBnccncinis crease c cine se . 

Angostura Bark, bags ib I8 SS f19 No. 2'bales.. Ib, 100k | 110 sous Paws a 

Anise Star case. . a iz ING; S:GIES... os ov:0r0s:s 114 wae JUNIPER BERRIES, "125 Ib 
Spanish, bags .08} .093 Clover Tops, Red, bag: PP | .09 okt io Ib. 05 054 

ARABIC GUM. Whit - “ — oo 135 ib bbl. — ot .10 Pg EEO Bu "16 "18 

ags = : inea R 5 ane Fee Nth eae tense 
Seconds, 220 lb bags. Ib. 3114 CSilVer saa: : ne 45 se —, Gam, No. Posideie, . lk 
sao glia i a. “06 06} ates, Chak os 05 "06g Db ls... soe ceeseccceces i e 
Powd, USP, 300Ibbbis....Ib. 11013 Blue, bags..... oo of | Gee iad cee. IB 500155 
Areca Nuts, 100 Ib bbls : 05 07 Colchicum ‘Roo y bags. . nae 73 ‘2 Hole Khas, (40 lb bees... ...2. ‘054 ‘06 
‘owad, Sescccecs ‘ «+ AD. ° . 3 235 

Amiatiowersbaléescib. 08 0) | COLOMBO RGGHbagss te 03 “Go | ach Slinger Rome Bee ae 
ees eee Ib. = .40 41 Colocynth Pulp, bales...... Ib. 12 13 VeureliBericscbaas.. Ib 08 09 

Arrowroot, St. os powd Coltsfoot Leaves, bags...... Ib. .06 .07 Leaves, Greek, bags......1b. "044 “05 

Anatocttis Sébibcases. I ig 17 | Conturtogo os & ts Italian, bales... ++. .-Ib. No stocks 

oetida cases. oeee o le a. is maurango Bari Ll Se # ° 
ziaieivieivis = Ib. 32 -33 Coriander Seed, Morocco, bags Lavender Flowers, Ordinary Ib 43 38 

Balm Gilead Buds bags... rhb. ey) .23 re a aieeseee ena bb. - = Lemon Peel, bags. lb "08 ‘09 
jalmony Herbs -10 -12 —o “2s ae Aare b - : Sees Se eee 
BALS AM COPAIBA Para, 80 Corn Silk, CARI ib [054 1063 LICORICE ROOT, Whole «4 < rv 

i errr lb, 16 “17 Cotton Root Bark bales,...lb. _ .06 .07 Resta OS 07 
— = agai USP, 80 Ib : Cowhage, I oz tins......... Ib. 1.00 ae Spanish Natural bales. . cals 4 54 _ 
theeeh eb 666 O.6ne ms Ib. .18 .22 Cramp Bark so called bales. . Ib. -06 .07 Powdered, bbls. Abs 6 43 

Peru, | 120 lb cases, eelb. 85 .90 True, bags. oe erib: 2 27 Selected Cases......s.. Ib. “06h 

Tolu, 90 Ib cases......... Ib. 72 82 Cranesbill Root, bags....... lb. —-.08 .09 Cutting, 125 lb bags. . vin : 

Barberry Bark, of root, bags Ib. 154 . 164 CUBEB BERRIES, XX bags Turkish, 150 lb bales..... .O5 ete 
Bayberry Bark, bales.......Ib,  .07 .08 aes oe 31 Linden Flowers” with  iesves, 18 19 
* i eee Ib 15 S17 Powdered, boxes......... Ib 23 35 BROS, oochesiecsisces cae a ais lb. Do 
BELLADONNA LEAVES, bale Culvers Root, bags......... Ib. ll oz ___ Without leaves, bales. - . : 3 “14 
saueeee iektcsseaesnceiDs <alD Ale Cumin Seed, Malta bags....1b. No stocks Liverwort Leaves, bales. ....1b. a 16 
Rant ags o.oo nous Ib. At i Morocco, bags......+..+- Ib. 093 10 Lobelia, Herb, bales. . Pe) | >) . 18 

Bees Wax, White, cases..... Ib. -30 34 Cuttlefish, Bae Trieste, Stra MEM RONEER cio arene = a; 3 

Yellow refined cases...... Ib. at 24 <eoe aw ualeinen ces meses. * b, 19 2D i & Root, — a. ib 145 1°50 
7 upulin INS. ..+06 oo AD, . . 
eeninin v Crude Ba Bags. xes sa I ‘a6 1 ee Petes: ea a a3 = 2 pee te 8 Ib. cases... -Ib. oak 23 
AUMBLTR, CAPES o:0:9:000 0006 18 .20 Broken, bales..........Jb. , tae MACE SIAUW, No. }, “cases 
— ee Root, Pee Damiana Leaves, bales... ... Ib. 18 SAO: - i]s eres ee Sener ee Ib. 28 29 
A ERE Rie ei ie RE IA -08 .09 Dandelion Root, Imp. bags. . lb. 09% -10 Banda No. 1, —— apn SS Mees -36 
ie 2 pa Seaee see -08 -09 Deer Tongue Leaves, bales.. 1b. .07 -09 Batavia No. 2 Be... lb. >| ae 
Black | Indian lemp Root, ioo Digitalis Leaves, bales...... Ib, 14 ad Malva Flowers, caer a. lb. .60 .65 
Sicietalelsisaie teste aie -10 hf wood Bark, Jamaica bags imagiers: | =20 i 4 

ieee eee tenes ib. 10 Se Beer costae crc. io. 07 .08 wee - = "13 

Blueflag Root, bags........1b. mb sie American bales........-- lb, 06} a Manaca Root, bales........ Ib. 20 2) 

Boldo Leaves, bales....... -. 15 .17 Doggrass Root, USP, cut bags Manna, Large Flake, cases...lb. .40 45 

Boneset Herb, bales........ b. -08 | Sa: (RR SPREE PA Beg eee b| Pe fe | AZ SmallFlake,cakes...... lb. 25 .30 

Borage Flowers, bales...... ib, m UA 19 Dragons ~— Mass, cases. . Ib. 80 85 Sorts, cases. . a abs 45 50 

Broomto op Herb Cu Cut, bales. . Jb. 07 08 Reeds, boxes............. Ib. .90 .95 Mandrale Rock. bags. hee lb. 08 .09 

onia Root, bags........ Ib. .09 -10 Genimaces Root bags. ..<.::0:2 215 -16 Marjoram, He rr on cores . 

BUCHU LEAVES § Short, 250 lb. Elcampane Root, bags..... “Ib. .06 .07 French, No. 1 bales......1b. .19 .20 

bales. cateieaae peuanghe lb. .20 22 Elder Flowers, bags. . ery 13 .16 German, bales........... Ib. 16 17 
ee ee =a. G4] .80 Elemi Gum, 85 Ib panes: ~dib. -094 -10 Mastic Gum, 120 Ib. cases. .Ib. 30 .32 
Buckbean Leaves, bales ..... 1b. .084 .09 Elm Bark, bundles..... -14 717 Matico Leaves, bales. ...... lb. .20 eon 
Buckthorn Bark, bags. A | eee! ae yf Grinding bags. . 08 .09 Mezereon Bark, bags.......lb. «15 .16 
rries, bags. cme .29 34 eae tal bbls... Pe | RY .16 Millet Seed, Yellow, bags. . . lb. .024 .03 

Burdock Root, a. a -07 -08 dra Vuigaris, Ib. -05 -06 Montan Wax, Crude, bags. . Ib. .04 .044 
PNANINNG 5 ocssess evn lb. 30 bes ERGOT, 150- 200ib —- ni |e 39 45 Bleached, pure. bags..... Ib. Be Ry 

Burgundy _ Pitch, "110 stand Eucalyptus Leaves, bales. .. .Ib. .05 06 Moss, Iceland, bales........ Ib. 09 By |! 

gross for net........... -08 -09 Euphorbia Pilulifera, Herb eB Irish, Bleached, bales .. . .Ib. .10 212 
Imported. . noses ‘Ib. 10 ll OS aca cy saecosseeens Ib .05 .08 Mullein Flowers, tins.....-. Ib. 90 195 

Calabar Beans, bags........ Ib. mE 16 Euphorbium Gum, cases... . Ib. 14 20 Leaves, bales... 2 NBs 07 .074 

Calamus Root, blichd cases. . Ib. “2p 27 Fennel si French, bags... _ .064 .07 Musk Root, Russian, bags. a .06 .07 
Unbleached, bags. Ib. +07 -08 German y teense ese es -08 09 Myrrh Gum, 200 Ib, cases... .Ib. .20 ia 

Calendula Petals, imp bales.. ‘Ab. 45 .48 Foenugreek Seed, 200 Ib i. Nutgalls, Chinese, bags. Ib ae on 

Calisaya Bark, bales........ .19 AD) AB) SL et cere alone ais op os ee ota = .04 .04} Aleppy, bags Ib aoe .20 
Powdered, bbls.. 2.2.1... Ib. .24 25 Fish Berries, 100-125 lb bag 15 - lo pl bags. . Ib Os: i5 

Canary Seed, South America, Flax Seed, Whole 182 Ib bbls. ib. 05} .06} Nutmegs, 110's cases. b ‘103 11 

BEBE ceiceu wiciecelcaits sere Ib. .033 -03% Ground, 180 Ib bbls. ..... Ib. 06 073 75°s & 80's cases.......lb. 124 .13 
NING ios co cars ohcnee Ib. .034 .04 Fringe Tree Bark or Root bags Grinding, bags..... ..Ib .18 .19 
TICK PSP epee meee lb. 033 OEM 1s cennwiselersiewie clo wisiie'steiee ib. 10 2 X-VOMICA Butt ba 

Candelilla Wax, bags. . . Ib. sae .14 Fumigating Pastiles, boxes. .Ib. .28 220 NUX- — i 05 06 

Cannella Alba _ bales. . .Ib 2 .26 Galangal Root, bags........ Ib. -08 .09 Powdered’ 200'lb bbis "tb: 08 “09 

Cannabis, U.S.P...........- Ib. 16 .23 Galbanum Gum, cans...... ib. 285 .90 Oak Bark ~o “ib 1053 106 

Cantharides, Chinese, cases. _ 1.00 1.05 Gamboge Gum, 100 Ib cases. . = 45 50 Olib ar — oe es 2 : 

Powdered, boxes....... 1.15 1.25 ets ty cases. 5 .60 i Siftings jum Ib 06 07 
Russian, cases. .......... 3 No stocks Gelsemium Root. bags... .. — .07 .08 T 1 —. ebeaess o**<9) ib. "19 31 
Powdered, err No stocks GENTIAN ROOT, bags. .. .Ib. .093 . 103 Ne. 2 SO i OO RORS Ib. 13 “15 
Caraway Seed, African, bags N . ——— 3, bla ba esis a Oe <—— = _ 4 5g Sahih led iptiae Ib. “09 “10 
Sakae ning shire aa aN w ion en lowdere s, boxes. : : Se in ae galas ed “00 ; 
Dutch, I1 Ib bags........ Ib. 08 Ginger, African, bags....... Ib. .05 .00 Opium Guim, USP, canes om : on ge 

Cardamon bleached, cases. . .Ib. “88° .93 Jamaica Grinding bags... .1b 10 Bb) Powde wr a... 13,00 14.00 
Decorticated, cases....... lb. “50 52 Cochin ABC & Lemon, bags O ow Flow eae 5 “35 "30 

a Wax No. 1, 100 = a ee ee ae goo By mg pod eee p thos Ib ‘08 09 

REG nce sagawv ese casewe's 22 . aig oot, cultivated cs ‘i : a : ui oe Ae i i 

Cascara Amarga, 150 Ib bbls. Ib. ee 30 Wild Southern, cases..... Ib. 11.00 13.00 Sweet bags,......++.++5 Ib. -07 = 
So called bales........... Ib. > .30 Golden Seal Root, Ags .36:54 b. ‘05 .70 ORRIS ROOT, Flor. bid. m3 

CASCARA SAGRADA, Powdered, ORES Ss cine sass b. -90 |S (SR (aia SA bh et SIRS. 1 .074 08} 
RP PUMDRTALs15inigis\nisisiniesln or Ib. vl a2 ler; Datrels... .<006 <000 b. 35 -40 sang ac 200 Ib bbls. . 12 ~13 
Le SS ers 10 a Grains of Paradise, bags. . . .lb. .10 Fa ps Verona, bag - 3 .06 .07 
eS ere .09 .10 Grindelia Robusta, Herb, bale Seka econ 200 tb bbls. - Ib. - 10} ot 

Cascarilla Bark, quills, bales. Ib: 65 i (ies PR Ro rs SRR Saas b. .07 .08 Fingers, boxes. ........-- b. .80 85 
Te | ee lb. .50 cae Guaiac Gum, 150 Ib cases... . Ib see: .26 = Wax, Brown, Hard Ib. pais ciate 

Cassia Batavia No. 1 bbls... .Ib. .07 -073 Strained 75 Ib cases.. .Ib. .70 ae: maps iaible(gceisieicieie sisiaie b. .24 25 

Shortstick, bales. ...... Ib. .06 .064 Guarana, tin cases......... b, -60 .65 Green, Hard, bags....... b. 25 oe 
Batavia No. 3, bales...... Ib. .054 .06 Hellebore Root, Black, bbls. Ib. .054 .06 Yellow, Refined, Bags..<3.. b. .20 25 
China Select Rolls, cases. .Ib. .02; .034 White, 250 lb bbls. ....... b. i I: 14 Papain, Crude, 150 1b cases. . Ib 1.40 1.45 

Broken, bales.......... Ib. .054 .053 Powdered........eee0. b. as .16 ure, Powdered, 10Ibbot..Ib. 1.50 1 
Saigon, thin............. Ib. .194 .20 Helonias Root, bags........ Ib. w25 227 eng |e a b. .20 23 
AER OMROS 55550 cin am nines ore Ib. <7. 18 Hemp Seed, bags........... Ib. 022 03 Pareira Brava Root, bags... .{b. £3 .14 
Fistula, baskets.......... lb. .10 a i Henbane Leaves, USP, bales. 1b .07 .08 Passion Flower, Halse? 3. ~ .04} 054 

Catnip, Herb, bales.......:Ib. 15 -16 HENNA LEAVES, bales. .. . Ib. .07 .08 Patchouli Leaves, bales 5 16 

Celery Seed, bales.......... Ib. 36} Yd — PSO ois caiwinnaiciein aie b. .10 By) Pennyroyal, Herb, 100 Ib se 

Ceresin Wax, White, bags...Ib. .10 15 Hops, bales es .30 Bc a MRSS Ron ni a 08 09 
Yellow 200 Ib. bags Laue Ib. .09 sae Horehound, ‘Heth, “bales... b. .07 .08 Leaves, 100 lb bags.......Ib. oka By 
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Peppermint Leaves 


Drugs and 



































Yerba Santa 
_— LEAVES, inp - ‘ Sassafras he: ny Ordinary, bales o> Re Yous Fees FS be weaned ee a ; sb 
TRUEREE ETE ETT . . ect, er 212 . tenet oe le . . 
ery poe nosy PROSE ee ; a . zo Severy Leaves, bale - ‘ ‘Ib. ; iy ry Thus Gum, 450 Ib bbis. . . . :Ib. .054 .064 
i Leaves, bags..... ‘ ‘ w Palmetto Berries, . ; 
Pimento Select, bags. . . 044 105 Scammony Resin, was bean. ‘Ib. 1.30 1.35 French, Mag bales. —-— & ' “033 
Pink Root, True, bags. . 25 ys Gen O cc vcccescaase Ib. 06 07 Timea Mietic-. .<.c02ccce, Ib. "31 22 
Pleurisy Root, bags.... 13 14 Senega Root, ee b. Ps .40 Baric bundles ESS see Sees lb. 31 “22 
Poke Berries, bags Rsle secs ned 15 -16 SENNA ALEX.., 150i cases b. -20 oan "Vealeal Eleni, Aviacattice Ga . 
Root, 200 ib pa Saaae cs Ib. 06 .063 Half leaf 150 lb bales. ... Ib. .08 .10 1.40 1.50 
Pomegrant Bark of Root, bags Sifting, 400 lb bal ales. . .Ib .08} .093 Bei ies. mere ae “60 “70 
naa RISENER Ib. .28 —-.30 Tinnevelly, Bold, 350 Ib bales Savtanan 65175 
Bark of Fruit, bags....... Ib. -20 ae ob | dagecatose ee nacccois .09 abl ‘Veanaecian a No i; 100 iP. S $ 
Bark of Tree, bags....... | a © 18 Medium Leaf.......... Ib.  .07$  .084 yo ib 72 37 
POPPY FLOWERS, Red, bags Sr aee oo. kc cocececs b. 06 .08 No 2 eee moe ne Ib. : 57 “62 
'° ib 40 45 Ps cg ON peas b. “08 -09 Mees C660 weieuceeeee oe ib. "49 52 
Seteiieemenacceucecat: ; ; nanos dsc aa Sigeaddvacuadsoaedslen 47 52 
P rickly Ash B ee. « . vik ae : , ; Hi } Serpentaria Root, Oo b. eae .33 Powdered, 50 Ib boxes... . Ib. 45 “ 
Northern, ba + Ceaoeeee Ib. 111 2 Simaruba Bark, bales... .. .. b. «24 .20 Turmeric Root Madras, bags.lb.  .06 1064 
Berries, bags. Besse: af "20 21 | Skulleap Leaves, Eastern, mab ee ‘i Aleppy bags....-+..++. lb. -054 -06 
P: s Pine, bales........ .15 My SS St ee et, ‘ eo Os ‘ oa ‘ 
Psyllium Seed, Black, bags. . .08 LE OE cq oe eee ee es 14 +24 CR Os oc ceca ce cess Ib. ell mY: 
Plantago Seed, Blonde, Bags. i 05 064 Skunic Cabbage, Natural, bales i 3 Turpentine Vesies True, 80 Ib 
ute Seti bageeccssdbe ML UA2 | Snake Root “Canali Nata cyte Bis cates 72. tle 
Pvp pure, 200 ibis 20.12 alana Stripped, bags:--Ib- -¢, «43 | Valerian. Root, Belgium | oe » : " 
Guebracho, bulk. 425 Ib. bil. ib. So tt "Gut, 125-175 ib bags... Ib. 034-00} ' ‘ 
sastesg og ml of okngggs gle : Me Crushed, 200 Ib bbls....Ib. 9.15. VANILLA BEANS, Mexican, 
ag oy bags . 1.10 l 55 Powdered, bbls........ Ib. "09 10 i eee Ib. 3.00 4.00 
R ape Seed South pa : . Spearmint | Leaves, “Krein, “ ‘a Cass, oom Canes. eeccueees ‘ ib. 2 0 a 
en é Rin nee ten : . urbon, Cases... .....-. ers 2 
Memes re ed < Spermaceti, ‘blocks, “cakes, cases Vetivert Root, 10 100 Ib bags..Ib. 20 «a2 
Dutch, bags. . 05 054 21 3 Vv . 
eh aeme es Edetenececdees ‘ ‘ iolet Flowers, ba; od 00 85 
Raspberries, Dried, bis. . ‘Ib. «22 32 | Nea sen eenpebstats » 20 .22 Wahoo Bark of Rest, bags. . Ib. 28 30 
Senne Moet bags. ees fb. VW 1 Spikenard Root, bags....... Ib. 07 -08 Bark of Tree, bags. ...... ba 3 .14 
Rhubarb R e HL Riais.ecieie's “/- 7 "18 Squaw Vine, bales. . oo calito oh} 12 White Pine Bark, cesed, bags 
gy naect sew gt» —_ 2 a Sauills, White, tested... ee cos: Ib. .08 07 White Bota: Bask begs 222. Ib. .05 96 
i 0 “a owdered, bulk........ . yb ite Poplar Bar ags. r ° 
oe erie poses 1% ‘38 33 Stavesacre Seed, bags..... Ib, 13 14 Wild Cherry Bark, Natural thin, 
Faking ran Mage Sigg a =z ico oe “4 sti —- a Root, hace Bees a . 06 .07 AS SS a Sip Ai RES Ib. .06 .07 
Red.. 3 ‘b. . 45 ; 50 Stone Na, bags escecceeces ib -07 08 Rossed bales...... _ .09 .10 
Rus Pick bales. * iii "18 0 St. Ignatius Beans, bags, . vlb. Re 0 waa tisk Rossed, bales. vl ’ 04 08 
yD: DAWG s 5: 6:6:0:001560 b. : 2D |} Se pepe es Benue ‘ ag "06 ’ , ‘ : : 
a oe ie at) “14 STRAMONIUM LEAVES, Willow Batic, ie ; Gs [00 
si eae ’ A. = aanncvedeuccevcu .10 ll wee? ags. weecele ye ‘- 
ee: can 4 bale evteees omg. wo wis semen thik "Kai , 4 Bp wee wert = = 8. 190 87 
a encia, CONS. cose By We ags. oe ID, 0 : ormseed, American, bags.. «V0 . 
Sage Dalmatian, bales eee “bp. 3 be D 05 3 Styrax ete pees 3 3 26 i 2 5 Wormwood, Herb, Imp. ‘k bales ~ pa 
andarac im, S..80. «42393 «429 #£#.|,| . SsOMUIMe, WO. 2.2. ee ee ewes “F7O @ # ;} jii@F fF __ __ wesevereecccvcesceccces le . . 
Sarsaparilla Root, Honduras, Senleee Seed, bags Calif. . 05 .06 Yellow Dock Root, bags,.... Ib. .07 .08 
DAMA Dccscenscecsse Tce 55 .60 South American, bags. . No stocks Yerba Mate, bags.......... Ib, LS 18 
Mexican, bales........... {b. 13 14 Tamarinds, bbls. .......... OF 06 SE Or oo sc cenouad Ib. -07 .08 











OD 
Finest chedaibat 








The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 
POULTRY GRADES 
For animal and poultry feeding 
Highest vitamin potency 


Packed in barrels or drums 
Write us for quotations 


BOTANICA PRODUCTS 





BRAND 
dicind guality 


Over 800 Varieties 
The largest stocks of Botanical products 


in the world 


(DRUGS AND ALLIED MATERIALS) 


Laboratory Controlled Quality 














BRODR. AARSAETHER *: 
AALESUND , NORWAY 























P.R. DREYER Inc. 


Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 











For Spot Delivery or direct shipment from Norway TRAGACANTH 
KARAYA ARABIC 


assures the Manufacturer in every 
line the highest quality material 


Producers of EVENIZED highest 
quality Powders of: 


Our NEW PRICE LIST JUST ISSUED 
comprising over 800 Crude Botanical 
litems is available upon request 


§.B. Penick & Company 


CHICAGO PHILADELPHIA N: 
LOS ANGELES SAN FRANCISCO DETROIT 
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Professional Service 





BENJAMIN T. BROOKS, Ph. D. 
Industrial Research 
25 YEARS’ EXPERIENCE 
WITH ESSENTIAL OILS 
£ 


114 East 32nd Street New York, N. Y. 








A 
? VITAMIN )) UNITS ? 


Check the potency of your cod 
liver oil by biological assays, re- 
liably conducted according to ap- 
proved American methods. Fees 
are reasonable and will be submitted 
on request. 


FOOD RESEARCH LABORATORIES, Inc. 


Philip B. Hawk, Director 


114 E. 32nd St. 
New York City 


Member 
Ass’n Consulting 
Chemists and Chemical 
Engineers. 








LAWALL & HARRISSON 
Charlies H. LaWall Jos. W. E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 
Legal Testimony 
214 South 12th Street Philadelphia, Pa. 








PEASE LABORATORIES, Inc. 
39 West 38th Street New York 
Complete Analytical, Consulting 
and Research Service 


Foods, Drugs, Cosmetics, Soaps, 
Antiseptics, Specialties 








H. A. Ser, Ph. D. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U.S. Dept. of Agriculture 


Analyses Made * Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis o, 


E. B. Purr, Ph. C., B. Se. 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foods a Drugs 

Proprietary Medicines Special Formulas 


Pyrethrum Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 








Professional Service 


Patents 
A [ Z.H, POLACHEK 
YOUR IDEAS 
TRADEMARK ev EXOD Meee 
REG. PATENT ATTORNEY PROF. ENGINEER 


WHAT IS YOUR INVENTION? 
Send me a simple sketch or a model for 
Confidential Advice—Do It Now! 


Classified 


























Help Wanted 





WANTED—LABORATORY MAN 
PHARMACEUTICAL MAN, to take charge of 
small laboratory in Chicago; must be thoroughly 
competent in granulating, tablet making of various 
kinds; do coating and know something about 
making elixirs and syrups; good position with an 
old reliable firm for the right man. In reply give 
your references, age, experience and compensation 
desired. Box 867, THE DRUG AND COS- 
METIC INDUSTRY. 





Experienced SALESMAN, having established trade 
in the Perfumery and Allied Lines, wanted by an 
old established Essential Oil and Chemical House. 
Good opportunity for the right man. Box 872, 
THE DRUG AND COSMETIC INDUSTRY. 





COSMETIC CHEMIST, registered, thoroughly 
competent, part time for two months, then steady 
position, Mount Vernon, N. Y. Address P. O. Box 
394, West Chester, Pa. 





Specialists for 96 years in the manufacture of dur- 
able loose leaf scrap books—a distinctive loose leaf 
scrap book, size 12” by 94%” with fifty folded 
leaves, which may be replaced or added at will— 
sent postpaid for $1.60 net. Asa L. Shipman’s 
Sons, ESTABLISHED 1837, 100 Chambers St. 
New York, N. Y. 





Chemists Attention 
FACE CREAM SYNTHESIS, Copyright 1933, 
the most correct and complete guide for close 
duplication of any face cream. Mailed C. O. D. 
anywhere for $1, including all charges. Write to 
Pag Co., Professional Bldg., Wallingford, Conn. 





POWDERED EXTRACTS—We offer Powdered 
Extracts Hydrangea and Colchicum Root at very 
attractive figure. Extracts prepared by responsible 
drug manufacturer and guaranteed satisfactory in 
every respect. Box 873, THE DRUG AND 


COSMETIC INDUSTRY. 


Classified 





Business Opportunities 





EUROPEAN CONCERN established 1802 
Manufacturers of Essential Oils and Synthetics, and 
Dealers, Importers and Exporters of Balsams, 
Pharmaceutical Chemicals and Botanical Drugs, 
want to establish direct Sales Agencies in the 
U.S. A., Canada and Cuba. Box 869, THE DRUG 
AND COSMETIC INDUSTRY. 





FEMININE HYGIENE JELLIES, SUPPOSI- 
TORIES (VAGINAL, RECTAL) TABLETS 
(EFFERVESCENT, DOUCHE) POWDERS, 
OINTMENTS. Catalogue free. Southport Chem- 
ical Co. 261 Greenwich Street, New York. 








WANTED: New York, Chicago, Boston, Phila- 
delphia, and St. Louis representatives calling on 
manufacturers of liquid products to handle line of 
necessary equipment; commission basis. Box 874, 


THE DRUG AND COSMETIC INDUSTRY. 





Situations Wanted 





TABLET MAKER, understands granulating, 
compressing, coating, effervescent salts, formulat- 
ing, weighing; also dry manufacturing; go any- 
where. Box 878, THE DRUG AND COSMETIC 
INDUSTRY. 





CHEMIST, specializing particularly in cosmetics 
six years experience in laboratory of leading per- 
fumer and also well-known cosmetic supply house, 
desires either full or part time position in produc- 
tion or laboratory work. Box 870, THE DRUG 
AND COSMETIC INDUSTRY. 





Position wanted by drug salesman with many years 
experience in sales department of large pharmaceu- 
tical house, Box 877, THE DRUG AND COS- 
METIC INDUSTRY. 





TECHNICAL GRADUATE desires position with 
reputable firm as assistant in perfume and cosmetic 
research laboratory or to take charge of production. 
Several years experience. Good references. Box 


871, THE DRUG AND COSMETIC INDUSTRY. 





Equipment for Sale 





FILTERING AND BOTTLING EQUIPMENT: 
Ultra-Fine Asbestos Disk Filters, $12.50 up; 
Asbestos Filters and Filtering Materials; Asbestos 
Disks, all sizes; Vacuum and Gravity Bottle Filling 
Machines; Glass Lined Storage Tanks; Portable 
Electric Mixers; lowest prices. SCIENTIFIC 
FILTER CoO., 3 Franklin Square, New York City. 





Equipment Wanted 





One Polariscope, one Students Microscope. Give 
complete specifications, price, age and condition. 
Box 875, THE DRUG AND COSMETIC IN- 
DUSTRY. 





Hand filling machine for ointments. Give specifica- 
tions, price, age and condition. Box 876, THE 


DRUG AND COSMETIC INDUSTRY. 








& > 






Birmingham 
St. Louis 





NAVAN 





THE NEW DENTIFRICE BASE 


Send for generous sample and technical data on this new base 
developed by the world’s largest dentifrice base producers. 


aw  § THE ILIFF-BRUFF 
ronno CHEMICAL COMPANY 


DIVISION OF THE SWANN CORPORATION 
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ERanmnolin 


Us S..B; 
Superior Quality 


| 
Write for samples and quotations | 
| 


Manufactured by 


AMERICAN LANOLIN 
CORPORATION | 


Lawrence ? 











Massachusetts | 








BENZOL PRODUCTS COMPANY 


237 South Street, Newark, N. J. 


Manufacturers of Fine Chemicals 





OXY-QUINOLIN BASE 
OXY-QUINOLIN SULPHATE 


and specialties from this base 












Pact ek at See et 
Bi: aR PIP fo sae 
a ea eneen <O Seaiesa sy 


‘Cle Sv. CHARLES 


©. cupying An Ontire LBlock on the EGoudeall 
ATLANTIC CITY 


A Smart Hotel in America’s Smartest Resort 
Atlantic City 


is more than a ‘’summer resort.” It is a 
health resort to be visited any season 
with lasting benefit. Spacious Sun 
Deck occupying an entire block— 
overlooking Boardwalk and Sea 
—Ocean View Lounge— 
High standard of French 
and German Cuisine. 
Garage 


IDEAL CONVENTION FACILITIES 
RATES GREATLY REDUCED 





Beb:.°83: Soe 2 





CRUDE DRUGS 


WHOLE AND MILLED 


COSMETIC RAW MATERIALS 
Ran NAL TACCTACCAN IIS 
QUINCE SEED — KARAYA 


PEEK & VELSOR, Inc. """tea0 


100 Gold Street NEW YORK, N. Y. 


COSMETIC 
CERTIFIED 
& VEGETABLE 


COLORS 


Saponine—Chlorophyll 
INTERSTATE COLOR CO., INC. 


41 Park Row Suite 817 New York City 





GERANIOL 


for Soap 


In various grades to meet every 
requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 


Business Established in 1869 


PSYLLIUM 


Its Cultivation 
Therapeutic Qualities 
Commercial Future 





Send for **Psyllium Seed-The Latest Laxative’’ 
By Dr. J. F. Montague, New York 


Mail this coupon with $2 to 


Drug Markets, Inc., 101 W. 31 Street, New York City 
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PLYMOUTH 
RAW MATERIALS 


@ The Standard of Excellence 


for more than 30 years 


FOR TOILET POWDERS 


Zinc Stearate, U. S. P. 
Magnesium Stearate 
Rice Starch (Java) 

Zine Oxide, U. S. P. 
Magnesium Carbonate, U. S. P. 
Kaolin 
Italian Talc 


FOR TOILET CREAMS 


Turtle Oil 
Crystal “E” Cream Oil 
Beeswax, white, U. S. P. 
Lanolin (Anhydrous) 
Petrolatum (Solid) Ozokerites 
Paraffin Wax Cirine Wax 
Thoreps—The New Absorption Base 


Stearol 


Spermaceti 


FOR SHAMPOOS 
Soluble Olive Oil 
and 
Soluble Castor Oil 


M. W. PARSONS 


Imports 
and 


Plymouth Organic Laboratories, Inc. 
55 ANN STREET NEW YORK, N. Y. 
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{ Index to Advertisers } 


Abbott Laboratories, North Chicago, Ill. ................. 179 
Alsop Engineering Co., New York Cover 2 
Aluminum Seal Co., New Kensington Pa... 0... sccccueeee 129 
American Lanolin Corp., Lawrence, Mass 
Anchor Cap & Closure Corp., Long — City, No... 

Insert between 104 & 105 
Armstrong Cork & Insulation Co., Cork Division, Lancaster, 


Beetleware Corp., New York 

Benzol Products Co., Newark, N. J 

Bopf-Whittam Corp., Westfield, N.J.................. Pe , 
Bromund Co., E. A., New York 173 
Busha, Co.; Ine. Ws dey INOW. OEM «66 ss so. cceroreiwelscomss creates 159 
California Fruit Growers Exchange, Ontario, Cal. .104, 153, 175 
Carr-Lowrey Glass Co., Baltimore, Md 133 
Cleveland Container Co., The, Cleveland, Ohio,........... f 
Coignet Gelatines, New York 

Colton Co., Arthur, Detroit, Mich. 

Consolidated Safety Pin Co., Bloomfield, N. J 

Crown Cork & Seal Co., Baltimore, Md 


Dodge & Olcott Co., New York 
Dreyer Inc., P. R., 
du Pont de Nemours & Co., 


Franks Chemical Products Co., 
French, Inc., Benj., New Y 
Fritzsche Brothers, Inc., New York 


General Drug Co., New York, 

Givaudan-Delawanna, Inc., New York E 
Goldschmidt Corp., ‘Th. New Wonk. . ..<5:¢0:6<.< ss sss coweiee : 
Gordon, H. R. M., New York 

Gutmann & Co., Ferdinand, Brooklyn, N. Y.............. 


Hart: Glass: Mie; Co., Dunkirk lnd:...: 0 6225 42..20eeese en 5 
Biasksns(C0:4ks Gs, AGRICHBO, Willa. o 6.0500 3 2-950 ce eaele cee 151 
Heyden Chemical Corp., New York. 

Hopkins & Co.. cone York 


lliff-Bruff age Co., Hoopeston, Ill. ..........++.00 +++ 190 
Industrial Chemical Sales Co., Inc. ., New York. Insert facing 160 
191 


Interstate Color Co., Inc., New York 


Kiefer Machine Co., Karl, Cincinnati, Ohio 
Kimberly-Clark Corp., Neenah, Wisc...... essa tole Sere eee 132 
Kirable' Glass: Go., Vineland, JIN6 2 «. 6 sc's:s:as errs erwiessicisio mascots 107 


Leonhard Wax Co., Inc., Theodor, Paterson, N. J.......... 121 


Magnus, Mabee & Reynard, Inc., New York . 

Mallinckrodt Chemical Works, St. Louis 

Maryland Glass Corp., Baltimore, Md.. Insert between 128 & 129 
Me Inty re, John D., Boston, Mass. RPE ee re ee, 151 
Monsanto Chemical Works, St. Louis............+..6 Cover 3 


National Collapsible Tube Co., Providence, R. I.. Be 
New Jersey Zinc Co., New York a scale WoRSPat chee eapiat anova een 
N. Y. Quinine & Chemical Works, Brooklyn, No Y;. o.<<.00 18 


Owens-Illinois Glass Co., Toledo, Ohio.................... 131 


Parento, Inc., Compagnie, Croton-on-Hudson, N. Y........ 127 
Parsons, M. W., New York 

Peek & Velsor, Inc., New York 

Penick & Co., S. B., 
Pfizer & Co., Inc., Chas., New York 
Phoenix Metal Cap Co., ‘Chicago, Ill 


Revson Co., R. F., New York 
Riegel Paper Corp., New York 
Rossville Commercial Alcohol Corp., 
Schofield-Donald Co., New York 
Schuylkill Chemical Co., Philadelphia, Pa. ................ 179 
Schwabacher & Co., Inc., S., New York 

Sherka Chemical Co., Inc., New York 

Sterling Mig. ‘Co.,; Belleville. Ni diss. s:c0060 s.0 5600008 oe eee 155 
Stokes Machine Co., F. J., Philadelphia, Pa 

Stokes & Smith Co., Philadelphia, Pa... Insert between 128 & be 
Sturge, John & E., Birmingham, E ngland 


Titanium Pigment 'Co., New Verle. 6o:s0:00:06 66006 ems ca eee 125 
Todd Co., A. M., Kalamazoo, MV NSUEI ¢a:s5, 40180 oe bvevsnoieree ree a 


Ungerer & Co., New York 
U.S. Bottlers Machinery Co., Chicago. Insert between 128 & 18 


U. S. Industrial Alcohol Co., New Yor 

van Ameringen-Haebler, Inc., New York 

Will & Baumer Candle Co., Inc., Syracuse, N. Y..........- a 
Wilson Laboratories, Chicago, ll. 179 
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